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ACCOUNTING
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 SYSTEMS

ACCOUNTING INFORMATION 
SYSTEMS, 11E
Ulric J. Gelinas,  Bentley University; Richard B. Dull,  West 
Virginia University; Patrick Wheeler,  University of South 
Florida

© 2019, 720pp, Paperback, 9780170423687

 
 

T o d a y ’ s  a c c o u n t i n g 
p r o f e s s i o n a l s  a r e 
chal lenged to ident i fy 
enterprise risks and provide 
quality assurance for a 
company’s information 
systems. ACCOUNTING 
INFORMATION SYSTEMS, 
11th International Edition, 
focuses on three critical 

accounting information systems in use today: 
enterprise systems; e-Business systems; and 
controls for maintaining those systems. Students 
will easily grasp even the most challenging topics 
as they explore today’s most intriguing AIS topics 
relative to business processes, information 
technology, strategic management, security, and 
internal controls. The 11th International Edition 
provides students with the tools for organising and 
managing information to help them succeed and 
protect the integrity of their employer’s information 
system.

 
CONTENTS

Part 1: Understanding Information Systems Ch 1: 
Introduction to Accounting Information Systems 
Ch 2: Enterprise Systems Ch 3: Electronic 
Business (E-Business) Systems Part 2: Organizing 
and Managing Information Ch 4: Documenting 
Information Systems Ch 5: Database Management 
Systems Ch 6: Relational Databases and SQL 

Ch 6: Learning Objectives Part 3: Enterprise Risk 
Management Ch 7: Controlling Information Systems: 
Introduction to Enterprise Risk Management and 
Internal Control Ch 8: Controlling Information 
Systems: Introduction to Pervasive Controls Ch 9: 
Controlling Information Systems: Business Process 
and Application Controls Part 4: Business Processes 
Ch 10: The Order Entry/Sales (OE/S) Process Ch 
11: The Billing/Accounts Receivable/Cash Receipts 
(B/AR/CR) Process Ch 12: The Purchasing Process 
Ch 13: The Accounts Payable/Cash Disbursements 
(AP/CD) Process Ch 14: The Human Resources 
(HR) Management and Payroll Processes Ch 15: 
Integrated Production Processes (IPPs) Part 5: 
Reporting Ch 16: The General Ledger and Business 
Reporting (GL/BR) Process Part 6: Acquiring an 
AIS Ch 17: Acquiring and Implementing Accounting 
Information Systems Glossary Index
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AE ACCOUNTING INFORMATION 
SYSTEMS, 10E
James A. Hall,  Lehigh University

© 2019, 752pp, Paperback, 9789814834506

 
 
 
 

Introduce the most up-to-
date coverage of today’s 
accounting information 
s y s t e m s  a n d  r e l a t e d 
technologies with Hall’s 
A C C O U N T I N G 
INFORMATION SYSTEMS, 
10E. This leading text 
f e a t u r e s  a n  e a r l y 
p r e s e n t a t i o n  o f  t h e 

transaction cycle with emphasis on ethics, fraud, 
and the modern manufacturing environment. 
Content focuses on the needs and responsibilities 
of accountants as systems designers and auditors 
and discusses Sarbanes-Oxley as it affects internal 
controls and other topics. Students examine the 
risks and advantages of IT outsourcing, including 
cloud-based options. The author also addresses 
accounting issues related to big-data analytics. 
Updates to the transaction cycle and business 
processes coverage are reinforced by new internal 
control cases. Students examine the risks and 
control issues related to accounting systems that 
occur in both manual and automation technology 
today.

 
CONTENTS

P a r t  I :  O V E R V I E W  O F  A C C O U N T I N G 
INFORMATION SYSTEMS. 1. The Information 
System: An Accountant’s Perspective. 2. Introduction 
to Transaction Processing. 3. Ethics, Fraud, and 
Internal Control. Part II: TRANSACTION CYCLES 
AND BUSINESS PROCESSES. 4. The Revenue 
Cycle. 5. The Expenditure Cycle Part I: Purchases 
and Cash Disbursements Procedures. 6. The 
Expenditure Cycle Part II: Payroll Processing and 
Fixed Asset Procedures. 7. The Conversion Cycle. 
8. Financial Reporting and Management Reporting 

Systems. Part III: ADVANCED TECHNOLOGIES 
IN ACCOUNTING INFORMATION. 9. Database 
Management Systems. 10. The REA Approach to 
Business Process Modeling. 11. Enterprise Resource 
Planning Systems. 12. Electronic Commerce 
Systems. Part IV: SYSTEMS DEVELOPMENT 
ACTIVITIES. 13. Systems Development and 
Program Change Activities. Part V: COMPUTER 
CONTROLS AND AUDITING. 14. IT Controls 
Part I: Sarbanes-Oxley and IT Governance. 15. IT 
Controls Part II: Security and Access. 16. IT Controls 
Part III: Systems Development, Program Changes, 
Application Controls. Glossary. Subject Index.

ACCOUNTING INFORMATION 
SYSTEMS, 11E
Ulric J. Gelinas,  Bentley University; Richard B. Dull,  West 
Virginia University; Patrick Wheeler,  University of South 
Florida; Mary Callahan Hill,  Kennesaw State University

© 2018, 744pp, Hardback, 9781337552127

 
 

A s  a n  a c c o u n t i n g 
pro fess iona l ,  you are 
e x p e c t e d  t o  h e l p 
organ izat ions ident i fy 
enterprise risks and provide 
quality assurance for the 
company’s information 
systems. You can rely on 
A C C O U N T I N G 
INFORMATION SYSTEMS, 

11E’s clear presentation to help you understand 
the two issues most critical to accounting information 
systems in use today: enterprise systems and 
contro ls  for  mainta in ing those systems. 
ACCOUNTING INFORMATION SYSTEMS, 11E 
explores today’s most intriguing accounting 
information systems (AIS) topics and details how 
these issues relate to business processes, 
information technology, strategic management, 
security, and internal controls. The authors focus 
on today’s most important advancements, using a 
conversational tone rather than complex technical 
language to ensure you develop the solid foundation 
in AIS that you need to be successful.

 
CONTENTS

1. Introduction to Accounting Information Systems. 
2. Enterprise Systems. 3. Electronic Business 
(E-Business) Systems. 4. Documenting Information 
Systems. 5. Database Management Systems. 
6. Relational Databases and SQL. 7. Controlling 
Information Systems: Introduction to Enterprise Risk 
Management and Internal Control. 8. Controlling 
Information Systems: Introduction to Pervasive 
Controls. 9. Controlling Information Systems: 
Business Process and Application Controls. 10. 
The Order Entry/Sales (OE/S) Process. 11. The 
Billing/Accounts Receivable/Cash Receipts (B/AR/

CR) Process. 12. The Purchasing Process. 13. 
The Accounts Payable/Cash Disbursements (AP/
CD) Process. 14. The Human Resources (HR) 
Management and Payroll Processes. 15. Integrated 
Production Processes (IPP). 16. The General 
Ledger and Business Reporting (GL/BR) Process. 
17. Acquiring and Implementing Accounting 
Information Systems.

ADVANCED ACCOUNTING

ADVANCED ACCOUNTING, 12E
Paul M. Fischer,  University of Wisconsin - Milwaukee; William 
J. Taylor,  University of Wisconsin - Milwaukee; Rita H. Cheng,  
University of Wisconsin - Milwaukee

© 2016, 1176pp, Hardback, 9781305084858

 
 

The most authoritat ive 
coverage of advanced 
accounting, this text uses a 
horizontal approach to 
consolidations with the 
latest FASB statements and 
t h e i r  i m p a c t  o n 
consolidations and a sound 
theoret ica l  foundat ion 
combined with a hands-on 

approach.
 
CONTENTS

1. Business Combinations: New Rules for a Long-
Standing Business Practice. 2. Consolidated 
Statements: Date of Acquisition. 3. Consolidated 
Statements: Subsequent to Acquisition. 4. 
Intercompany Transactions: Merchandise, Plant 
Assets, and Notes. 5. Intercompany Transactions: 
Bonds and Leases. 6. Cash Flows, EPS, and 
Taxation. 7. Special Issues in Accounting for an 
Investment in a Subsidiary. 8. Subsidiary Equity 
Transactions; Indirect Subsidiary Ownership and 
Subsidiary Ownership of Parent Shares. Appendix 
1: Accounting for Influential Investments. Appendix 
2: Variable Interest Entities 9. The International 
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Accounting Environment. Module: Derivatives and 
Related Accounting Issues. 10. Foreign Currency 
Transactions. 11. Translation of Foreign Financial 
Statements. 12. Interim Reporting and Disclosures 
about Segments of an Enterprise. 13. Partnerships: 
Characteristics, Formation, and Accounting for 
Activities. 14. Partnerships: Ownership Changes 
and Liquidations. 15. Governmental Accounting: 
The General Fund and the Account Groups. 16. 
Governmental Accounting: Other Governmental 
Funds, Proprietary Funds, and Fiduciary Funds. 
17. Financial Reporting Issues. 18. Accounting for 
Private Not-for-Profit Organizations. 19. Accounting 
for Not-for-Profit Colleges and Universities and 
Health Care Organizations. 20. Estates and Trusts: 
Their Nature and the Accountant’s Role. 21. Debt 
Restructuring, Corporate Reorganizations, and 
Liquidations.

AUDITING
 
NEW EDITION

CONTEMPORARY AUDITING, 12E
Michael C. Knapp,  University of Oklahoma

© 2022, 592pp, Paperback, 9780357515402

 
 

Prepare for the challenging 
responsibilities in public 
accounting today as Knapp’s 
C O N T E M P O R A R Y 
AUDITING, 12E exposes you 
to a variety of high-risk audits. 
Numerous high-profile and 
current cases teach you to 
recognize red flags common 
in accounting fraud, including 

missing documents, porous or nonexistent internal 
controls and implausible relationships between key 
financial statement items and financial data that are 
literally “too good to be true.” You also examine the most 
common causes of failures in independent audits: client 
personnel who intentionally subvert an audit or auditors 
who fail to follow professional responsibilities. This edition 
discusses and dissects challenging circumstances that 
arise in audits to prepare you to handle problematic 
situations in your own career. You acquire an 
understanding of auditing standards, audit procedures 
and ethical principles related to independent auditing 
that can translate to improved performance on the CPA 
exam and even career success.

 
CONTENTS

Preface. 1. COMPREHENSIVE CASES. 2. 
AUDITS OF HIGH-RISK ACCOUNTS. 3. 
INTERNAL CONTROL ISSUES. 4. ETHICAL 
RESPONSIBILITIES OF ACCOUNTANTS. 5. 
ETHICAL RESPONSIBILITIES OF INDEPENDENT 
AUDITORS. 6. PROFESSIONAL ROLES. 7. 
PROFESSIONAL ISSUES. 8. INTERNATIONAL 
CASES. 9. SUMMARY OF TOPICS BY CASE 10. 
SUMMARY OF CASES BY TOPIC

AE AUDITING: A RISK BASED-
APPROACH, 11E
Karla Johnstone,  University of Wisconsin, Madison; Audrey 
Gramling,  Colorado State University; Larry E. Rittenberg,  
University of Wisconsin, Madison

© 2019, 936pp, Paperback, 9789814834513

 
 
 
 

The audit environment 
continues to change in 
d r a m a t i c  w a y s ,  a n d 
J o h n s t o n e / G r a m l i n g /
Rittenberg’s AUDITING: A 
RISK BASED-APPROACH, 
11E prepares students for 
that fast-changing world by 
d e v e l o p i n g  t h e i r 
professional and ethical 

decision-making skills. AUDITING integrates the 
latest in standards, including new guidance from 
the PCAOB on audit reports, fraud risks, emerging 
topics such as data analytics, and ethical challenges 
facing today’s financial statement auditors within a 
framework of professional skepticism. Extensively 
re-written to be more student focused, AUDITING 
has multiple hands-on opportunities to develop 
critical-thinking skills with new in-text learning 
features including “What Do You Think? For 
Classroom Discussion,” and “Prompts for Critical 
Thinking: It’s Your Turn!”. Finally, unique end-of-
chapter Tableau®-based problems help students 
become formidable data-driven decision makers. 
AUDITING can be paired with MindTap digital 
resources, which offer an interactive ebook as well 
as engaging, high-impact cases to teach data-
driven decision making skills.

 
CONTENTS

1. Quality Auditing: Why It Matters. 2. The Auditor’s 
Responsibilities Regarding Fraud and Mechanisms 
to Address Fraud: Regulation and Corporate 
Governance. 3. Internal Control Over Financial 
Reporting: Responsibilities of Management and 
the External Auditor. 4. Professional Legal Liability. 

5. Professional Auditing Standards and the Audit 
Opinion Formulation Process. 6. Audit Evidence. 7. 
Planning the Audit: Identifying and Responding to the 
Risks of Material Misstatement. 8. Specialized Audit 
Tools: Sampling and Generalized Audit Software. 
9. Auditing the Revenue Cycle.  10. Auditing Cash 
and Marketable Securities.  11. Auditing Inventory, 
Goods and Services, and Accounts Payable: The 
Acquisition and Payment Cycle. 12. Auditing Long-
Lived Assets: Acquisition, Use, Impairment, and 
Disposal. 13. Auditing Long-Term Liabilities and 
Stockholders’ Equity Transactions. 14. Completing 
a Quality Audit. 15. Audit Reports. ACL Appendix. 
Case Index. Why It Matters and Fraud Focus Index 
by Chapter. Index.
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AE FRAUD EXAMINATION, 6E
W. Steve Albrecht,  Emeritus Professor, Brigham Young 
University; Chad O. Albrecht,  Huntsman School of Business, 
Utah State University; Conan C. Albrecht,  Brigham Young 
University; Mark F. Zimbelman,  Brigham Young University

© 2019, 680pp, Paperback, 9789814834681

 
 
 
 

Equip your students with the 
skills necessary to identify, 
detect, investigate and 
prevent all types of fraud 
with Albrecht/Albrecht/
A lb rech t /Z imbe lman ’s 
FRAUD EXAMINATION, 
6E. This popular text closely 
examines the nature of 
fraud using memorable 

business examples and captivating cases of actual 
fraud, including recent developments in cyber fraud. 
Students explore how experts use technology to 
both commit and detect fraud. Students also 
examine today’s legal options for victims of fraud. 
Significant discussion on forensic analysis expands 
students’ understanding of the field, while new, 
timely examples, problems and exercises reinforce 
concepts with meaningful practical applications. In 
addition, proven learning features help students 
focus on the most important information in fraud 
today as they prepare to make a difference in 
contemporary business.

 
CONTENTS

Part I: INTRODUCTION TO FRAUD. 1. The 
Nature of Fraud. 2. Who Commits Fraud and Why. 
3. Fighting Fraud: An Overview. Part II: FRAUD 
PREVENTION. 4. Preventing Fraud. Part III: FRAUD 
DETECTION. 5. Recognizing the Symptoms of 
Fraud. 6. Data-Driven Fraud Detection Part IV: 
FRAUD INVESTIGATION. 7. Investigating Theft 
Acts. 8. Investigating Concealment. 9. Conversion 
Investigation Methods. 10. Inquiry Methods and 
Fraud Reports. Part V: MANAGEMENT FRAUD. 
11. Financial Statement Fraud. 12. Revenue- and 

Inventory-Related Financial Statement Frauds. 
13. Liability, Asset, and Inadequate Disclosure 
Frauds. Part VI: OTHER TYPES OF FRAUD. 
14. Fraud Against Organizations. 15. Consumer 
Fraud. 16. Bankruptcy, Divorce, and Tax Fraud. 
17. e-Commerce Fraud. Part VII: RESOLUTION 
OF FRAUD. 18. Legal Follow-Up. Appendix. 
Bibliography. Glossary.

THE AUDIT PROCESS, 7E
Iain Gray,  Formerly Principal Lecturer and Head of Auditing, 
Sheffield Hallam University; Stuart Manson,  Professor of 
Accounting, University of Essex; Louise Crawford,  Newcastle 
University

© 2019, 923pp, Paperback, 9781473760189 
 

The Audit Process 
provides an essential 
introduction to the 
principles and practices of 
auditing. This accessible 
textbook guides students 
through every step of the 
audit process and provides 
plenty of opportunities to 
practise what they are 

learning. Completely updated in line with the 
latest standards, regulatory processes and 
corporate governance, the seventh edition of this 
comprehensive text is ideally suited for auditing 
modules taught on undergraduate and 
postgraduate courses in accounting and finance.

 
CONTENTS

1. Why are auditors needed? 2. An overview 
of the postulates and concepts of auditing 3. 
Auditor independence 4. Audit regulation 5. An 
introduction to corporate governance 6. Risk 7. 
Evidence 8. Systems work basic ideas 1 9. Systems 
work basic ideas 2 10. Testing and evaluation of 
systems 11. Substantive testing, CAAT and audit 
programmes 12. Sampling and materiality 13. Final 
work: general principles and analytical review of 
financial statements, and management assertions 

on financial statement heading 14. Final work: 
non-current assets, trade receivables and financial 
assets 15. Final work: specific problems relating to 
inventories, construction contracts, trade payables 
and financial liabilities 16. Final review: post balance 
sheet period, provisions, contingencies, letter of rep. 
17. Assurance engagements and internal audit 18. 
The Audit Report, including reporting on Corporate 
Governance 19. Fraud and going concern 20. The 
audit expectations gap and audit quality  21. The 
auditor and liability under the law 22. Issues in 
auditing 23. Examination hints and final remarks

AUDITING, 11E
Alan Millichamp,  Former lecturer at the University of 
Wolverhampton; John R. Taylor,  Leeds Metropolitan University

© 2018, 528pp, Paperback, 9781473749306 
 

The eleventh edition of 
Auditing provides a 
simplified but thorough 
approach to students 
understanding of auditing 
theory and practice. It 
clearly explains the key 
features of auditing in 
short, easily accessible 
sections to encourage 

effective learning. The authors have sought to 
provide a comprehensive textbook with up-to-
date research. Auditing has been completely 
updated to reflect recent changes in international 
standards, regulatory processes and corporate 
governance as well as developments in the field 
of auditing. The new edition is ideal for anyone 
studying modules in auditing at undergraduate or 
postgraduate level, or those preparing for 
professional examinations set by accounting 
bodies such as ACCA.

CONTENTS

1. Introduction to auditing – the why of auditing 2. 
Corporate Governance 3. The statutory framework 
for auditing 4. Accounting requirements of the 

Companies Act, 2006 5. Auditing and accounting 
standards and guidelines 6. Ethical standards and 
rules of professional conduct 7. Quality control in 
audit firms 8. Accepting appointment as auditors 
9. Accounting systems and internal controls 10. 
Audit planning, audit risk and materiality 11. Audit 
evidence and using the work of an expert 12. Audit 
testing, sampling and analytical review procedures 
13. Systems-based auditing 14. Business risk 
approach to auditing 15. The audit of assets 16. The 
audit of liabilities 17. Auditing and computers 18. 
Audit working papers 19. Internal audit 20. Errors, 
frauds and unlawful acts 21. Related parties 22. Use 
of service organizations 23. Subsequent events and 
going concern 24. Management representations 
25. The final review stage of the audit 26. Auditors’ 
reports to shareholders 27. Auditors’ reports to 
directors and management 28. Group accounts 29. 
Auditors’ liability 30. Review engagements and non-
audit assurance assignments 31. Value for money, 
performance evaluation, environmental reporting 
and corporate social responsibility reporting 
assignments 32. Current issues
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CTE INFORMATION TECHNOLOGY 
AUDITING WITH CB VITALSOURCE 
EBOOK, 4E
James A. Hall,  Lehigh University

© 2017, 432pp, Paperback, 9789814780261

 
 
 
 

Please note that the digital 
access code that comes 
with the print book is valid 
for use in a specific Asia 
t e r r i t o r y  o n l y .  C B 
VitalSource eBook – The 
ultimate eBook experience 
has arrived! Easily access 
our eBooks with features 
that wi l l  improve your 

reading experience, and tools to help you take notes 
and organize your studies. Gain a thorough 
understanding of how modern audits are conducted 
in today’s computer-driven business environment 
with INFORMATION TECHNOLOGY AUDITING, 
4E. You gain valuable insights into state-of-the-art 
auditing issues as this leading accounting text 
provides you with the background you need to 
succeed in today’s business world. This edition 
focuses on the latest information technology 
aspects of auditing with up-to-date coverage of 
auditor responsibilities, emerging legislation, and 
today’s fraud techniques and detection. Expanded 
end-of-chapter questions, problems, and cases give 
you important hands-on practice for success in your 
future career.

 
CONTENTS

1. Auditing, Assurance, and Internal Control. 2. IT 
Governance. 3. System Security I--Networks and 
Operating Systems. 4. System Security II--Data 
Management. 5. Systems Development and Program 
Change Procedures. 6. Overview of Transaction 
Processing and financial Reporting Systems. 7. 
Computer-Assisted Audit Tools and Techniques. 
8. CAATTs for Data Extraction and Analysis. 9. 

Application Controls and Substantive Testing I--
The Revenue Cycle. 10. Application Controls and 
Substantive Testing II--The Expenditure Cycle. 11. 
Enterprise Resource Planning Systems. 12. Ethics, 
Fraud Schemes and Fraud Detection. Glossary. 
Index.

COLLEGE ACCOUNTING

COLLEGE ACCOUNTING, CHAPTERS 
1-27, 23E
James A. Heintz,  University of Kansas; University of Iowa -- 
Italy; Robert W. Parry,  Indiana University

© 2020, 1152pp, Hardback, 9781337794756

 
 

Heintz and Parry’s leading 
C O L L E G E 
ACCOUNTING,23E’s step-
b y - s t e p  a p p r o a c h , 
memorable examples and 
tightly integrated online 
resources make accounting 
understandable to every 
student, regardless of their 
accounting background or 

business experience. This edition focuses on 
practical skills to help readers transition from the 
classroom to workplace.

 
CONTENTS

Part I: ACCOUNTING FOR A SERVICE BUSINESS. 
1. Introduction to Accounting. 2. Analyzing 
Transactions: The Accounting Equation. 3. The 
Double-Entry Framework. 4. Journalizing and 
Posting Transactions. 5. Adjusting Entries and 
the Work Sheet. 6. Financial Statements and the 
Closing Process. Comprehensive Problem 1: The 
Accounting Cycle. Comprehensive Problem 1: Period 
2: The Accounting Cycle. Part II: ACCOUNTING 
FOR CASH AND PAYROLL. 7. Accounting for 
Cash. 8. Payroll Accounting: Employee Earnings 
and Deductions. 9. Payroll Accounting: Employer 
Taxes and Reports. Part III: ACCOUNTING FOR 

A MERCHANDISING BUSINESS. 10. Accounting 
for Sales and Cash Receipts. 11. Accounting 
for Purchases and Cash Payments. 12. Special 
Journals. 13. Accounting for Merchandise Inventory. 
14. Adjustments for a Merchandising Business. 15. 
Financial Statements and Year-End Accounting for a 
Merchandising Business. Comprehensive Problem 
2: Accounting Cycle with Subsidiary Ledgers: 
Part 1. Comprehensive Problem 2: Accounting 
Cycle with Subsidiary Ledgers: Part 2. Part IV: 
SPECIALIZED ACCOUNTING PROCEDURES 
FOR MERCHANDISING BUSINESSES AND 
PARTNERSHIPS. 16. Accounting for Accounts 
Receivable. 17. Accounting for Notes and 
Interest. 18. Accounting for Long-Term Assets. 
19. Accounting for Partnerships. Comprehensive 
Problem 3: Specialized Accounting Procedures. 
Part V: ACCOUNTING FOR CORPORATIONS 
AND MANUFACTURING BUSINESSES. 20. 
Corporations: Organization and Capital Stock. 
21. Corporations: Taxes, Earnings, Distributions, 
and the Statement of Retained Earnings. 22. 
Corporations: Bonds. 23. Statement of Cash 
Flows. 24. Analysis of Financial Statements. 25. 
Departmental Accounting. 26. Manufacturing 
Accounting: The Job Order Cost System. 27. 
Manufacturing Accounting: The Spreadsheet, 
Adjustments, and Financial Statements. Module*. 
Accounting for a Professional Service Business: 
The Combination Journal. *available online only.

COLLEGE ACCOUNTING: A CAREER 
APPROACH (WITH QUICKBOOKS® 
ONLINE), 13E
Cathy J. Scott,  Navarro College

© 2018, 736pp, Hardback, 9781337280563

 
 

Discover the importance of 
today’s college accounting 
course and its role in laying 
the groundwork for your 
future classes and jobs as 
COLLEGE ACCOUNTING: 
A CAREER APPROACH, 
13E offers an even stronger 
focus on teaching the 
fundamentals of accounting 

from a career development approach. This text 
provides you with an opportunity to learn the most 
important fundamental concepts of accounting and 
then apply these concepts using QuickBooks® 
Online and Excel®. QuickBooks Online 5-month 
subscription is packaged with every new edition. 
The book’s engaging real-world context keeps 
chapter content both relevant and vital to your 
academic and professional success. With this 
edition, end-of-chapter materials are now available 
online in CengageNOWv2, which enables you to 
test your mastery of new concepts with a 
personalized study plan.

 
CONTENTS

1. Asset, Liability, Owner’s Equity, Revenue, and 
Expense Accounts. 2. T Accounts, Debits and 
Credits, Trial Balance, and Financial Statements. 
3. The General Journal and the General Ledger. 4. 
Adjusting Entries and the Work Sheet. 5. Closing 
Entries and the Post-Closing Trial Balance. Capstone 
Appendix. Financial Statement Analysis and Cash 
Flows using QuickBooks. 6. Bank Accounts, Cash 
Funds, and Internal Controls. 7. Employee Earnings 
and Deductions. 8. Employer Taxes, Payments, 
and Reports. 9. Sales and Purchases. 10. Cash 
Receipts and Cash Payments. 11. Work Sheet 
and Adjusting Entries. 12. Financial Statements, 
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Closing Entries, and Reversing Entries. Capstone. 
QuickBooks Analysis Activities: Comparative 
Financial Statements and the Statement of Cash 
Flows. Appendix A: Methods of Depreciation. 
Appendix B: Bad Debts. Appendix C: Inventory 
Methods. Appendix D: Notes Receivable/Notes 
Payable. Appendix E: Departmental Accounting 
(online only).

COMPUTERIZED ACCOUNTING
 
NEW EDITION

USING QUICKBOOKS® ONLINE FOR 
ACCOUNTING, 4E
Glenn Owen,  Allan Hancock College & UC Santa Barbara

© 2021, 208pp, Paperback, 9780357442166

 
 

M a s t e r  t h e  s k i l l s  o f 
Q u i c k B o o k s ®  O n l i n e 
Accountant (QBOA) at your 
own pace with the unique 
se l f -d i rec ted  learn ing 
approach found in Owen’s 
USING QUICKBOOKS® 
O N L I N E  F O R 
ACCOUNTING, 4E. This 
edition focuses exclusively 

on QBOA, allowing you to refine your skills while 
reviewing your understanding of f inancial 
accounting, reporting and analysis tools. You learn 
how accounting information is both created and 
used to make key decisions. Easy-to-follow 
instructions, real examples and manageable 
assignments help you reinforce your accounting 
skills as you practice using the QBOA application 
and analyzing business events. You learn how to 
set up QBOA for a business and how to use it to 
record business events; generate financial 
statements and reports; and communicate critical 
information to business owners, investors and 
creditors. The skills you acquire translate into on-
the-job success no matter what accounting 
applications you use in the future.

CONTENTS

1. Introducing QuickBooks Online Accountant. 
2. Sample Company Walkthrough. 3. Setting Up 
a New Company. 4. Operating Activities: Sales 
and Cash Receipts. 5. Operating Activities: 
Purchases and Cash Payments. 6. Investing and 
Financing Activities. 7. Payroll. 8. Budgets and Bank 
Reconciliations. 9. Adjusting Entries. 10. Financial 
Statements and Reports.

USING QUICKBOOKS® ACCOUNTANT 
2018  FOR ACCOUNTING (WITH 
QUICKBOOKS DESKTOP 2018 
PRINTED ACCESS CARD), 16E
Glenn Owen,  Allan Hancock College & UC Santa Barbara

© 2019, 448pp, Paperback, 9780357042076

 
 

M a s t e r  f u n d a m e n t a l 
accounting concepts while 
s t r e n g t h e n i n g  y o u r 
proficiency in working with 
t h e  m a r k e t - l e a d i n g 
QuickBooks® Accountant 
2018.  Owen’s  USING 
Q u i c k B o o k s ® 
ACCOUNTANT 2018 FOR 
A C C O U N T I N G ,  1 6 E 

provides an organized, self-paced, concise 
approach that emphasizes the technology and 
application of accounting skills by clearly illustrating 
how businesses create and use accounting 
information. Timely new cases and exercises 
emphasize the latest QuickBooks® 2018 features, 
while unique “Trouble?” features help you avoid 
today’s most common accounting and software 
mistakes.  A full version of QuickBooks® Accountant 
2018 (140-day trial) accompanies each new edition. 
Helpful online Video Demonstrations walk you 
through mastering key software skills. Trust this 
step-by-step instruction to strengthen the accounting 
and professional skills you need for business 
success.

CONTENTS

P A R T  I :  G E T T I N G  S T A R T E D  W I T H 
QUICKBOOKS® ACCOUNTANT. 1. An Interactive 
Tour of QuickBooks® Accountant. 2. Preparing a 
Balance Sheet Using QuickBooks® Accountant. 3. 
Preparing an Income Statement Using QuickBooks® 
Accountant. 4. Preparing a Statement of Cash 
Flows Using QuickBooks® Accountant. 5. Creating 
Supporting Reports to Help Make Business 
Decisions. PART II: CREATING A QUICKBOOKS® 
ACCOUNTANT FILE TO RECORD AND ANALYZE 
BUSINESS EVENTS. 6. Setting Up Your Business’s 
Accounting System. 7. Cash-Oriented Business 
Activities. 8. Additional Business Activities. 9. 
Adjusting Entries. 10. Budgeting. 11. Reporting 
Business Activities. 12. Managing Fixed Assets. 
Appendix 1: Payroll Taxes. Appendix 2: Traditional 
Accounting: Debits and Credits. Appendix 3: Helpful 
References. Index.

COMPUTERISED ACCOUNTING: A 
SYSTEMATIC APPROACH
Mellida Frost,  Curtin University of Technology; Euan 
Sutherland

© 2018, 560pp, Paperback, 9780170371650

 
 

Computerised Accounting 
using MYOB® AccountRight 
2016.2 (Student Edition) 
develops your skills as a 
competent problem-solver 
to progress beyond a data-
entry role. The text helps 
you to grasp the logic 
behind every ‘click’ of a 
mouse and understand the 

MYOB® accounting software that you will one day 
use in your workplace.

 
CONTENTS

Part A 01 System overview Part B 02 Introduction 
to MYOB 03 Creating a new company file 04 
Creating cards and producing reports 05 Cash 
accounting 06 Accrual accounting introduction 
07 Accounts payable 08 Accounts receivable 09 
Inventory 10 General ledger 11 Understanding 
and setting up payroll 12 Conducting payroll 13 
Timesheets and payroll obligations 14 Business 
Activity Statements: introduction 15 Business 
Activity Statements: alternative approaches and 
payment Part C Integrated activity 1: Holistic review 
Integrated activity 2: Payroll
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USING MICROSOFT® EXCEL® AND 
ACCESS 2016 FOR ACCOUNTING, 5E
Glenn Owen,  Allan Hancock College & UC Santa Barbara

© 2017, 384pp, Paperback, 9781337109048

 
 

T e a c h  s t u d e n t s  h o w 
b u s i n e s s e s  u s e 
s p r e a d s h e e t s  a n d 
databases in accounting 
today with USING EXCEL 
&  A C C E S S  F O R 
ACCOUNTING 2016. This 
step-by-step book uses 
numerous screen images to 
clearly explain how to use 

these tools to solve real accounting problems.
 
CONTENTS

1. Excel Tour. 2. Excel Basics. 3. Financial 
Statement Analysis. 4. Depreciation. 5. Loan and 
Bond Amortization. 6. Cash Budgeting. 7. Other 
Topics: Present/Future Values, Predicting Costs, 
& Allowance for Uncollectable Accounts. 8. Access 
Tour. 9. Access Basics. 10. Tables. 11. Queries. 12. 
Forms. 13. Reports.

COST ACCOUNTING
 
NEW EDITION

COST MANAGEMENT, 5E
Don R. Hansen,  Oklahoma State University; Maryanne M. 
Mowen,  Oklahoma State University; Dan L. Heitger,  Miami 
University

© 2022, 1136pp, Hardback, 9780357141090

 
 

Gain an understanding of 
the principles behind cost 
a c c o u n t i n g  a n d  i t s 
importance in organizational 
dec i s i on  mak ing  and 
business today with the 
unique, reader-fr iendly 
approach  in  Hansen /
Mowen/Heitger’s COST 
MANAGEMENT, 5E. This 

edition addresses functional-based cost and control 
and, then, activity-based cost systems – giving you 
the skills to navigate any cost management system. 
Updates address emerging developments, including 
the role of data analytics in cost management today. 
An entire new chapter also examines global issues, 
such as virtual currency and blockchain. This 
edition’s approach is tailored to the way you learn. 
Structured examples from familiar companies 
emphasize the real-world applications and relevance 
of what you are learning. Clear explanations review 
the concepts behind each equation or topic, 
detailing the “hows,” “whys” and “what-ifs.” 
Integrated CengageNOWv2 resources provide 
additional computerized exercises and problems 
for practice and review.

 
CONTENTS

1. Introduction to Cost Management. 2. Basic 
Cost Management Concepts. 3. Cost Behavior. 
4. Activity-Based Costing. Integrative Exercises. 
5. Product and Service Costing: Job-Order 
System. 6. Process Costing. 7. Allocating Costs 
of Support Departments and Joint Products. 8. 
Budgeting for Planning and Control. 9. Standard 

Costing: A Functional-Based Control Approach. 
10. Decentralization: Responsibility Accounting, 
Performance. Evaluation, and Transfer Pricing. 
Integrat ive Exercises. 11. Strategic Cost 
Management. 12. Activity-Based Management. 13. 
The Balanced Scorecard: Strategic-Based Control. 
14. Quality and Environmental Cost Management. 
15. Lean Accounting and Productivity Measurement. 
Integrative Exercises. 16. Cost-Volume-Profit 
Analysis. 17. Activity Resource Usage Model 
and Tactical Decision Making. 18. Pricing and 
Profitability Analysis. 19. Capital Investment. 20. 
Inventory Management: Economic Order Quantity, 
JIT, and the Theory of Constraints. 21. Global 
Issues in Cost Management Integrative Exercises 
Glossary. Check Figures. Index.

PRINCIPLES OF COST ACCOUNTING, 
17E
Edward J. Vanderbeck,  Xavier University; Maria R. Mitchell,  
Thomas More College

© 2016, 624pp, Hardback, 9781305087408

 
 

Discover how readable, 
real, and relevant cost 
accounting can be with 
PRINCIPLES OF COST 
ACCOUNTING, 17E. This 
edition packs the essentials 
you need to know for your 
future in a unique 10-chapter 
format that is well organized, 
practical, and concise. You 

gain a thorough understanding of cost concepts, 
cost behavior, and cost accounting techniques as 
they apply to manufacturing and service businesses. 
To ensure your understanding, the book introduces 
concepts in small, manageable sections that are 
immediately reinforced with proven questions, 
demonstration problems, practice exercises, and 
self-study quizzes. You master the fundamentals 
of job order costing and process costing before 
progressing to more advanced topics, such as 
budgeting, standard costing and variance analysis, 
costing for service businesses, and cost analysis 
for management decisions. Focus on the skills that 
will take you far in today’s competitive job market 
as you learn how to determine the costs of products 
and services and how to set effective selling prices. 
Learn techniques to measure the performance of 
managers and discover how to use accounting to 
achieve organization’s goals. Find the relevant 
approach you need with the most up-to-date 
presentation of accounting skills in PRINCIPLES 
OF COST ACCOUNTING, 17E and corresponding 
CengageNOW online homework tools.

 
CONTENTS

1. Introduction to Cost Accounting. 2. Accounting 
for Materials. 3. Accounting for Labor. 4. Accounting 
for Factory Overhead. 5. Process Cost Accounting-
-General Procedures. 6. Process Cost Accounting--
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Additional Procedures; Accounting for Joint Products 
and By-Products. 7. The Master Budget and Flexible 
Budgeting. 8. Standard Cost Accounting--Materials, 
Labor, and Factory Overhead. 9. Cost Accounting 
for Service Businesses and the Balanced Scorecard. 
10. Cost Analysis for Management Decision Making.

COST ACCOUNTING
An Asia Edition
William K. Carter,  University of Virginia; Jin-fa Hwang,  Chinese 
Culture University, Taiwan; Sheng-te Chou,  Chinese Culture 
University, Taiwan

© 2014, 664pp, Paperback, 9789814591317

 
 

Cost Accounting: An Asia 
Edition emphasizes the use 
of accounting information in 
planning and controlling a 
business and in supporting 
management decisions, 
including strategic decisions 
that position the firm to 
compete better. The book 
not only demonstrates the 

mechanics of alternative accounting systems and 
techniques for the needs of different companies, 
but also explains the logic behind different 
alternatives. The objective is to help the student 
learn to look at the business first and then to design 
an accounting system that can collect and generate 
the kind of information needed. It also illustrates 
and explains the cost concepts and objectives, cost 
accumulation, planning and control of costs, 
budgeting and standard costs, and analysis of cost 
and profit at the corporate or individual entity levels 
by using the most updated set of International 
Financial Reporting Standards (IFRS).

 

CONTENTS

PART I: Costs: Concepts and Objectives. 1. 
Management, the Controller, and Cost Accounting. 
2. Cost Concepts and the Cost Accounting 
Information System. 3. Cost Behavior Analysis. 
PART II: Cost Accumulation. 4. Cost Systems and 
Cost Accumulation. 5. Job Order Costing. 6. Process 
Costing. 7. The Cost of Quality and Accounting for 
Production Losses. 8. Costing By-Products and Joint 
Products. PART III: Planning and Control of Costs. 
9. Materials: Controlling, Costing, and Planning. 10. 
Labor: Controlling and Accounting for Costs. 11. 
Factory Overhead: Departmentalization, Planned, 
Actual, and Applied. 12. Responsibility Accounting 
and Reporting. 13. Activity Accounting: Activity-
Based Costing and Activity-Based Management. 
PART IV: Budgeting and Standard Costs. 14. 
Budgeting: Profits, Sales, Costs, and Expenses. 
15. Budgeting: Capital Expenditures, Research 
and Development Expenditures, and Cash. 16. 
Standard Costing: Setting Standards and Analyzing 
Variances. 17. Standard Costing: Incorporating 
Standards into the Accounting Records. PART V: 
Analysis of Costs and Profits. 18. Direct Costing and 
Cost-Volume-Profit Analysis. 19. Differential Cost 
Analysis. 20. Planning for Capital Expenditures. 
21. Economic Evaluation of Capital Expenditures. 
22. Decision Making Under Uncertainty. 23. Profit 
Performance Measurements and Intracompany 
Transfer Pricing.

ETHICS
 
NEW EDITION

BUSINESS AND PROFESSIONAL 
ETHICS, 9E
Leonard J. Brooks,  University of Toronto; Paul Dunn,  Brock 
University

© 2021, 696pp, Paperback, 9780357441886

 
 

B u s i n e s s e s  a n d  t h e 
accounting profession have 
never been under such 
c lose e th ica l  scru t iny 
because of  the ethics 
s c a n d a l s  t h a t  h a v e 
prevented organizations 
and people from reaching 
t h e i r  o b j e c t i v e s . 
Understanding why ethical 

behavior is so important to success and knowing 
potential pitfalls are key to your own success. 
Business & Professional Ethics for Directors, 
Executives & Accountants, 9e demonstrates that 
it’s not just about learning rules. You must learn 
how to use ethical strategies, make ethical 
decisions, and integrate the latest information on 
ethics and governance scandals, legal liability and 
professional accounting and auditing issues. You 
must understand why developing an ethical 
corporate culture is essential to maintaining 
stakeholder support, and for auditors to audit 
financial statements. To keep learning interesting 
and underscore the importance of ethical issues, 
this edition provides more than 130 cases, including 
classic frauds, bankruptcies, loss of reputation, and 
unprofessional practices. Cases provide excellent 
opportunities for role playing and for developing 
your understanding of soft skills, including 
communications, persuasion, presentation, 
leadership and a global mindset.

 

CONTENTS

CHAPTER 1.  ETHICS EXPECTATIONS.  
CHAPTER 2.  ETHICS & GOVERNANCE 
SCANDALS. CHAPTER 3. ETHICAL BEHAVIOR—
PHILOSOPHERS’ CONTRIBUTIONS 127. 
CHAPTER 4. PRACTICAL ETHICAL DECISION 
MAKING. CHAPTER 5. CORPORATE ETHICAL 
GOVERNANCE & ACCOUNTABILITY. CHAPTER 
6. PROFESSIONAL ACCOUNTING IN THE 
PUBLIC INTEREST.  CHAPTER 7. MANAGING 
ETHICS RISKS & OPPORTUNITIES.  CHAPTER 8. 
SUBPRIME LENDING FIASCO—ETHICS ISSUES.

AE BUSINESS & PROFESSIONAL 
ETHICS FOR DIRECTORS, 
EXECUTIVES & ACCOUNTANTS, 8E
Leonard J. Brooks,  University of Toronto; Paul Dunn,  Brock 
University

© 2018, 704pp, Paperback, 9789814846479

 
 
 
 

The most comprehensive 
book of its kind, BUSINESS 
&  P R O F E S S I O N A L 
ETHICS FOR DIRECTORS, 
E X E C U T I V E S  & 
A C C O U N T A N T S ,  8 E 
combines explanatory text, 
cases, video sources and 
readings. Students explore 
the historical background 

behind corporate governance, behavior, compliance, 
risk management, and professional accounting. The 
book emphasizes how to develop an ethical 
corporate culture and make decisions that reflect 
organizational values, ethics and the expectations 
of stakeholders. Students see the ethical influences 
on company success and better understand their 
own professional codes and duties. They analyze 
the IFAC Code of Ethics and AICPA and CPAO 
codes as well  as fundamental principles, 
independence, conflicts of interest, and risk 
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assessment. They also examine the risks and 
opportunities of non-assurance areas, such as 
CSR, workplace ethics, fraud and white collar crime, 
bribery, and crisis management. More than 120 
engaging cases help students and practitioners 
avoid errors.

 
CONTENTS

1. Ethics Expectations. 2. Ethics & Governance 
Scandals. 3. Philosophers’ Contributions. 4. 
Practical Ethical Decision Making. 5. Corporate 
Ethical Governance & Accountability. 6. Professional 
Accounting in the Public Interest. 7. Managing Ethics 
Risks & Opportunities. 8. Subprime Lending Fiasco 
-- Ethics Issues.

FINANCIAL ACCOUNTING
 
NEW EDITION

CORPORATE FINANCIAL 
ACCOUNTING, 16E
Carl S. Warren,  University of Georgia, Athens; Jeff Jones,  
Auburn University

© 2022, 880pp, Hardback, 9780357510384

 
 

Discover the importance of 
f inancial accounting in 
creat ing a  successfu l 
business and prosperous 
society with Warren/Jones’ 
CORPORATE FINANCIAL 
ACCOUNTING, 16E. This 
best-selling book clearly 
presents core financial 
accounting concepts within 

a meaningful business context, using engaging 
learning features that ensure a relevant, innovative 
learning experience. The authors demonstrate how 
accounting is more than just data or black-and-white 
rules. Updated content addresses the latest 
development and tools in corporate accounting 
today -- from using data analytics effectively to 

understanding the impact of discounts and sales in 
retail accounting. CengageNowv2 online resources 
work with practice opportunities to ensure you 
understand and can apply key accounting principles. 
Prepare for immediate success on exams and 
advancements in your business career as you learn 
how to apply the key information that accounting 
provides to make critical business decisions.

 
CONTENTS

1. Introduction to Accounting and Business. 2. 
Analyzing Transactions. 3. The Adjusting Process. 
4. The Accounting Cycle. Appendix 1: Preparing the 
End-of-Period Spreadsheet. Appendix 2: Statement 
of Cash Flows – NetSolutions. 5. Accounting for 
Retail Businesses.  Appendix 1: Sales Discounts.   
Appendix 2: Periodic Inventory System.   6. 
Inventories.  Appendix: Estimating Inventory Cost. 
7. Internal Control and Cash. 8. Receivables. 9. 
Long-term Operating Assets: Fixed and Intangible. 
10. Liabilities: Current, Installment Notes, and 
Contingencies. 11. Liabilities: Bonds Payable.  
Appendix 1: Present Value Concepts for Pricing 
Bonds.  Appendix 2: Effective Interest Rate Method 
of Amortization.   12. Corporations: Organization, 
Stock Transactions, and Dividends. 13. Statement 
of Cash Flows. 14. Financial Statement Analysis.  
Appendix: Spreadsheet for Statement of Cash 
Flows: Indirect Method. Appendix A: Present 
Value Tables. Appendix B: Selected Topics.   
Topic 1: Investments.   Topic 2: Foreign Currency 
Transactions.  Topic 3: Corporate Taxes.   Topic 
4: Reporting Unusual Items and Comprehensive 
Income.  Topic 5: Revenue Recognition.   Topic 
6: International Accounting Standards. Appendix 
C: Nike Inc Annual Report (10-K). Appendix D: 
Reversing Entries (online). Appendix E: Special 
Journals and Subsidiary Ledgers (online). Appendix 
F: Spreadsheet for Statement of Cash Flows: Direct 
Method (online). Glossary. Index.

NEW EDITION

FINANCIAL ACCOUNTING, 5E
Jay Rich,  Illinois State University; Jeff Jones,  Auburn 
University; Shana Proell

© 2022, 848pp, Hardback, 9780357132692

 
 

Gain a clear understanding 
of the important relationships 
b e t w e e n  a c c o u n t i n g , 
financial statements and 
business decisions with 
R i c h / J o n e s / M y e r s ’ 
FINANCIAL ACCOUNTING, 
5E. This edition’s proven 
approach is built around the 
way students like you read 

and use texts. This edition helps you master the 
fundamentals of financial accounting more quickly 
and independently so you can focus on how 
accounting information is used in real companies 
today. The authors illustrate each major concept 
using memorable examples from famil iar 
organizations and conceptual insights that explain 
the reasons behind the processes. You watch 
leading companies, like Apple, Verizon or Google, 
use accounting information to make better 
decisions, as you learn how to analyze and interpret 
financial data yourself. Helpful videos from the 
authors are available to reinforce concepts and 
optional CengageNOWv2 digital resources provide 
support with homework, study and review.

 
CONTENTS

1. Accounting and the Financial Statements. 2. 
The Accounting Information System. 3. Accrual 
Accounting. Making the Connection, Integrative 
Exercise: The Accounting Cycle. 4. Internal Control 
and Cash. 5. Sales and Receivables. 6. Cost of 
Goods Sold and Inventory. 7. Operating Assets. 
Making the Connection, Integrative Exercise: 
Integrated Asset Accounting. 8. Current and 
Contingent Liabilities. 9. Long-Term Liabilities. 
10. Stockholders’ Equity. Making the Connection, 
Integrative Exercise: Integrating Accounting for 

Liabilities and Equity. 11. The Statement of Cash 
Flows. 12. Financial Statements Analysis. Appendix 
1: International Financial Reporting Standards. 
Appendix 2: Investments. Appendix 3: Time 
Value of Money. Appendix 4: Financial Statement 
Information: Under Armour. Appendix 5: Financial 
Statement Information: Columbia Sportswear. 
Glossary. Check Figures. Index.

 
NEW

USING FINANCIAL ACCOUNTING
Carl S. Warren,  University of Georgia, Athens; Jeff Jones,  
Auburn University; Amanda Farmer,  University of Georgia, 
Athens

© 2022, 672pp, Hardback, 9780357507858

 
 

L e a r n  h o w  t o d a y ’ s 
managers, investors and 
other business stakeholders 
effectively use accounting 
information and reports to 
guide business success 
w i t h  W a r r e n / J o n e s /
F a r m e r ’ s  U S I N G 
FINANCIAL ACCOUNTING. 
Designed as a one-term 

introduction for those with no previous accounting 
experience, this edition overviews basic financial 
accounting concepts without extraneous details.  
This book’s spreadsheet approach focuses on the 
use of accounting information in business without 
the distraction of debits and credits. An integrated 
financial statement framework highlights how 
transactions impact each of the three primary 
financial statements: balance sheets, income 
statements and cash flow statements. Unique 
metrics analyses highlight transaction, financial 
statement and managerial decision-making 
information. In addition, special features and cases 
demonstrate the use of data analysis in financial 
accounting today. Optional CengageNOWv2 digital 
resources further support your financial accounting 
learning experience.
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CONTENTS

Chapter 1: Role of Accounting in Business Chapter 
2: Basic Accounting Systems: Cash Basis Chapter 
3: Basic Accounting Systems: Accrual Basis Chapter 
4: Accounting for Retail Operations Chapter 5: 
Internal Control and Cash Chapter 6: Accounts 
Receivables Chapter 7: Inventories Chapter 8: 
Long-Term Operating Assets Chapter 9: Liabilities 
Chapter 10: Stockholders’ Equity Chapter 11: 
Statement of Cash Flows Chapter 12: Financial 
Statement Analysis Appendix A: Selected Topics 
Topic 1: Investments Topic 2: Foreign Currency 
Transactions Topic 3: Corporate Taxes Topic 4: 
Reporting Unusual Items and Comprehensive 
Income Topic 5: Revenue Recognition Topic 6: 
International Accounting Standards Appendix B: 
Nike Annual Report (10-K) Appendix C: Double-
Entry Accounting Systems  Glossary Index

NEW EDITION

FINANCIAL ACCOUNTING, 16E
Carl S. Warren,  University of Georgia, Athens; Christine Jonick,  
University of North Georgia; Jennifer Schneider,  University of 
North Georgia

© 2021, 976pp, Hardback, 9781337913102

 
 

Gain a strong foundation in 
financial accounting that 
prepares you for future 
s tudy and success in 
today’s business world with 
Warren/Jonick/Schneider’s 
l e a d i n g  F I N A N C I A L 
ACCOUNTING, 16E. This 
edition connects financial 
accounting concepts to the 

“bigger picture” as chapter-opening schemas clearly 
demonstrate how each chapter’s content fits within 
the overall framework of the book. The digital 
CengageNOWv2’s Journal Entry Tool reinforces 
this approach by automatically illustrating the 
impact of transactions on the accounting equation. 
This book’s hallmark presentation of the accounting 
cycle provides an unmatched foundation for later 
chapters and even upcoming coursework and your 
career. The authors have carefully streamlined 
content and improved learning features throughout 
this edition and CengageNOWv2’s digital resources 
to ensure you have the understanding of today’s 
financial accounting and specific tools to succeed.

 
CONTENTS

1. Introduction to Accounting and Business. 2. 
Analyzing Transactions. 3. The Adjusting Process. 
4. Completing the Accounting Cycle. 5. Accounting 
Systems. 6. Accounting for Merchandising 
Businesses. 7. Inventories. 8. Internal Controls 
and Cash. 9. Receivables. 10. Long-Term Assets: 
Fixed and Intangible. 11. Current Liabilities and 
Payroll. 12. Accounting for Partnerships and 
Limited Liability Companies. 13. Corporations: 
Organization, Stock Transactions, and Dividends. 
14. Long-Term Liabilities: Bonds and Notes. 15. 
Investments and Fair Value Accounting. Mornin’ 

Joe.  16. Statement of Cash Flows. 17. Financial 
Statement Analysis. Appendix A: Interest Tables. 
Appendix B: International Financial Reporting 
Standards. Appendix C: Revenue Recognition 
Update. Appendix D: Nike Inc., Form 10-K for the 
Fiscal Year Ended May 31, 2018. Glossary. Index.

FINANCIAL ACCOUNTING AND 
REPORTING, 6E
A Global Perspective
Hervé Stolowy,  HEC Paris; Yuan Ding,  China-Europe 
International Business School (CEIBS); Luc Paugam

© 2020, 731pp, Paperback, 9781473767300

 

 
CONTENTS

Part I Introduction to Financial Accounting 1 Accounting: 
The Language of Business 2 Introduction to Financial 
Statements 3 Financial Statements: Interrelations and 
Construction 4 Accounting Principles and End-of-
period Adjustments Part II Major Accounting Topics 
5 Regulation of Accounting and Financial Reporting 
6 Revenue Recognition Issues 7 Tangible Assets  
8 Intangible Assets  9 Inventories  10 Financial 
Instruments in the Statement of Financial Position and 
Fair Value Accounting  11 Shareholders’ Equity  12 
Liabilities and Provisions  13 Business Combinations  
Part III Financial Statement Analysis  14 Analysis of 
the Income Statement  15 Analysis of the Statement 
of Financial Position/Balance Sheet 16 Statement of 
Cash Flows Construction 17 Analysis of the Statement 
of Cash Flows and Earnings Quality 18 Ratio Analysis, 
Financial Analysis and Beyond

GLOBAL FINANCIAL ACCOUNTING 
AND REPORTING, 5E
Principles and Analysis
Walter Aerts,  Department of Accounting, University of 
Antwerp; Peter Walton

© 2020, 520pp, Paperback, 9781473767126 
 

 
CONTENTS

Part 1 The accounting and business environment  
1 Financial reporting and regulation  2 Accounting 
and accountants  Part 2 Basic financial statements  
3 Accounting concepts and the balance sheet 
equation  4 Accrual accounting  5 Non-current 
assets and depreciation  6 Refining the accounting 
system  7 Preparing financial statements  Part 3 
An introduction to financial statement analysis  8 A 
framework for interpretation  9 Financial statement 
analysis I  10 Statement of cash flows  Part 4 The 
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ACCT3 FINANCIAL, 3E
Jonathan Tyler,  UTS; Norman H. Godwin,  Auburn University; C. 
Wayne Alderman,  Auburn University

© 2019, 320pp, Paperback, 9780170416856

 
 

ACCT3 Financial is the 
Asia-Pacific edition of the 
p r o v e n  4 L T R  p r e s s 
approach to  f inanc ia l 
accounting, designed to 
enhance your learning 
experience. The text is for 
learning the preparers/
debits and credits approach 
and is presented in an easy-

to-read and accessible style. Concise and complete 
new data and case studies from the Australian 
branch of CSL have been included as well as fully 
updated content. This new edition also includes a 
strong suite of resources.

 
CONTENTS

1. Financial accounting 2. Financial statements 
3. Recording accounting transactions 4. Accrual 
accounting and adjusting entries 5. Cash and 
internal controls 6. Receivables 7. Inventory 8. Non-
current assets and intangible assets 9. Liabilities 10. 
Partnerships 11. Shareholders’ equity 12. Statement 
of cash flows 13. Financial statement analysis 
Appendix A: Time value of money Appendix B: CSL 
limited, annual report 2017

FINANCIAL ACCOUNTING: AN 
INTEGRATED APPROACH, 7E
Ken Trotman,  University of New South Wales; Elizabeth 
Carson,  University of New South Wales; Kate Morgan,  
University of New South Wales

© 2019, 744pp, Paperback, 9780170411028

 
 

Financial Accounting: An 
I n t e g r a t e d  A p p r o a c h 
i n c o r p o r a t e s 
comprehensive coverage of 
f inancial accounting in 
Australia and includes new 
issues in sustainability, as 
well as current and emerging 
issues.  This book includes 
real-world examples and 

case studies such as the Woolworths 2017 report. 
The case-studies help you to apply the theory to 
actual situations. Financial Accounting: An 
Integrated Approach, 7e also provides you with 
topical source documents and newspaper articles.

 
CONTENTS

1. Introduction to financial accounting 2. Measuring 
and evaluating financial position and financial 
performance Appendix to Chapter 2: Background: 
Sole traders, partnerships, companies and financing 
3. The double-entry system Appendix to Chapter 3: 
A brief history of early accounting 4. Record-keeping 
5. Accrual accounting adjustments  6. Financial 
reporting principles, accounting standards and 
auditing 7. Internal Control and cash 8. Accounts 
receivable and further record-keeping 9. Inventory 
10. Non-current assets 11. Liabilities Appendix 
to Chapter 11: Future cash flows: Present value 
analysis 12. Completing the balance sheet  13. 
Revenue and expense recognition: additional 
concepts 14. The statement of cash flows 15. 
Financial statement analysis 16. Accounting policy 
choices 17 Sustainability reporting

NEW EDITION IN MARCH 2021
FINANCIAL ACCOUNTING, IFRS 
EDITION, SECOND EDITION, 2E
Earl K. Stice,  Brigham Young University; James D. Stice,  
Brigham Young University; W. Steve Albrecht,  Emeritus 
Professor, Brigham Young University; Monte R. Swain,  Brigham 
Young University; Rong-Ruey Duh, National Taiwan University; 
Audrey Wenhsin Hsu, National Taiwan University

© 2018, 888pp, Paperback, 9789814780667

 
 
 
 

Financial Accounting, IFRS 
Edition, Second Edition 
serves as a guide for 
students to comprehend 
and give insights into 
accounting of the modern 
bus iness  wor ld .  Th i s 
textbook will focus on core 
concepts and procedures 
based on the International 

Financial Reporting Standards (IFRS) and supported 
by real company examples including those in Asia. 
The latest IFRS amendments are in this edition, 
specifically IFRS 9 and IFRS 15 will become 
effective beginning on January 1, 2018. IFRS 15, 
in a major overhaul of rules on revenue recognition, 
will replace IAS 18 (Revenue) and IAS 11 
(Construction Contracts) and related interpretations. 
It establishes a contract-based approach to 
determine the recognition and measurement of 
revenue. IFRS 9 will replace IAS 39 (Financial 
Instruments) and contains new requirements on the 
classification and measurement of financial assets. 
Students will learn to effectively use and prepare 
accounting information for decision making with 
various features that encourage critical thinking, 
highlight ethical considerations, and consider global 
implications. Emphasizing the relevancy of 
accounting to the business world, the text also 
makes a concerted effort to highlight the ethical 
considerations and global implications of financial 
accounting decisions in our world.

 

CONTENTS

PART I: FINANCIAL REPORTING AND THE 
ACCOUNTING CYCLE 1. Accounting Information: 
Users and Uses 2. Financial Statements: An 
Overview 3. The Accounting Cycle: The Mechanics 
of Accounting 4. Completing the Accounting Cycle 5. 
Internal Controls: Ensuring the Integrity of Financial 
Information PART II: OPERATING ACTIVITIES 6. 
Cash 7. Receivables 8. Inventory and the Cost of 
Sales 9. Completing the Operating Cycle PART 
III: INVESTING AND FINANCING ACTIVITIES 
10. Investments: Property, Plant, and Equipment 
and Intangible Assets 11. Financing: Long-Term 
Liabilities 12. Financing: Equity 13. Investments: 
Debt and Equity Securities PART IV: OTHER 
DIMENSIONS OF FINANCIAL REPORTING 14. 
Statement of Cash Flows 15. Analyzing Financial 
Statements Appendices Appendix A: Taiwan 
Semiconductor Manufacturing Company Limited 
and Subsidiaries Consolidated Financial Statements 
for the Years Ended December 31, 2015 and 2014 
and Independent Auditors’ Report Appendix B: 
Philips 2015 Financial Statements Appendix C: 
Carrefour 2015 Financial Statements Appendix D: 
Present Value Tables Glossary Index
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USING FINANCIAL ACCOUNTING 
INFORMATION, 10E
The Alternative to Debits and Credits
Gary A. Porter,  Drake University; Curtis L. Norton,  Arizona 
State University

© 2018, 848pp, Hardback, 9781337276337

 
 

Using a proven non-debit/
c red i t  app roach  t ha t 
emphasizes the decision-
usefulness of accounting 
i n f o r m a t i o n  a n d  d e -
emphasizes mechanical 
p r o c e d u r e s ,  U S I N G 
FINANCIAL ACCOUNTING 
I N F O R M A T I O N ,  1 0 E 
prepares you to be effective 

decision makers and business leaders. Porter’s 
unique Transaction Analysis Model demonstrates the 
effects of economic events on the balance sheet and 
the income statement. In addition, this book introduces 
financial data and business strategies in the context 
of highly-recognizable focus companies in real 
business situations. Finally, larger topics are broken 
up into modules that encourage you to review and 
learn in manageable segments.

 
CONTENTS

1. Accounting as a Form of Communication. 2. 
Financial Statements and the Annual Report. 3. 
Processing Accounting Information. 4. Income 
Measurement and Accrual Accounting. 5. Inventories 
and Cost of Goods Sold. 6. Cash and Internal 
Control. 7. Receivables and Investments. 8. 
Operating Assets: Property, Plant, and Equipment, 
and Intangibles. 9. Current Liabilities, Contingencies, 
and the Time Value of Money. 10. Long-Term 
Liabilities. 11. Stockholders’ Equity. 12. The 
Statement of Cash Flows. 13. Financial Statement 
Analysis. Appendix A: International Financial 
Reporting Standards. Appendix B: Excerpts from 
Chipotle’s Form 10-K. Appendix C: Excerpts from 
Panera Bread’s Form 10-K. Glossary. Index.

FINANCIAL ACCOUNTING, 10E
The Impact on Decision Makers
Gary A. Porter,  Drake University; Curtis L. Norton,  Arizona 
State University

© 2017, 864pp, Hardback, 9781305654174

 
 

FINANCIAL ACCOUNTING: 
T H E  I M P A C T  O N 
DECISION MAKERS 10E, 
now available as a bundle 
o p t i o n  w i t h 
CengageNOWv2, will help 
you learn how to use 
accounting information to 
make business decisions 
and focus on the big picture. 

Journal entries in the text and CengageNOWv2 
demonstrate the balance sheet and income 
statement impact of transactions, helping you see 
how business events ultimately impact the financial 
statements. In addition to exposing you to annual 
reports of highly recognizable companies such as 
Nike, Porter’s exclusive Ratio Decision-Model 
provides a framework for reading and interpreting 
financial statements to make decisions. The focus 
on financial statements and decision-making carries 
through to the end-of-chapter with a suite of case 
materials so you can practice reading and 
interpreting financial statements. In addition, this 
edition uses a new modular organization, allowing 
you to absorb the content in smaller sections for 
better retention.

 
CONTENTS

1. Accounting as a Form of Communication. 2. 
Financial Statements and the Annual Report. 3. 
Processing Accounting Information. 4. Income 
Measurement and Accrual Accounting. 5. Inventories 
and Cost of Goods Sold. 6. Cash and Internal 
Control. 7. Receivables and Investments. 8. 
Operating Assets: Property, Plant, and Equipment, 
and Intangibles. 9. Current Liabilities, Contingencies, 
and the Time Value of Money. 10. Long-Term 
Liabilities. 11. Stockholders’ Equity. 12. The 
Statement of Cash Flows. 13. Financial Statement 

Analysis. Appendix A. International Financial 
Reporting Standards. Appendix B. Excerpts from 
Chipotle’s Form 10-K. Appendix C. Excerpts from 
Panera Bread’s Form 10-K. Glossary. Index.

NEW EDITION IN MARCH 2021
PRINCIPLES OF FINANCIAL 
ACCOUNTING, IFRS EDITION, 2E
Earl K. Stice,  Brigham Young University; James D. Stice,  
Brigham Young University; W. Steve Albrecht,  Emeritus 
Professor, Brigham Young University; Monte R. Swain,  Brigham 
Young University; Rong-Ruey Duh, National Taiwan University; 
Audrey Wenhsin Hsu, National Taiwan University

© 2017, 800pp, Paperback, 9789814780674

 
 

The Second Edit ion of 
Principles of Financial 
Accounting, IFRS Edition 
continues to guide students 
through the what, why, and 
how of financial accounting 
in today’s business world. It 
p rov ides  s t ream l i ned 
coverage on core concepts 
and procedures based on 

the International Financial Reporting Standards 
(IFRS), with a wealth of real company examples 
and solved exercises to enhance student 
understanding.  This edition has been thoroughly 
revised to reflect the latest developments in 
accounting and the most current data for real 
companies. The most significant change is the 
incorporation of IFRS 9 and IFRS 15, which will 
become effective in 2018. Company examples have 
also been updated with the latest financial 
statements. Emphasizing the relevancy of 
accounting to the business world, this edition is 
perfect for any students, regardless of future career 
plans or goals.

 

CONTENTS

PART I: FINANCIAL REPORTING AND THE 
ACCOUNTING CYCLE 1. Accounting Information: 
Users and Uses 2. Financial Statements: An 
Overview 3. The Accounting Cycle: The Mechanics 
of Accounting 4. Completing the Accounting Cycle 5. 
Internal Controls and Cash PART II: OPERATING 
ACTIVITIES 6. Receivables 7. Inventory and the Cost 
of Sales 8. Completing the Operating Cycle PART 
III: INVESTING AND FINANCING ACTIVITIES 
9. Investments: Property, Plant, and Equipment 
and Intangible Assets 10. Financing: Long-Term 
Liabilities 11. Financing: Equity 12. Investments: 
Debt and Equity Securities PART IV: OTHER 
DIMENSIONS OF FINANCIAL REPORTING 13. 
Statement of Cash Flows 14. Analyzing Financial 
Statements Appendices Appendix A: Taiwan 
Semiconductor Manufacturing Company Limited 
and Subsidiaries Consolidated Financial Statements 
for the Years Ended December 31, 2015 and 2014 
and Independent Auditors’ Report Appendix B: 
Philips 2015 Financial Statements Appendix C: 
Carrefour 2015 Financial Statements Appendix D: 
Present Value Tables Glossary Index
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ACCOUNTING: AN ASIAN EDITION, 3E
Joyce Fung,  Nanyang Polytechnic; Christine Cheong,  Temasek 
Polytechnic; Fadhlina Samsudin,  Nanyang Polytechnic; Peter 
Ooi,  Temasek Polytechnic

© 2015, 604pp, Paperback, 9789814633000

 
 

Lecturers with many years 
of teaching experience in 
accounting have adapted 
the widely used Accounting, 
25th edition by Warren, 
Reeve and Duchac to 
create this Asian edition. 
This book is tailored for use 
in a first-year course on 
basic accounting. I t  is 

written from a sole proprietorship perspective and 
covers the complete accounting cycle and important 
accounting areas like cash, receivables, inventories 
and fixed assets. For this third edition, new chapters 
on Companies, Statement of Cash Flows and 
Financial Statement Analysis have been added to 
cater to more advanced topics.  Local accounting 
practices are taught in this text. Local businesses 
have also been included in the text so that students 
can relate to the material better. The text is also 
written in a manner Asian students will find easy to 
read and understand.

 
CONTENTS

Chapter 1 Introduction to Accounting and Business 
Chapter 2 Analysing Transactions Chapter 3 The 
Adjusting Process Chapter 4 Completing the 
Accounting Cycle Chapter 5 Accounting for Trading 
Businesses Chapter 6 Special Journals Chapter 
7 Internal Control and Cash Chapter 8 Accounts 
Receivables Chapter 9 Inventories Chapter 10 
Fixed Assets and Intangible Assets Chapter 11 
Companies: Organisation, Share Transactions and 
Dividends Chapter 12 Statement of Cash Flows 
Chapter 13 Financial Statement Analysis Subject 
Index

FINANCIAL STATEMENT
 ANALYSIS

 
NEW EDITION

BUSINESS ANALYSIS AND 
VALUATION: USING FINANCIAL 
STATEMENTS, 3E
Krishna G. Palepu,  Harvard University; Paul M. Healy,  Harvard 
University; Sue  Wright,  Macquarie University; Michael 
Bradbury,  Massey University

© 2021, 384pp, Paperback, 9780170425186

 
 

Business Analysis and 
Valuation gives you a practical, 
in-depth approach to the 
subject of accounting valuation. 
It includes a significant number 
of case studies exploring 
various issues in this field, as 
well as a new case feature at 
the end of each chapter. New 
‘Industry insights’ boxes show 

you how the content translates to the workplace.
 
CONTENTS

PART 1 Framework 1 A framework for business analysis 
and valuation using financial statements  PART 2 Business 
analysis and valuation tools 2 Strategy analysis 3 Overview 
of accounting analysis 4 Implementing accounting analysis 
5 Financial analysis 6 Prospective analysis: Forecasting 
7 Prospective analysis: Valuation theory and concepts 8 
Prospective analysis: Valuation implementation  PART 
3 Business analysis and valuation applications 9 Equity 
security analysis 10 Credit analysis and digress prediction 
11 Mergers and acquisitions 12 Communication and 
governance  PART 4 Additional cases Case 1 Qantas 
Case 2 Airlines: Depreciation differences Case 3 Recasting 
financial statements Case 4 Cochlear: Provisions and 
patent disputes Case 5 Accounting analysis: Case flow 
reconciliation Case 6 Valuation ratios in the retail industry 
2010 to 2013 Case 7 Dick Smith Case 8 Resinex Case 9 
Foster’s-Southcorp merger

BUSINESS ANALYSIS AND 
VALUATION: IFRS EDITION, 5E
Krishna G. Palepu,  Harvard University; Paul M. Healy,  Harvard 
University

© 2019, 672pp, Paperback, 9781473758421 
 

Business Analysis and 
Valuation: IFRS edition 
uses a wide range of 
contemporary cases to 
illustrate the use of 
financial statement data in 
various valuation tasks. 
Centred around the IFRS 
Standards, this text 
demonstrates how to get 

the most information out of IFRS based financial 
statements. The focus is not only on building a 
solid understanding of the latest theoretical 
approaches but also placing students in a 
confident position to apply these.

 
CONTENTS

Part I: Framework  1. A framework for business 
analysis and valuation using financial statements   
Part II: Business analysis and valuation tools  
2. Strategy analysis  3. Accounting analysis: 
The basics  4. Accounting analysis: Accounting 
adjustments  5. Financial analysis  6. Prospective 
analysis: Forecasting  7. Prospective analysis: 
Valuation theory and concepts  8. Prospective 
analysis: Valuation implementation   Part III: 
Business analysis and valuation applications  9. 
Equity security analysis  10. Credit analysis and 
distress prediction  11. Mergers and acquisitions   
Part IV: Additional cases

BUSINESS VALUATION
Eric Teo Khee Hwee, Nanyang Technological University; 
Low Buen Sin, Nanyang Technological University;  
Jason Doan Thuan Hai, Ernst & Young Solutions LLP, Singapore

© 2018, 256pp, Paperback, 9789814780834

 
 

Business valuation plays a key 
role in transactional matters 
and financial reporting and is 
crucial in situations involving 
arbitration or litigation, 
particularly shareholder 
disputes or an assessment of 
damages where valuation 
principles are often called 
upon. This book explores all 

the key aspects of business valuation for transactions, 
including the concept of valuation and its principles, 
context, definitions, process, approaches, terminologies 
and issues. In addition, the authors explain how 
purchase price allocation works, how acquired intangible 
assets are valued in a business combination and how 
an impairment test for goodwill acquired in a business 
combination is performed. The definition of fair value 
and the key concepts of fair value measurement 
framework required by financial reporting standards are 
also discussed.  Essentially, Business Valuation provides 
readers with an appropriate framework and knowledge 
base to understand and learn how business valuation 
is carried out in a practical sense, and to perform a 
professional valuation analysis that is theoretically 
acceptable and legally defensible.

 
CONTENTS

1. Valuation: What, Why and How 2. Valuation: Standards, 
Communication, and Responsibilities 3. The Market 
Approach to Valuation 4. The Income Approach to Valuation 
5. The Asset-Based Approach to Valuation 6. Issues 
and Challenges in Valuation 7. Fair Value Accounting 
and Financial Reporting Standards 8. Purchase Price 
Allocation and Intangible Assets 9. Impairment Testing for 
Goodwill Appendix A International Glossary of Business 
Valuation Terms Appendix B State of Play Index
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FINANCIAL REPORTING, FINANCIAL 
STATEMENT ANALYSIS AND 
VALUATION, 9E
James M. Wahlen,  Indiana University; Stephen P. Baginski,  
University of Georgia; Mark Bradshaw,  Boston College

© 2018, 1200pp, Hardback, 9781337614689

 
 

Learn how to conduct 
financial statement analysis 
most effectively as you 
perform analyses on actual, 
f a m i l i a r  c o m p a n i e s . 
W a h l e n / B a g i n s k i /
Bradshaw’s FINANCIAL 
REPORTING, FINANCIAL 
STATEMENT ANALYSIS, 
AND VALUATION, 9E 

provides a complete, balanced approach as the 
authors teach you how to integrate concepts from 
economics, finance, business strategy, accounting, 
and other business disciplines through the book’s 
unique six-step process. Quick checks after each 
section help you ensure you have grasped key 
insights, while integrative and continuing cases 
highlight familiar companies, including Starbucks 
and PepsiCo.

 
CONTENTS

1. Overview of Financial Reporting, Financial 
Statement Analysis, and Valuation. 2. Asset and 
Liability Valuation and Income Recognition. 3. 
Income Flows versus Cash Flows: Understanding 
the Statement of Cash Flows. 4. Profitability 
Analysis. 5. Risk Analysis. 6. Financing Activities. 
7. Investing Activities. 8. Operating Activities. 9. 
Accounting Quality. 10. Forecasting Financial 
Statements. 11. Risk-Adjusted Expected Rates 
of Return and the Dividends Valuation Approach. 
12. Valuation: Cash-Flow Based Approaches. 
13. Valuation: Earnings-Based Approaches. 14. 
Valuation: Market-Based Approaches. Appendix 
A: Financial Statements and Notes for PepsiCo, 
Inc. and Subsidiaries. Appendix B (online): 
Management’s Discussion and Analysis for 
PepsiCo, Inc. and Subsidiaries. Appendix C 

(online): Financial Statement Analysis Package 
(FSAP). Appendix D (online): Financial Statement 
Ratios: Descriptive Statistics by Industry and by 
Year. Index. Appendix 1.1 (online) Preparing a 
Term Project.

INTERMEDIATE ACCOUNTING

INTERMEDIATE ACCOUNTING, 3E
Reporting and Analysis
James M. Wahlen,  Indiana University; Jefferson P. Jones,  
Auburn University; Donald P. Pagach,  North Carolina State 
University

© 2020, 1488pp, Hardback, 9781337788281

 
 

T o d a y ’ s  f i n a n c i a l 
accounting is continuously 
changing. Now, you have 
a resource to help you 
understand the importance 
of accounting information 
and how that information 
is  cr i t ical  to others in 
b u s i n e s s  t o d a y  w i t h 
Wahlen/Jones/Pagach’s 

INTERMEDIATE ACCOUNTING, 3E. Positive 
examples and cases from familiar companies, 
such as Starbucks, Coca-Cola, Apple, Louis 
Vuitton and Nestlé, reinforce the book’s unique, 
approachable perspective. You see the power of 
financial accounting information for investors, 
creditors and other stakeholders. This edition’s 
in-depth coverage also clearly addresses the 
latest accounting standards.  This edition works 
closely with CengageNOWv2 digital resources to 
help you manage the rigor and time requirements 
of today’s intermediate accounting course. 
Learning tools help you master key concepts. In 
addition, algorithmic homework exercises allow 
you to solve multiple versions of exercises, in 
order to build confidence and expertise.

CONTENTS

P a r t  I :  F I N A N C I A L  R E P O R T I N G  A N D 
STATEMENTS: OBJECTIVES, CONCEPTS, 
AND ANALYSIS. 1. The Demand for and Supply 
of Financial Accounting Information. 2. Financial 
Reporting: Its Conceptual Framework. 3. Review of 
a Company’s Accounting System. 4. The Balance 
Sheet and the Statement of Shareholders’ Equity. 
5. The Income Statement and the Statement of 
Cash Flows. Time Value of Money Module. Part II: 
BUSINESS OPERATING ACTIVITIES. 6. Cash and 
Receivables. 7. Inventories: Cost Measurement and 
Flow Assumptions. 8. Inventories: Special Valuation 
Issues. 9. Current Liabilities and Contingent 
Obligations. Part III: INVESTING ACTIVITIES. 
10. Property, Plant, and Equipment: Acquisition 
and Subsequent Investments. 11. Depreciation, 
Depletion, Impairment, and Disposal. 12. Intangibles. 
13. Investments and Long-Term Receivables. 
Part IV: FINANCING ACTIVITIES. 14. Financing 
Liabilities: Bonds and Long-Term Notes Payable. 
15. Contributed Capital. 16. Retained Earnings and 
Earnings Per Share. Part V: SPECIAL TOPICS IN 
FINANCIAL REPORTING. 17. Advanced Issues in 
Revenue Recognition. 18. Accounting for Income 
Taxes. 19. Accounting for Post-Retirement Benefits. 
20. Accounting for Leases. 21. The Statement 
of Cash Flows. 22. Accounting for Changes and 
Errors. Appendix A: Starbucks Financial Statements 
(full report). Appendix B: List of the Official 
Pronouncements of the AICPA and FASB. Appendix 
C: List of the Official Pronouncements of the IASB. 
Appendix D: Brief Guide to Key Differences Between 
IFRS and GAAP by Chapter.

INTERNATIONAL FINANCIAL 
REPORTING & ANALYSIS, 8E
David Alexander,  Emeritus Professor of International 
Accounting, University of Birmingham; Ann Jorissen,  Professor 
of Accounting, University of Antwerp; Martin Hoogendoorn,  
Erasmus Universiteit, Rotterdam; Carien van Mourik ,  The 
Open University, UK

© 2020, 864pp, Paperback, 9781473766853

 
 

The e ighth  ed i t ion  o f 
Internat ional Financial 
Reporting and Analysis has 
been thoroughly updated in 
l i ne  w i th  changes  to 
Internat ional Financial 
Repor t ing  S tandards . 
Chapters throughout have 
been rewritten with an 
increased focus on ethics, 

sustainability and corporate governance. In 
addition, all the real-world illustrations and company 
reports have been reviewed and replaced with up-
to-date examples. The international expertise of the 
stellar author team is woven throughout the text. 
MindTap, an online learning solution encompassing 
many different content types, is available with this 
title. MindTap can be customized to suit your course 
and contains supporting applications and analytics 
to help learners make the most of the range of 
content.

 
CONTENTS

Part One - Framework, Theory and Regulation 
1. A brief introduction to international financial 
reporting 2. International accounting differences 3. 
From harmonization to IFRS as globally accepted 
standards 4. The ISAB conceptual framework and 
accounting theory 5. Accounting and economic 
perspectives on income and capital 6. Current 
values, mixed values measurement and CPPP 
accounting 7. Fair values, value in use and fulfilment 
value 8. Presentation and disclosure in published 
financial statements 9. Corporate governance 10. 
Business ethics, CSR, sustainability reporting and 
SRI 11. The ethics of the accounting profession  
Part Two – Annual Financial Statements 12. 
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Fixed (non-current) tangible assets 13. Intangible 
assets 14. Impairment and disposal of assets 15. 
Leases 16. Inventories 17. Accounting for financial 
instruments 18. Revenue 19. Provisions, contingent 
liabilities and contingent assets 20. Income taxes 
21. Employee benefits and share-based payment 
22. Insurance contracts 23. Statement of cash flows 
24. Disclosure issues  Part Three – Consolidated 
Accounts and the Multinational 25. Business 
combinations 26. Consolidated financial statements 
27. Accounting for associates, joint arrangements 
and related party disclosures 28. Foreign currency 
translation  Part Four – Financial Analysis 29. 
Introduction to interpretation of financial statements 
30. Interpretation of financial statements 31. 
Techniques of financial analysis

MANAGEMENT ACCOUNTING
 
NEW EDITION

MANAGEMENT AND COST 
ACCOUNTING, 11E
Colin Drury,  University of Huddersfield; Mike Tayles

© 2021, 880pp, Paperback, 9781473773615

 
 

For thirty-five years, Colin 
Drury’s Management and 
Cos t  Accoun t i ng  has 
s u c c e s s f u l l y  h e l p e d 
learners master the key 
concepts and processes of 
management and cost 
accounting. Now in i ts 
eleventh edition, the book 
retains its trademark clear 

and accessible style, covering everything students 
need to know for their management accounting 
career and exams. Every chapter has been updated 
to include an “Employability Skills” question, new 
review problems from accounting examination 
bodies and recent examples of well-known 
international organizations such as ACCA, CIMA 
and ATT. The new edition also includes introductions 
to emerging new technologies such as big data, the 
Internet of Things and AI.

 
CONTENTS

Part I: Introduction to management and cost 
accounting  1. Introduction to management 
accounting  2. An introduction to cost terms 
and concepts   Part II: Cost accumulation for 
inventory valuation and profit measurement  3. 
Cost assignment  4. Accounting entries for a job 
costing system  5. Process costing  6. Joint and 
by-product costing  7. Income effects of alternative 
cost accumulation systems   Part III: Information for 
decision-making  8. Cost–volume–profit analysis  9. 
Measuring relevant costs and revenues for decision-
making  10. Pricing decisions and profitability 
analysis  11. Activity-based costing  12. Decision-
making under conditions of risk and uncertainty  13. 

Capital investment decisions: appraisal methods  
14. Capital investment decisions: the impact of 
capital rationing, taxation, inflation and risk   Part IV: 
Information for planning, control and performance 
measurement  15. The budgeting process  16. 
Management control systems  17. Standard costing 
and variance analysis 1  18. Standard costing and 
variance analysis 2: further aspects  19. Divisional 
financial performance measures  20. Transfer 
pricing in divisionalized companies   Part V: 
Strategic performance and cost management and 
challenges for the future  21. Strategic performance 
management  22. Strategic cost management 
and value creation  23. Challenges for the future   
Part VI: The application of quantitative methods 
to management accounting  24. Cost estimation 
and cost behaviour  25. Quantitative models for 
the planning and control of inventories  26. The 
application of linear programming to management 
accounting.

AE MANAGERIAL ACCOUNTING, 15E
Carl S. Warren,  University of Georgia, Athens; William B. 
Tayler, Ph.D., CMA,  Brigham Young University

© 2020, 888pp, Paperback, 9789814866095

 
 
 
 

Provide a solid foundation in 
managerial accounting 
fundamentals as you motivate 
students by demonstrating 
accounting’s importance in 
business with Warren/Tayler’s 
M A N A G E R I A L 
ACCOUNTING, 15E. Business 
examples and chapter schemas 
create meaningful context for 

readers as the authors clearly demonstrate how each 
chapter’s content fits into the “big picture.” This edition 
connects fundamental managerial accounting concepts 
to challenges and successes in real businesses today. In 
addition, new Certified Management Accountant (CMA) 
exam questions prepare students for professional success, 
while Pathways Challenges help readers hone critical-
thinking skills. This edition also works seamlessly with 
CengageNOWv2 online resources to provide a range of 
activities that address each stage of the learning process 
from motivation to mastery.

 
CONTENTS

1. Introduction to Managerial Accounting. 2. Job Order 
Costing. 3. Process Cost Systems. 4. Activity-Based 
Costing. 5. Support Department and Joint Cost Allocation.  
6. Cost-Volume-Profit Analysis. 7. Variable Costing for 
Management Analysis. 8. Budgeting. 9. Evaluating 
Variances from Standard Costs. 10. Evaluating 
Decentralized Operations. 11. Differential Analysis 
and Product Pricing. 12. Capital Investment Analysis. 
13. Lean Manufacturing and Activity Analysis. 14. The 
Balanced Scorecard and Corporate Social Responsibility. 
15. Statement of Cash Flows. 16. Financial Statement 
Analysis. Appendix A: Interest Tables. Appendix B: Nike 
Inc., Form 10-K  Glossary. Index.
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ACCT3 MANAGEMENT, 3E
Prabhu Sivabalan,  UTS; James Wakefield,  University of 
Technology Sydney; Roby B. Sawyers,  North Carolina State 
University; Steve Jackson,  University of Southern Mississippi

© 2019, 304pp, Paperback, 9780170416863

 
 

ACCT3 Management is 
your essential tool when 
s t u d y i n g  A c c o u n t i n g 
Management. This text is 
broken up into three parts, 
to help your learning, 
Introduction to Management 
A c c o u n t i n g ,  C o s t i n g 
Techniques and Accounting 
Control.  Australian cases 

and examples are included throughout the text to 
help you apply the concepts you’re learning to 
relevant, real-life scenarios.  Tear-out revision cards 
are included with the printed textbook to give you 
portable summaries of key terms and formulas, 
learning objectives and revision activities. These 
are also available to download so you can access 
them anywhere, any time.

 
CONTENTS

PART 1 An introduction to management accounting 
1. Introduction to management accounting  2. 
Product costing: Manufacturing processes, cost 
terminology and cost flows  3. Fixed and rolling 
budgets for planning and decision making 4. 
Cost behaviour 5. Cost-volume-profit analysis 6. 
Relevant costs and product planning decisions 7. 
Long-term (capital investment) decisions PART 2 
Costing techniques 8. Job costing and overhead 
costing systems  9. Cost-volume-profit analysis 10. 
Service and operations costing 11. Departmental 
overhead costing  12. Activity based costing PART 
3 Accounting control 13. Management accounting 
for cost control and performance evaluation - flexible 
budgets and variance analysis  14. Decentralisation 
and modern performance management systems 
- the balanced scorecard 15. Accounting for 
sustainability - social and environmental reporting 
and management accounting 16. Ethics and 

management accounting Appendix A: Time Value 
of Money Appendix B: The Daily Grind

AE MANAGERIAL ACCOUNTING: 
THE CORNERSTONE OF BUSINESS 
DECISION-MAKING, 7E
Maryanne M. Mowen,  Oklahoma State University; Don R. 
Hansen,  Oklahoma State University; Dan L. Heitger,  Miami 
University - Oxford, Ohio

© 2018, 944pp, Paperback, 9789814846486

 
 
 
 

M A N A G E R I A L 
ACCOUNTING, 7E makes 
teaching and learning 
managerial accounting 
mean ing fu l ,  f un ,  and 
relatable for both you and 
your students. This edition 
has been revised with an 
emphasis  on showing 
students “Here’s How It’s 

Used.” This unique learning approach along with 
new brief video clips and relevant examples 
encourages and enables students to develop a 
deeper understanding of managerial accounting 
and its implications for business. Additionally, a new 
organization logically progresses from why 
managerial accounting is important, to what it is, to 
where the information comes from, and how it is 
best used to make business decisions. Students 
even explore emerging topics of interest to them, 
such as sustainability, quality cost, lean accounting, 
international issues, enterprise risk management, 
and forensic and fraud accounting.

 
CONTENTS

WHY Is Managerial Accounting Important? 1. 
Introduction to Managerial Accounting. 2. Basic 
Managerial Accounting Concepts. WHAT Is 
Managerial Accounting? 3. Cost Behavior, Cost 
Forecasting, and Segmented Income Statements. 

WHERE Does Managerial Accounting Come 
From? 4. Job-Order Costing and Normal Cost 
(Overhead Application). 5. Activity-Based Costing 
and Management 6. Process Costing. HOW Is 
Managerial Accounting USED for Decision Making? 
7. Cost-Volume-Profit Analysis. 8. Tactical Decision-
Making and Relevant Costing. 9. Profit Planning 
and Flexible Budgets. 10. Standard Costing and 
Variance Analysis. 11. Performance Evaluation and 
Decentralization. 12. Capital Investment Decisions. 
13. Emerging Topics in Managerial Accounting: 
Sustainability, Quality Cost, Lean Accounting, 
International Issues, Enterprise Risk Management, 
The Managerial Accountant in Forensic/Fraud 
Accounting 14. Statement of Cash Flows. 15. 
Financial Statement Analysis.

COST AND MANAGEMENT 
ACCOUNTING, 9E
Colin Drury,  University of Huddersfield

© 2018, 512pp, Paperback, 9781473749054

 
For over thirty years, Colin 
Drury has been at the forefront 
of helping students learn the 
key concepts and processes 
in management and cost 
accounting through his 
textbooks. Now in its ninth 
edition, Cost and Management 
Accounting continues to 
provide an accessible and 

thorough introduction to the subject. It blends theory and 
practice in language that is clear and easy to understand 
and provides students with a thorough introduction to 
cost and management accounting whether they are 
studying an accountancy or business undergraduate 
course, or a post-experience course. The new edition 
has been completely updated to reflect recent 
developments in the field, and now includes additional 
emphasis on value creation, and links strategic 
performance management more closely to divisional 
financial performance measurement.

 
CONTENTS

Part 1: Introduction to management and cost 
accounting  1. Introduction to management accounting 
2. An introduction to cost terms and concepts  Part 2: 
Cost accumulation for inventory valuation and profit 
measurement  3. Accounting for direct costs 4. Cost 
assignment for indirect costs 5. Accounting entries for 
job-order costing system 6. Process costing 7. Joint 
and by-product costing 8. Income effects of alternative 
cost accumulation systems  Part 3: Information for 
decision-making  9. Cost-volume-profit analysis 10. 
Cost estimation and cost behaviour 11. Measuring 
relevant costs and revenues for decision-making 12. 
Activity-based costing  Part 4: Information for planning, 
control and performance measurement  13. The 
budgeting process 14. Management control systems 
15. Standard costing and variance analysis
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MANAGEMENT ACCOUNTING FOR 
BUSINESS, 7E
Colin Drury,  University of Huddersfield

© 2019, 544pp, Paperback, 9781473749115

 
 

For over thirty years Colin 
Drury has been at the 
forefront of helping students 
learn the core principles of 
management accounting. 
Management Accounting 
for Business covers the 
essent ia l  e lements o f 
management accounting, 
providing a comprehensive 

introduction for students studying the subject for 
the first time. The text’s accessible writing style and 
clear focus on management accounting within a 
business context will enable students to develop 
key decision-making skills that they will require in 
their future careers. The seventh edition includes 
increased coverage of topics such as sustainable 
development, environmental management 
accounting, ethics, information technology and 
globalization, as well as a new chapter looking at 
the future challenges management accountants will 
face.

 
CONTENTS

Part I: Introduction to Management and Cost 
Accounting  1. Introduction to management 
accounting 2. An introduction to cost terms and 
concepts  Part II: Information for Decision-Making  
3. Cost-volume-profit analysis 4. Measuring 
relevant costs and revenues for decision-making 
5. Pricing decisions and profitability analysis 6. 
Capital investment decisions: appraisal methods   
Part III: Cost Assignment  7. Cost assignment 8. 
Activity-based costing  Part IV: Information for 
Planning, Control and Performance Measurement  
9. The budgeting process 10. Management control 
systems 11. Standard costing and variance analysis 
12. Divisional financial performance measures 13. 
Transfer pricing in divisionalised companies  Part 
V: Strategic Cost and Performance Management 

14. Strategic cost management 15. Strategic 
performance management 16. Challenges for the 
future

PAYROLL ACCOUNTING
 
NEW EDITION

PAYROLL ACCOUNTING 2021 (WITH 
CENGAGENOWV2, 1 TERM PRINTED 
ACCESS CARD), 31E
Bernard J. Bieg,  Bucks County Community College; Judith A. 
Toland,  Bucks County Community College

© 2021, 512pp, Paperback, 9780357358061

 
 

Gain first-hand experience 
and the foundation you 
need to calculate payroll, 
complete payroll taxes, and 
prepare payroll records and 
reports.  Bieg/Toland’s 
market-leading PAYROLL 
A C C O U N T I N G  2 0 2 1 
introduces the latest payroll 
laws and developments. 

You focus on practical applications rather than 
theory as you complete hands-on exercises. 
Detailed examples and real business applications 
demonstrate the importance of skills you are 
learning. Each example or illustration corresponds 
to a specific problem so you can easily follow the 
steps to solve the problem. An extensive project in 
the last chapter lets you apply what you’ve learned 
as a payroll accountant. This edition also covers 
the Fundamental Payroll Certification (FPC) from 
the American Payroll Association. Digital resources 
further ensure a thorough understanding of payroll 
for success both now and throughout your business 
career.

 

CONTENTS

1. The Need For Payroll And Personal Records. 
2. Computing Wages and Salaries. 3. Social 
Security Taxes. 4. Income Tax Withholding. 5. 
Unemployment Compensation Taxes. 6. Analyzing 
and Journalizing Payroll. 7. Payroll Project. Appendix 
A: Payroll Accounting Online. Tax Table A: Tables 
for Percentage Method Of Withholding. Tax Table 
B: Wage-Bracket Income Tax Withholding. Check 
Figures. Glossary. Index. Federal Payroll Taxes 
Calendar. Appendix A: Excel Template Instructions 
For The Glo-Brite Payroll Project. Online Appendix. 
Appendix B: Social Security Benefits.  Online 
Appendix: Appendix C. Unemployment Benefits. 
Online-Only Document: Computerized Payroll 
Accounting User Guide. Online-Only Document: 
Controlling Costs: Payroll, Benefits, and Taxes.

PRINCIPLES OF ACCOUNTING
 
NEW EDITION

ACCOUNTING, 28E
Carl S. Warren,  University of Georgia, Athens; Christine Jonick,  
University of North Georgia; Jennifer Schneider,  University of 
North Georgia

© 2021, 1424pp, Hardback, 9781337902687

 
 

Develop a strong foundation 
in accounting that prepares 
you for future study and 
success in today’s business 
world with Warren/Jonick/
S c h n e i d e r ’ s  l e a d i n g 
ACCOUNTING, 28E and 
CengageNOWv2 digital 
resources. This edition 
c o n n e c t s  a c c o u n t i n g 

concepts to the “bigger picture” as chapter-opening 
schemas clearly demonstrate how each chapter’s 
content fits within the overall framework of the book. 
The CengageNOWv2’s Journal Entry Tool reinforces 
this approach by automatically illustrating the 
impact of transactions on the accounting equation. 
This book’s hallmark presentation of the accounting 
cycle provides an unmatched foundation for 
understanding later chapters and future coursework. 
The authors have carefully streamlined content and 
improved learning features to ensure you have the 
understanding of today’s accounting and specific 
tools you need to succeed.

 
CONTENTS

1. Introduction to Accounting and Business. 2. 
Analyzing Transactions. 3. The Adjusting Process. 
4. Completing the Accounting Cycle. 5. Accounting 
Systems. 6. Accounting for Merchandising 
Businesses. 7. Inventories. 8. Internal Controls 
and Cash. 9. Receivables. 10. Long-Term Assets: 
Fixed and Intangible. 11. Current Liabilities and 
Payroll. 12. Accounting for Partnerships and Limited 
Liability Companies. 13. Corporations: Organization, 
Stock Transactions, and Dividends. 14. Long-Term 
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Liabilities: Bonds and Notes. 15. Investments and 
Fair Value Accounting. Mornin’ Joe.  16. Statement 
of Cash Flows. 17. Financial Statement Analysis. 
18. Introduction to Managerial Accounting.  19. 
Job Order Costing. 20. Process Cost Systems. 21. 
Cost Behavior and Cost-Volume-Profit Analysis. 22. 
Budgeting. 23. Evaluating Variances from Standard 
Costs. 24. Decentralized Operations. 25. Differential 
Analysis, Product Pricing, and Activity-Based 
Costing. 26. Capital Investment Analysis. Appendix 
A: Interest Tables. Appendix B: International 
Financial Reporting Standards. Appendix C: 
Revenue Recognition Update. Appendix D: Nike 
Inc., Form 10-K for the Fiscal Year Ended May 31, 
2018. Glossary. Index.

NEW EDITION

ACCOUNTING: INFORMATION FOR 
BUSINESS DECISIONS, 4E
Billie Cunningham,  University of Missouri at Columbia; Loren 
A. Nikolai,  University of Missouri at Columbia; John Bazley,  
University of Denver; Marie Kavanagh,  University of Southern 
Queensland

© 2021, 560pp, Paperback, 9780170446242

 
 

Accounting Information for 
Business Decisions shows 
you how theory applies to 
contemporary real-world 
scenarios. The text leads 
you through the business 
cycle and how accounting 
i n f o r m a t i o n  i n f o r m s 
decision-making. You will 
learn how to base decisions 

on two kinds of accounting information – managerial 
and financial.  Follow a retail coffee business in the 
Cafe Revive case study to learn about applying 
accounting issues in the real world.

 
CONTENTS

1. Introduction to Business Accounting and the Role 
of Professional Skills 2. Developing a Business 
Plan: Cost-Volume-Profit Analysis 3. Developing a 
Business Plan: Applied Budgeting 4. The Accounting 
System: Concepts and Applications 5. Recording, 
Storing and Reporting Accounting Information 6. 
Internal Control: Managing and Reporting Working 
Capital 7. The Income Statement: Components and 
Applications Chapter 7 Appendix 8. The Balance 
Sheet: Components and Applications  9. The Cash 
Flow Statement: Components and Applications  
Chapter 9 Appendix 10. Sustainable and Profitable 
Business Practices 11. Short-term Planning 
Decisions 12. Capital Expenditure Decisions

FINANCIAL & MANAGERIAL 
ACCOUNTING, 15E
Carl S. Warren,  University of Georgia, Athens; Jefferson Jones,  
Auburn University; William B. Tayler, Ph.D., CMA,  Brigham 
Young University

© 2020, 1552pp, Hardback, 9781337902663

 
 

E s t a b l i s h  a  s t r o n g 
foundation in the accounting 
fundamentals that you need 
to succeed with Warren/
Jones/Tayler’s FINANCIAL 
A N D  M A N A G E R I A L 
ACCOUNTING, 15E. This 
leading book’s business 
e x a m p l e s  p r o v i d e  a 
meaningful context as they 

demonstrate how each chapter’s content fits into 
the big picture. The authors clearly connect 
fundamental accounting concepts to real businesses 
today. For example, each chapter begins with a 
real-world company opener that is linked to 
applicable content throughout the chapter. In 
addition, new Certified Management Accountant 
(CMA) exam questions prepare you for professional 
success, while Pathways Challenges help you hone 
critical-thinking skills. This edition also works 
seamlessly with online CengageNOWv2 resources 
to provide a range of activities that guide you 
through each stage of the learning process from 
motivation to mastery.

 
CONTENTS

1. Introduction to Accounting and Business. 2. 
Analyzing Transactions. 3. The Adjusting Process. 
4. The Accounting Cycle. 5. Accounting for Retail 
Businesses. 6. Inventories. 7. Internal Control and 
Cash. 8. Receivables. 9. Long-Term Assets: Fixed 
and Intangible. 10. Liabilities: Current, Installment 
Notes, and Contingencies. 11. Liabilities: Bonds 
Payable. 12. Corporations: Organization, Stock 
Transactions, and Dividends. 13. Statement of 
Cash Flows. 14. Financial Statement Analysis. 15. 
Introduction to Managerial Accounting. 16. Job Order 
Costing. 17. Process Cost Systems. 18. Activity-

Based Costing. 19. Support Department and Joint 
Cost Allocation. 20. Cost-Volume-Profit Analysis. 
21. Variable Costing for Management Analysis. 22. 
Budgeting. 23. Evaluating Variances from Standard 
Costs. 24. Evaluating Decentralized Operations. 25. 
Differential Analysis and Product Pricing. 26. Capital 
Investment Analysis. 27. Lean Manufacturing and 
Activity Analysis. 28. The Balanced Scorecard 
and Corporate Social Responsibility. Appendix A: 
Interest Tables. Appendix B: Revenue Recognition.  
Appendix C: International Financial Reporting 
Standards. Appendix D: Investments. Appendix E: 
Nike Inc., Form 10-K for the Fiscal Year Ended May 
31, 2017. Glossary. Index.
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ACCOUNTING WITH IFRS 
ESSENTIALS: AN ASIA EDITION
Carl S. Warren,  University of Georgia, Athens; 
James M. Reeve, University of Tennessee, Knoxville; 
Jonathan E. Duchac, Wake Forest University; 
Jeff Ng, The Chinese University of Hong Kong

© 2019, 1360pp, Paperback, 9789814834827

 
 
 
 

Account ing wi th  IFRS 
Essentials: An Asia Edition 
gives undergraduates in 
accounting and business a 
s o l i d  f o u n d a t i o n  i n 
accounting to prepare them 
for future business courses 
and the real world.

 
CONTENTS

Chapter 1 Introduction to Accounting and Business.  
Chapter 2 Analyzing Transactions. Chapter 3 The 
Adjusting Process.  Chapter 4 Completing the Accounting 
Cycle.  Chapter 5 Accounting Systems.  Chapter 6 
Accounting for Merchandising Businesses.  Chapter 7 
Inventories.  Chapter 8 Regulation, Internal Control, and 
Cash.  Chapter 9 Receivables. Chapter 10 Fixed Assets 
and Intangible Assets.  Chapter 11 Current Liabilities 
and Payroll. Chapter 12 Accounting for Partnerships and 
Limited Liability Companies.  Chapter 13 Corporations: 
Organization, Stock Transactions, and Dividends.  Chapter 
14 Long-Term Liabilities: Bonds and Notes.  Chapter 15 
Investments and Fair Value Accounting.  Chapter 16 
Statement of Cash Flows.  Chapter 17 Financial Statement 
Analysis.  Chapter 18 Managerial Accounting Concepts 
and Principles.  Chapter 19 Job Order Costing.  Chapter 
20 Process Cost Systems.  Chapter 21 Cost Behavior 
and Cost-Volume-Profit Analysis.  Chapter 22 Budgeting.  
Chapter 23 Performance Evaluation Using Variances from 
Standard Costs. Chapter 24 Performance Evaluation 
for Decentralized Operations.  Chapter 25 Differential 
Analysis, Product Pricing, and Activity-Based Costing.  
Chapter 26 Capital Investment Analysis.  Appendix A 
Interest Tables.  Appendix B Reversing Entries.  Appendix 

C Nike, Inc., Form 10-K For the Fiscal Year Ended May 
31, 2013.  Appendix D Primary Alternative to International 
Financial Reporting Standards (IFRS).  Appendix E 
Revenue Recognition. Glossary.  Index.

ACCOUNTING, A MALAYSIAN 
PERSPECTIVE, 5E
Dr Carl S. Warren,  University of Georgia, Athens; Dr. James M. 
Reeve,  University of Tennesee; Jonathan Duchac,  Wake Forest 
University; Rosli Mohamad

© 2019, 488pp, Paperback, 9789670357683

 
 

Accounting, A Malaysian 
Perspective (5th Edition) 
incorporates additional 
contents as to reflect applicable 
standards and national 
perspective. The text is written 
in a user-friendly manner to 
help the understanding of 
book-keeping processes and 
s e l e c t e d  m a n a g e r i a l 

accounting principles. A blend of theoretical explanation, 
comprehensive illustration and end of chapter exercises/
problems are expected to create an interest in accounting 
amongst students. This book is specifically designed to 
accommodate students with little or without accounting 
background as well as for those who wish to further their 
studies in accounting.

 
CONTENTS

Preface Authors Profile Chapter 1 Introduction to 
Accounting and Business Chapter 2 Analyzing 
Transactions Chapter 3 Completing the Accounting 
Cycle Chapter 4 Accounting for Merchandising 
Businesses Chapter 5 Company Annual Report 
Chapter 6 Financial Statement Analysis Chapter 7 
Introduction to Managerial Accounting Chapter 8 Cost 
Behavior and Cost-Volume-Profit Analysis Chapter 9 
Budgeting Chapter 10 Performance Evaluation Using 
Variances from Standard Costs Index

ACCOUNTING: AN INTRODUCTION TO 
PRINCIPLES AND PRACTICE, 9E
Edward A. Clarke; Yvonne Wilson,  TAFE NSW; Michael Wilson,  
University of Western Sydney

© 2019, 664pp, Paperback, 9780170403832

 
 

Accounting: An Introduction 
to Principles and Practice, 
9e is aligned to FNS30317 
Certificate III in Accounts 
A d m i n i s t r a t i o n  a n d 
FNS40217 Certificate IV in 
A c c o u n t i n g  a n d 
Bookkeeping. The content 
is organised around the 
assessment requirements 

for each unit of competency, supporting compliance 
with the VET Quality Framework and the Financial 
Services Training Package.  The student-friendly 
text includes diagrams to demonstrate electronic 
forms of documentation and transfer of funds. The 
importance of thorough authorisation and checking 
procedures to verify the accuracy and authenticity 
of a transaction is also incorporated in diagrams 
and throughout the chapter.  In this latest edition 
the payroll chapter has been updated in line with 
current minimum wage rates, and using 2017–18 
income tax rates - the most current at the time of 
updating the book.   New, print versions of this book 
come with bonus online study tools on the 
CourseMate Express platform Learn more about 
the online tools cengage.com.au/learning-solutions

 
CONTENTS

1. Accounting: its foundations 2. Financial transactions 
and their documentation 3. The accounting equation 
4. Transactions, general journals and double-entry 
processing 5. Transactions, specialised journals 
and double-entry processing 6. Separate ledgers 
for accounts receivable and accounts payable 7. 
Journals and ledgers for special transactions 8. 
Management controls over cash 9. The general 
ledger and financial reports 10. Matching expense 
and revenue to the accounting period 11. Preparing 

final reports from a worksheet 12. Advanced 
management reports and correction of errors 13. 
Accounting for non-current assets 14. Payroll 
preparation and accounting entries

AN INTRODUCTION TO ACCOUNTING: 
ACCOUNTABILITY IN ORGANISATIONS 
AND SOCIETY
Craig Deegan,  RMIT

© 2019, 744pp, Paperback, 9780170418737

 
 

A n  I n t r o d u c t i o n  t o 
Accounting: Accountability 
i n  Organ isa t ions  and 
Society brings business hot 
topics (including corporate 
accountability, sustainability 
and social responsibility) to 
l i fe. The text explores 
sustainability in accounting 
a n d  e n v i r o n m e n t a l 

responsibility. The structure, content and learning 
activities provide you with an understanding of 
accounting’s role as a social practice, and as the 
driving force behind organisations. It also shows 
you that environments, ideas and values change; 
how societies are connected in complex ways; that 
the planet must be respected as a resource; and 
that people are affected/influenced by the 
information they receive and the way it is presented.  
An Introduction to Accounting: Accountability in 
Organisations and Society will show you that the 
practice of accounting, while often being seen as 
very technical in nature, has many social 
implications.

 
CONTENTS

Module 1 – Organisations, responsibilities, 
accounting and accountability Chapter 1: What is 
accounting? Chapter 2: Organisations and their 
reporting boundaries Module 2 – Accounting and its 
role in managerial decision making Chapter 3: An 
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introduction to management accounting Chapter 4: 
Budgeting as a means of organisational planning 
and control Chapter 5: Performance measurement 
and evaluation – further considerations Module 
3 – Accountability for social and environmental 
performance Chapter 6: The external reporting of 
social and environmental information Module 4 – 
Accountability for financial performance Chapter 
7: An introduction to financial accounting Chapter 
8: Recording transactions in journals and ledgers 
– more detail on the financial accounting process 
Chapter 9: The balance sheet Chapter 10: The 
income statement and the statement of changes 
in equity Chapter 11: The statement of cash flows, 
and cash controls Module 5 – Tools for reviewing 
an organisation’s publicly available reports Chapter 
12: The analysis of organisations’ external reports

CTE ACCOUNTING WITH CB 
VITALSOURCE EBOOK, 27E
Carl S. Warren,  University of Georgia, Athens; James M. Reeve,  
University of Tennessee; Jonathan Duchac,  Wake Forest 
University

© 2018, 1040pp, Paperback, 9789814806725

 
 
 
 

Please note that the digital 
access code that comes 
with the print book is valid 
for use in a specific Asia 
t e r r i t o r y  o n l y .  C B 
VitalSource eBook – The 
ultimate eBook experience 
has arrived! Easily access 
our eBooks with features 
that wi l l  improve your 

reading experience, and tools to help you take notes 
and organize your studies. Gain a solid foundation 
in accounting to ensure you are prepared for future 
business courses and the real world with Warren/
Reeve/Duchac’s market-leading ACCOUNTING, 
27E and CengageNOWv2. This edition helps you 
connect concepts to the bigger picture with features 
such as the new chapter opening schema that 
allows you to see how each chapter’s specific 
content fits within the overall framework of the book. 
A focus on why accounting is important to business 
and a prosperous society is reinforced throughout 
with Why It Matters Concept Clip animations in 
CengageNOWv2 and a new CengageNOWv2 
Journal Entry Tool that illustrates the impact of 
transactions on the accounting equation. In 
addition, the Warren/Reeve/Duchac hallmark 
accounting cycle coverage provides unmatched 
foundation so you are prepared to succeed in later 
chapters.

 
CONTENTS

1. Introduction to Accounting and Business. 2. 
Analyzing Transactions. 3. The Adjusting Process. 
4. Completing the Accounting Cycle. 5. Accounting 
Systems. 6. Accounting for Merchandising 

Businesses. 7. Inventories. 8. Internal Controls 
and Cash. 9. Receivables. 10. Long-Term Assets: 
Fixed and Intangible. 11. Current Liabilities and 
Payroll. 12. Accounting for Partnerships and Limited 
Liability Companies. 13. Corporations: Organization, 
Stock Transactions, and Dividends. 14. Long-Term 
Liabilities: Bonds and Notes. 15. Investments and 
Fair Value Accounting. Mornin’ Joe.  16. Statement 
of Cash Flows. 17. Financial Statement Analysis. 
18. Introduction to Managerial Accounting.  19. 
Job Order Costing. 20. Process Cost Systems. 21. 
Cost Behavior and Cost-Volume-Profit Analysis. 22. 
Budgeting. 23. Evaluating Variances from Standard 
Costs. 24. Decentralized Operations. 25. Differential 
Analysis, Product Pricing, and Activity-Based 
Costing. 26. Capital Investment Analysis. Appendix 
A: Interest Tables. Appendix B: International 
Financial Reporting Standards. Appendix C: 
Revenue Recognition Update. Appendix D: Nike 
Inc., Form 10-K for the Fiscal Year Ended May 31, 
2015. Glossary. Index.

SURVEY OF ACCOUNTING
 
NEW EDITION

BUSINESS ACCOUNTING AND 
FINANCE, 5E
Catherine Gowthorpe,  Oxford Brookes University

© 2021, 528pp, Paperback, 9781473773738 
 

Business Accounting and 
Finance, Fifth Edition, 
provides a clear, 
straightforward 
introduction to key 
management and financial 
accounting topics. In this 
new edition, a wealth of 
examples and real-life 
cases from well-known 

organizations, such as Lloyds, Tesco, Experian 
and Burberry, bring theory to life and prepare 
students for a successful career in the workplace.

 
CONTENTS

Section I. Financial accounting and reporting  1. The 
role of accounting in business  2. The statement of 
financial position  3. The statement of profit or loss 
4. Applying accounting conventions  5. Depreciation 
and amortization  6. The statement of cash flows  
7. Financial reporting by limited companies  8. 
Understanding financial reports: trend analysis  9. 
Understanding financial reports: using accounting 
ratios   Section II. Management accounting  10. 
Management and cost accounting information  
11. Costing: overview and basic techniques 12. 
Costing: accounting for overheads  13. Pricing  14. 
Marginal costing and decision making  15. Capital 
investment decisions  16. Budgets  17. Accounting 
for control  18. Performance measurement   Section 
III. Financial management  19. The management of 
working capital  20. Financing the business  Answers 
to self-test questions Answers to exercises Glossary  
Index
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NEW EDITION

SURVEY OF ACCOUNTING, 9E
Carl S. Warren,  University of Georgia, Athens; Amanda Farmer,  
University of Georgia, Athens

© 2021, 752pp, Hardback, 9780357132593

 
 

Now you can master the most 
essential topics in financial and 
managerial accounting today 
using the unique Integrated 
F i n a n c i a l  S t a t e m e n t 
Framework in Warren/
Farmer’s SURVEY OF 
ACCOUNTING, 9E. Written 
specifically for readers who 
have no prior knowledge of 

accounting, this edition’s distinctive framework illustrates 
the impact of transactions on financial statements without 
the use of debits and credits. The authors also 
incorporate Metric Analyses that clearly connect 
transactions and management decisions to metrics that 
assess the financial condition and performance of 
businesses today. Streamlined content throughout this 
edition and seamlessly integrated CengageNOWv2 
online homework tool offer activities and helpful videos 
that highlight the importance of transactions and 
management decisions on businesses today.

 
CONTENTS

1. The Role of Accounting in Business. 2. Basic 
Accounting Systems: Cash Basis 3. Basic Accounting 
Systems: Accrual Basis 4. Accounting for Retail 
Operations. 5. Internal Control and Cash. 6. Receivables 
and Inventories. 7. Fixed Assets, Natural Resources, 
and Intangible Assets. 8. Liabilities and Stockholders’ 
Equity. 9. Metric Analysis of Financial Statements. 10. 
Accounting Systems for Manufacturing Operations  11. 
Cost-Volume-Profit Analysis. 12. Differential Analysis 
and Product Pricing. 13. Budgeting and Standard Costs. 
14. Decentralized Operations.  15. Capital Investment 
Analysis. Appendix A: Double-Entry Accounting 
Systems.  Appendix B: Process Cost Systems. Appendix 
C: Factory Overhead Variances (online)

ECONOMICS
COMPARATIVE ECONOMIC

 SYSTEMS

THE JAPANESE ECONOMY
Then, Now, and Beyond
Mitsuru Taniuchi,  Waseda University

© 2014, Paperback, 9789814568609

 
 

The Japanese economy 
has undergone significant 
turbulence over the past 
quarter century and now 
seems poised to get back 
on track. From a long-term 
p e r s p e c t i v e ,  t h e 
u n p r e c e d e n t e d 
demographic shi f t—an 
aging population with a 

diminishing number of inhabitants—poses a 
tremendous challenge to the economy. The harm 
that the country’s fiscal disarray will cause if left 
neglected is not yet palpable with investors who are 
seemingly content with holding large tranches of 
Japanese government bonds. Corporate Japan 
possesses clear advantages like cutting-edge 
technology and good labor relations, but issues 
such as low profitability and sagging entrepreneurship 
are its Achilles heel. Japan’s corporate sector and 
labor market have long been known for unique 
traditional practices such as the keiretsu, cross-
shareholdings, and life-time employment, but these 
Japanese practices are now experiencing a major 
transformation. New issues such as the growing 
dualism in the labor force are gnawing at the 
country. The Japanese Economy—Then, Now, and 
Beyond provides an overview of the contemporary 
Japanese economy, explaining where Japan’s 
economy stands at present, the changes in the 
economy’s idiosyncratic features, and the challenges 
that lie ahead. A major feature of this book is the 
frequent references to the extent to which Japanese 
experiences and business practices differ from 

those in other major economies. This gives readers 
an international perspective when understanding 
the Japanese economy. While discussions in the 
book are based on standard economic theory and 
analyses, no formal economics training is 
presupposed. In fact, readers who routinely read 
economic and business news will find the whole 
text easy to comprehend without stumbling on 
technical analyses.

 
CONTENTS

Preface Introduction: Today’s Japanese Economy 
at a Glance Chapter 1. Recent Developments: 
Bubbles, A Financial Crisis, and Now Chapter 2. 
An Aging Japan Chapter 3. Public Finance on a 
Perilous Path Chapter 4. Corporate Japan Chapter 
5. Workplace at a Crossroads Chapter 6. Japan and 
China Bibliography Index

ECONOMETRICS

AE INTRODUCTORY ECONOMETRICS: 
A MODERN APPROACH, 7E
Jeffrey M. Wooldridge,  Michigan State University

© 2020, 848pp, Paperback, 9789814866088

 
 
 
 

G i v e  s t u d e n t s  a n 
understanding of  how 
econometrics can answer 
questions in business, 
po l icy  eva luat ion and 
f o r e c a s t i n g  w i t h 
W o o l d r i d g e ’ s 
I N T R O D U C T O R Y 
E C O N O M E T R I C S :  A 
MODERN APPROACH, 7E. 

Students see the importance of what they’re 
learning as this practical, yet professional, approach 
demonstrates how today’s empirical researchers 
apply econometric methods to answer questions 
across a variety of disciplines. The author organizes 
information around the type of data being analyzed 
and uses a systematic approach that introduces 
assumptions only when needed to obtain a certain 
result, making it easier for students to follow. 
Updated applications and examples demonstrate 
impact on today’s policy and support or disprove 
contemporary economic theories. More than 100 
data sets are available in different formats. MindTap 
resources, a comprehensive Instructor’s Manual, 
PowerPoint® and Scientific Word® slides and a 
Data Set Handbook are available to support your 
teaching.

 
CONTENTS

1. The Nature of Econometrics and Economic Data. 
Part I: REGRESSION ANALYSIS WITH CROSS-
SECTIONAL DATA. 2. The Simple Regression 
Model. 3. Multiple Regression Analysis: Estimation. 
4. Multiple Regression Analysis: Inference. 5. Multiple 
Regression Analysis: OLS Asymptotics. 6. Multiple 
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Regression Analysis: Further Issues. 7. Multiple 
Regression Analysis with Qualitative Information. 
8. Heteroskedasticity. 9. More on Specification and 
Data Problems. Part II: REGRESSION ANALYSIS 
WITH TIME SERIES DATA. 10. Basic Regression 
Analysis with Time Series Data. 11. Further Issues 
in Using OLS with Time Series Data. 12. Serial 
Correlation and Heteroskedasticity in Time Series 
Regressions. Part III: ADVANCED TOPICS. 13. 
Pooling Cross Sections Across Time: Simple Panel 
Data Methods. 14. Advanced Panel Data Methods. 
15. Instrumental Variables Estimation and Two 
Stage Least Squares. 16. Simultaneous Equations 
Models. 17. Limited Dependent Variable Models and 
Sample Selection Corrections. 18. Advanced Time 
Series Topics. 19. Carrying Out an Empirical Project. 
20. Advanced Causal Estimation Methods (MindTap 
Only)  Math Refresher A: Basic Mathematical Tools. 
Math Refresher B: Fundamentals of Probability. 
Math Refresher C: Fundamentals of Mathematical 
Statistics. Math Refresher D: Summary of Matrix 
Algebra. Math Refresher E: The Linear Regression 
Model in Matrix Form.  Answers to Exploring Further 
Chapter Exercises. Statistical Tables.  References. 
Glossary. Index.

ECONOMIC DEVELOPMENT

ECONOMIC DEVELOPMENT IN ASIA, 
2E
John Malcolm Dowling,  University of Hawaii; Maria Rebecca 
Valenzuela,  University of Melbourne

© 2010, 452pp, Paperback, 9789814272933

 
 

Economic Development in 
Asia, 2e provides the reader 
with an in-depth theoretical 
and empirical analysis of 
current economic trends 
and policy issues in the 
countries that comprise 
developing Asia—a vast 
region extending from the 
Indian subcontinent to 

China and Japan. Each chapter begins with a 
theoretical foundation that provides the basis for a 
detai led discussion of  major  micro-  and 
macroeconomic developments and policy issues in 
these Asian developing countries. Country and 
regional examples, along with summaries of 
empirical studies, are introduced to illustrate 
different points of view regarding the development 
experience.

 
CONTENTS

1. Introduction and Overview 2. Growth and the 
Asian Experience 3. The Asian Crises and Recent 
Developments 4. Agriculture 5. Industrialization 
and Structural Change 6. International Trade and 
Investment 7. Savings and the Financial System 
8. Population 9. Poverty and Income Distribution 
10. Human Resource Development: A Focus 
on Education and Health 11. Globalization and 
the “New Economy” 12. The Environment and 
Sustainable Developments in Asia 13. The Political 
Economy of Developments in Asia

ENVIRONMENTAL / NATURAL
 RESOURCES

ENVIRONMENTAL ECONOMICS AND 
MANAGEMENT, 6E
Theory, Policy, and Applications
Scott J. Callan,  Bentley University; Janet M. Thomas,  Bentley 
University

© 2013, 624pp, Hardback, 9781111826673

 
 

Provide your students with 
an  app l i ed ,  p rac t i ca l 
approach to environmental 
economic theory that is 
accessible to both students 
who have minimal exposure 
to economics, and students 
w i t h  a n  a d v a n c e d 
u n d e r s t a n d i n g  o f 
economics. With a strong 

focus on policy and real-world issues, Callan/
Thomas’s ENVIRONMENTAL ECONOMICS AND 
MANAGEMENT: THEORY, POLICY AND 
APPLICATIONS, Sixth Edition, does not compromise 
economic theoretical concepts, but it does 
complement economic theory with timely, real-world 
applications. Your undergraduate or MBA students 
will gain a clear perspective of the relationship 
between market activity and the environment.  The 
text integrates a strong business perspective into 
the development of environmental decision making 
for a vantage point often overlooked in more 
conventional approaches. The book emphasizes 
the use of economic analytical tools, such as market 
models, benefit-cost analysis, and risk analysis, to 
assess environmental problems and to evaluate 
policy solutions. With a proven, modular structure, 
this edition provides a well-organized presentation 
with the flexibility to easily tailor the order of 
presentation and content of the course to your 
individual teaching needs.

 

CONTENTS

MODULE I: MODELING ENVIRONMENTAL 
PROBLEMS. 1. The Role of Economics in 
Environmental Management. 2. Modeling the 
Market Process: A Review of the Basics. 3. 
Modeling Market Failure. MODULE II: MODELING 
SOLUTIONS TO ENVIRONMENTAL PROBLEMS. 
4. Conventional Solutions to Environmental 
Problems: The Command-and-Control Approach. 
5. Economic Solutions to Environmental Problems: 
The Market Approach. MODULE III: ANALYTICAL 
TOOLS FOR ENVIRONMENTAL PLANNING. 6. 
Environmental Risk Analysis. 7. Assessing Benefits 
for Environmental Decision Making. 8. Assessing 
Costs for Environmental Decision Making. 9. Benefit-
Cost Analysis in Environmental Decision Making. 
MODULE IV: THE CASE OF AIR. 10. Defining 
Air Quality: The Standard-Setting Process. 11. 
Improving Air Quality: Controlling Mobile Sources. 
12. Improving Air Quality: Controlling Stationary 
Sources. 13. Global Air Quality: Policies for Ozone 
Depletion and Climate Change. MODULE V: THE 
CASE OF WATER. 14. Defining Water Quality: 
The Standard-Setting Process. 15. Improving 
Water Quality: Controlling Point and Nonpoint 
Sources. 16. Protecting Safe Drinking Water. 
MODULE VI: THE CASE OF SOLID WASTES 
AND TOXIC SUBSTANCES. 17. Managing 
Hazardous Solid Waste and Waste Sites. 18. 
Managing Municipal Solid Waste. 19. Controlling 
Pesticides and Toxic Chemicals. MODULE VII: 
GLOBAL ENVIRONMENTAL MANAGEMENT. 
20. Sustainable Development: International 
Environmental Agreements and International Trade. 
21. Sustainable Approaches: Industrial Ecology and 
Pollution Prevention.
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HEALTH ECONOMICS

HEALTH ECONOMICS AND POLICY, 7E
James W. Henderson,  Baylor University

© 2018, 512pp, Hardback, 9781337106757

 
 

Thoroughly examine how 
microeconomic principles 
apply to health care delivery 
and  i t s  po l i c i es  w i th 
HEALTH ECONOMICS 
AND POLICY, 7E. You 
explore the changing nature 
of health care, the social 
and political sides of issues, 
a n d  t h e  u n c e r t a i n t y 

surrounding the future of health care delivery and 
finance as the U.S. transitions from Obamacare to 
Trumpcare. You also learn to analyze public policy 
from an economic perspective.

 
CONTENTS

1. U.S. Medical Care: An Uncertain Future. 2. Using 
Economics to Study Health Issues. 3. Analyzing 
Medical Care Markets. 4. Economic Evaluation in 
Health Care. 5. Demand for Health and Medical 
Care. 6. Population Health. 7. The Market for 
Health Insurance Managed Care. 8. The Physicians’ 
Services Market. 9. The Hospital Services Market. 
10. The Market for Pharmaceuticals. 11. Medicare. 
12. Medicaid. 13. Medical Care Systems Worldwide. 
14. Medical Care Reform in the United States. 15. 
Lessons for Public Policy. Glossary. Index.

HISTORY OF ECONOMICS

HISTORY OF AMERICAN ECONOMY, 
13E
Gary M. Walton,  Foundation for Teaching Economics and 
University of California, Davis; Hugh Rockoff,  Rutgers 
University

© 2018, 608pp, Hardback, 9781337104609

 
 

Ever  wonder  how the 
American economy became 
the most powerful one in the 
world? Tying America’s 
past  to  the economic 
po l ic ies  o f  today and 
b e y o n d ,  t h e  p o p u l a r 
H I S T O R Y  O F  T H E 
AMERICAN ECONOMY, 
13E answers this critical 

question and more. This market-leading coverage 
presents events chronological ly for easy 
understanding This prestigious book has been used 
by more students, like you, than in other text in the 
U.S. HISTORY OF THE AMERICAN ECONOMY 
has helped generations of learners understand how 
the American economy evolved. Completely 
updated with recent research by economic 
historians, this trusted book ties this country’s past 
to the policies and debates of today and beyond. 
Visual aids, tables and graphs reinforce learning 
help keep you interested in the study of economic 
history. This edition is available with MindTap digital 
course, offering a full, mobile-ready textbook 
combined with superior and proven learning tools.

 
CONTENTS

1. Growth, Welfare, and the American Economy. Part 
I: THE COLONIAL ERA: 1607-1776. 2. Founding the 
Colonies. 3. Colonial Economic Activities. 4. The 
Economic Relations of the Colonies. 5. Economic 
Progress and Wealth. 6. Three Crises and Revolt. 
Part II: THE REVOLUTIONARY, EARLY NATIONAL, 
AND ANTEBELLUM ERAS: 1776-1860. 7. Hard 
Realities for a New Nation. 8. Land and the Early 
Western Movements. 9. Transportation and Market 

Growth. 10. Market Expansion and Industry in First 
Transition. 11. Labor During the Early Industrial 
Period. 12. Money and Banking in the Developing 
Economy. 13. The Entrenchment of Slavery and 
Regional Conflict. Part III: THE REUNIFICATION 
ERA: 1860-1920. 14. War, Recovery, and Regional 
Divergence. 15. Agriculture’s Western Advance. 
16. Railroads and Economic Change. 17. Industrial 
Expansion and Concentration. 18. The Emergence 
of America’s Labor Consciousness. 19. Money, 
Prices and Finance in the Postbellum Era. 20. 
Commerce at Home and Abroad. Part IV: WAR, 
DEPRESSION, AND WAR AGAIN: 1914-1946. 21. 
World War I, 1914-1918. 22. The Roaring Twenties. 
23. The Great Depression. 24. The New Deal. 25. 
World War II. Part V: THE POSTWAR ERA: 1946 
TO THE PRESENT. 26. The Changing Role of the 
U.S. Government. 27. Growth and the Business 
Cycle after World War II. 28. Manufacturing, 
Productivity, and Labor. 29. Achievements of the 
Past, Challenges for the Future.

INTERMEDIATE
 MACROECONOMICS

INTERMEDIATE MACROECONOMICS
Robert J. Barro,  Harvard University; Angus C. Chu,  Fudan 
University, China; Guido Cozzi,  University of St. Gallen, 
Switzerland

© 2017, Paperback, 9781473725096 
 

 
CONTENTS

PART 1 INTRODUCTION  1 Thinking about 
Macroeconomics  2 National-Income Accounting: 
Gross Domestic Product and the Price Level  
PART 2 ECONOMIC GROWTH  3 Introduction 
to Economic Growth  4 Working with the Solow 
Growth Model  5 Conditional Convergence and 
Long-Run Economic Growth  PART 3 ECONOMIC 
FLUCTUATIONS  6 Macroeconomics without 
Microeconomic Foundations 7 Markets, Prices, 
Supply, and Demand  8 Consumption, Saving, and 
Investment  9 An Equilibrium Business-Cycle Model  
10 Capital Utilization and Unemployment  PART 4 
MONEY AND PRICES  11 The Demand for Money 
and the Price Level  12 Inflation, Money Growth, 
and Interest Rates  PART 5 THE GOVERNMENT 
SECTOR  13 Government Expenditure  14 
Taxes  15 Public Debt  PART 6 MONEY AND 
BUSINESS CYCLES  16 Money and Business 
Cycles I: The Price-Misperceptions Model  17 
Money and Business Cycles II: Sticky Prices and 
Nominal Wage Rates  PART 7 INTERNATIONAL 
MACROECONOMICS  18 World Markets in Goods 
and Credit  19 Exchange Rates
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INTERMEDIATE
 MICROECONOMICS

MICROECONOMICS, 2E
An Intuitive Approach
Thomas Nechyba,  Duke University

© 2017, 800pp, Hardback, 9781305115941

 
 

Present microeconomic 
theory as a way of looking 
a t  t h e  w o r l d  w i t h 
MICROECONOMICS: AN 
INTUITIVE APPROACH, 
2E. This book combines 
intuition, conversational 
writing, everyday examples 
and outstanding graphs to 
set a new standard for 

clarity and rigor without requiring any background 
in calculus. The author builds on the foundation of 
individual behavior, demonstrating economic 
intuition while developing conceptual thinking skills 
with carefully written analysis. Initial chapters 
prepare students to understand supply, demand 
and equilibrium. The book offers unprecedented 
flexibility in topical coverage with four distinct paths, 
including a non-game theory path through 
microeconomics, a path emphasizing game theory, 
a path highlighting policy issues, or a path focused 
on business. MindTap® is now available with 
interactive, animated Video Graph Presentations 
and Progression Graphs that decompose economic 
concept graphs into finite steps that students can 
walk through.

 
CONTENTS

Web Chapter 0: Foundational Preliminaries: 
Using Graphs in Economics (web-based chapter). 
1. Introduction. PART I: UTILITY-MAXIMIZING 
CHOICE: CONSUMERS, WORKERS, AND 
SAVERS. 2. A Consumer’s Economic Circumstances. 
3. Economic Circumstances in Labor and Financial 
Markets. 4. Tastes and Indifference Curves. 5. 
Different Types of Tastes. 6. Doing the “Best” 

We Can. 7. Income and Substitution Effects 
in Consumer Goods Markets. 8. Wealth and 
Substitution Effects in Labor and Capital Markets. 9. 
Demand for Goods and Supply of Labor and Capital. 
10. Consumer Surplus and Deadweight Loss. PART 
II: PROFIT-MAXIMIZING CHOICE: PRODUCERS 
(OR “FIRMS”). 11. One Input and One Output: A 
Short-Run Producer Model. 12. Production with 
Multiple Inputs. 13. Production Decisions in the 
Short and Long Run. PART III: COMPETITIVE 
MARKETS AND THE “INVISIBLE HAND”. 14. 
Competitive Market Equilibrium. 15. The “Invisible 
Hand” and the First Welfare Theorem. 16. General 
Equilibrium. 17. Choice and Markets in the Presence 
of Risk. PART IV: Distortions of the “Invisible Hand” 
in Competitive Markets. 18. Elasticities, Price-
Distorting Policies, and Non-Price Rationing. 19. 
Distortionary Taxes and Subsidies. 20. Prices and 
Distortions across Markets. 21. Externalities in 
Competitive Markets. 22. Asymmetric Information 
in Competitive Markets. PART V: DISTORTIONS 
OF THE “INVISIBLE HAND” FROM STRATEGIC 
DECISIONS. 23. Monopoly. 24. Strategic Thinking 
and Game Theory. 25. Oligopoly. 26. Product 
Differentiation and Innovation in Markets. 27. Public 
Goods. 28. Governments and Politics. PART VI: 
CONSIDERING HOW TO MAKE THE WORLD A 
BETTER PLACE. 29. What Is Good? Challenges 
from Psychology and Philosophy. 30. Balancing 
Government, Civil Society, and Markets.

MICROECONOMICS, 2E
An Intuitive Approach with Calculus
Thomas Nechyba,  Duke University

© 2017, Hardback, 9781305650466

 
 

Present microeconomic 
theory as a way of viewing 
t h e  w o r l d  w i t h 
MICROECONOMICS: AN 
INTUITIVE APPROACH 
WITH CALCULUS, 2E. This 
book builds on the basic 
economic foundation of 
individual behavior. Each 
chap te r  con ta ins  two 

sections. The A sections introduce concepts using 
conversational writing, everyday examples and 
graphs with a focus on mathematical counterparts. 
B sections cover the same concepts with precise, 
accessible mathematical analyses that assume one 
semester of single-variable calculus. The book 
offers great flexibility with four distinct paths: a non-
game theory path through microeconomics, a path 
emphasizing game theory, a path highlighting policy 
issues, or a path focused on business. You can also 
select when to use the B sections for greater depth 
and when you simply want an overview of a topic. 
MindTap® is now available with interactive, 
animated Video Graph Presentations and select 
Progression Graphs that decompose economic 
concept graphs into finite steps.

 
CONTENTS

Web Chapter 0: Foundational Preliminaries: 
Using Graphs and Math in Economics (web-
based chapter). 1. Introduction. PART I: UTILITY-
MAXIMIZING CHOICE: CONSUMERS, WORKERS, 
AND SAVERS. 2. A Consumer’s Economic 
Circumstances. 3. Economic Circumstances 
in Labor and Financial Markets. 4. Tastes and 
Indifference Curves. 5. Different Types of Tastes. 6. 
Doing the “Best” We Can. 7. Income and Substitution 
Effects in Consumer Goods Markets. 8. Wealth and 
Substitution Effects in Labor and Capital Markets. 9. 
Demand for Goods and Supply of Labor and Capital. 

10. Consumer Surplus and Deadweight Loss. PART 
II: PROFIT-MAXIMIZING CHOICE: PRODUCERS 
(OR “FIRMS”). 11. One Input and One Output: A 
Short-Run Producer Model. 12. Production with 
Multiple Inputs. 13. Production Decisions in the Short 
and Long Run. PART III: COMPETITIVE MARKETS 
AND THE “INVISIBLE HAND”. 14. Competitive 
Market Equilibrium. 15. The “Invisible Hand” and the 
First Welfare Theorem. 16. General Equilibrium. 17. 
Choice and Markets in the Presence of Risk. PART 
IV: DISTORTIONS OF THE “INVISIBLE HAND” 
IN COMPETITIVE MARKETS. 18. Elasticities, 
Price-Distorting Policies, and Non-Price Rationing. 
19. Distortionary Taxes and Subsidies. 20. Prices 
and Distortions across Markets. 21. Externalities in 
Competitive Markets. 22. Asymmetric Information 
in Competitive Markets. PART V: DISTORTIONS 
OF THE “INVISIBLE HAND” FROM STRATEGIC 
DECISIONS. 23. Monopoly. 24. Strategic Thinking 
and Game Theory. 25. Oligopoly. 26. Product 
Differentiation and Innovation in Markets. 27. Public 
Goods. 28. Governments and Politics. PART VI: 
CONSIDERING HOW TO MAKE THE WORLD A 
BETTER PLACE. 29. What Is Good? Challenges 
from Psychology and Philosophy. 30. Balancing 
Government, Civil Society, and Markets.
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PRICE THEORY AND APPLICATIONS, 
9E
Steven Landsburg,  University of Rochester

© 2014, 720pp, Hardback, 9781285423524

 
 

The exciting new ninth 
edition of PRICE THEORY 
A N D  A P P L I C A T I O N S 
delivers a text that will both 
chal lenge and intr igue 
students as it equips them 
with the tools and skills to 
apply economic principles 
to the world around them. 
Inductive, hands on, and 

highly interactive, the book is intellectually rigorous 
yet student-friendly, with countless applications and 
resources to help readers fully understand 
concepts. Using the same humorous, easy-to-read 
approach as his popular The Armchair Economist, 
Steven Landsburg offers thorough coverage of 
traditional topics of intermediate price theory as well 
as emerging issues, such as the economics of 
information. Social welfare is a unifying concept 
throughout.   Available with InfoTrac® Student 
Collections http://gocengage.com/infotrac.

 
CONTENTS

1. Supply, Demand, and Equilibrium. 2. Prices, 
Costs, and the Gains from Trade. 3. The Behavior 
of Consumers. 4. Consumers in the Marketplace. 
5. The Behavior of Firms. 6. Production and Costs. 
7. Competition. 8. Welfare Economics and the 
Gains from Trade. 9. Knowledge and Information. 
10. Monopoly. 11. Market Power, Collusion, and 
Oligopoly. 12. The Theory of Games. 13. External 
Costs and Benefits. 14. Common Property and 
Public Goods. 15. The Demand for Factors of 
Production. 16. The Market for Labor. 17. Allocating 
Goods over Time. 18. Risk and Uncertainty. 
19. What Is Economics? Appendix A: Calculus 
Supplement. Appendix B: Answers to Exercises. 
Appendix C: Answers to Problem Sets.

INTERMEDIATE MICROECONOMICS 
AND ITS APPLICATION, 12E
Walter Nicholson,  Amherst College; Christopher Snyder,  
Dartmouth College

© 2015, 648pp, Hardback, 9781133189039 

 
INTERMEDIATE 
MICROECONOMICS AND 
ITS APPLICATION offers 
an exceptionally clear and 
concise introduction to the 
economics of markets. 
This proven text uses a 
managerial focus and 
includes relevant 
applications and strong 

examples as well as step-by-step video 
problems, an algebraic approach, and activities 
that allow you to learn by doing. Your purchase 
also includes online resources on CourseMate, 
including a complete eBook, step-by-step video 
problems, solutions to odd-numbered questions, 
and interactive quizzes.

 
CONTENTS

Part I: INTRODUCTION. 1. Economic Models. 
Appendix: Mathematics Used in Microeconomics. 
Part II: DEMAND. 2. Utility and Choice. 3. 
Demand Curves. Part III: UNCERTAINTY AND 
STRATEGY. 4. Uncertainty. 5. Game Theory. 
Part IV: PRODUCTION, COSTS, AND SUPPLY. 
6. Production. 7. Costs. 8. Profit Maximization 
and Supply. Part V: PERFECT COMPETITION. 
9. Perfect Competition in a Single Market. 10. 
General Equilibrium and Welfare. Part VI: MARKET 
POWER. 11. Monopoly. 12. Imperfect Competition. 
Part VII: INPUT MARKETS. 13. Pricing in Input 
Markets. Appendix: Labor Supply. 14. Capital and 
Time. Appendix: Compound Interest. Part VIII: 
MARKET FAILURES. 15. Asymmetric Information. 
16. Externalities and Public Goods. 17. Behavioral 
Economics.

INTERNATIONAL ECONOMICS

AE INTERNATIONAL ECONOMICS, 17E
Robert Carbaugh,  Central Washington University

© 2019, 576pp, Paperback, 9789814853477

 
 
 
 

Vividly demonstrate the 
relevance of theory to real 
economic issues and policy 
questions using the wealth 
of contemporary examples 
and practical applications 
found in Carbaugh’s popular 
I N T E R N A T I O N A L 
ECONOMICS, 17E. This 
market-leading text remains 

a favorite among students and instructors, like you, 
for its clear, streamlined treatment of international 
trade and finance theory. In addition to the latest 
theoretical developments, this revision offers a 
strengthened presentation and updated applications. 
The author clearly presents both written and 
graph ica l  d iscuss ions ,  mak ing  the  tex t 
understandable even for students with little 
economics background. A flexible format also 
makes this book suitable for a wide range of course 
structures and subjects. As numerous students as 
well as instructors have discovered, “If it’s clear, 
concise, and contemporary, it has to be Carbaugh.”

 
CONTENTS

1. The International Economy and Globalization. 
Part I: INTERNATIONAL TRADE RELATIONS. 2. 
Foundations of Modern Trade Theory: Comparative 
Advantage. 3. Sources of Comparative Advantage. 
4. Tariffs. 5. Nontariff Trade Barriers. 6. Trade 
Regulations and Industrial Policies. 7. Trade 
Policies for the Developing Nations. 8. Regional 
Trading Arrangements. 9. International Factor 
Movements and Multinational Enterprises. Part II: 
INTERNATIONAL MONETARY RELATIONS. 10. 
The Balance-of-Payments. 11. Foreign Exchange. 

12. Exchange Rate Determination. 13. Mechanisms 
of International Adjustment. 14. Exchange Rate 
Adjustments and the Balance-of-Payments. 15. 
Exchange Rate Systems and Currency Crises. 16. 
Macroeconomic Policy in an Open Economy. 17. 
Banking: Reserves, Debt, and Risk. Glossary. Index.

LABOR ECONOMICS
 
NEW EDITION

FUNDAMENTALS OF LABOR 
ECONOMICS, 3E
Thomas Hyclak,  Lehigh University; Geraint Johnes,  Lancaster 
University Management School; Robert Thornton,  Lehigh 
University

© 2021, 528pp, Hardback, 9780357442128

 
 

Examine the essent ial 
aspects of modern labor 
e c o n o m i c s  f r o m  a n 
international perspective 
w i t h  H y c l a k / J o h n e s /
Thornton’s highly accessible 
FUNDAMENTALS  OF 
LABOR ECONOMICS, 3E. 
This convenient, digital 
e d i t i o n  p r o v i d e s  a 

comprehensive survey of economic theory and 
empirical evidence on purely competitive labor 
markets. These acclaimed authors examine the 
impact of imperfect competition, incomplete 
information and uncertainty, and institutional factors 
-- stemming from government regulation, unions, 
social norms, and human resource management 
policies -- on wages and employment opportunities. 
The latest updates address important issues today, 
such as wage and income inequality, labor market 
effects of international migration, the impact of 
occupational licensing on wages and employment, 
and labor aspects of the current “gig” economy. 
First-hand labor economics research and results 
further enhance your understanding of the world in 
which you will work and manage employees.
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1. The Study of Labor Economics.  2. The Demand 
for Labor.  3. Topics in Labor Demand  4. The Supply 
of Labor: Labor Force Participation.  5. The Supply of 
Labor: Hours of Work.  6. Human Capital Analysis.  
7. Labor Market Equilibrium.  8. Information and Job 
Search.  9. Monopsony and Minimum Wages.  10. 
Internal Labor Markets.  11. Personnel Economics.  
12. Unions and Collective Bargaining.  13. Labor 
Market Discrimination.  14. Unemployment.  15. 
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MANAGERIAL ECONOMICS

MANAGERIAL ECONOMICS, 15E
Mark Hirschey,  University of Kansas; Eric Bentzen,  
Copenhagen Business School; Carsten Scheibye

© 2019, 832pp, Paperback, 9781473758353

 
 

The economic concepts 
presented in Managerial 
Economics show students 
how to use quantitative 
methods and economic 
analysis alongside common 
sense to better understand 
business and address 
managerial problems. The 
text’s unique integrative 

approach demonstrates that important business 
decisions are interdisciplinary and must involve 
collaboration between multiple business functions. 
Including updated real company cases and 
examples, the 15th edition of this text demonstrates 
how economic concepts and tools can be applied 
to real organisations and management situations.

 
CONTENTS

Part I: Overview of Managerial Economics 1. 
Nature and Scope of Managerial Economics 2. 
Economic Optimization 3. Demand and Supply  Part 
II: Demand Analysis and Estimation 4. Demand 
Analysis 5. Demand Estimation 6. Forecasting  
Part III: Production and Competitive Markets 7. 
Production Analysis and Compensation Policy 8. 
Cost Analysis and Estimation 9. Linear Programming 
10. Competitive Markets 11. Performance and 
Strategy in Competitive Markets  Part IV: Imperfect 
Competition 12. Monopoly and Monopsony 13. 
Monopolistic Competition and Oligopoly 14. Game 
Theory and Competitive Strategy 15. Pricing 
Practices  Part V: Long-Term Investment Decisions 
16. Risk Analysis 17. Capital Budgeting 18. 
Organization Structure and Corporate Governance 
19. Government in the Market Economy

AE MANAGERIAL ECONOMICS, 5E
Luke M. Froeb,  Vanderbilt University; Brian T. McCann,  
Vanderbilt University; Michael R. Ward,  University of Texas, 
Arlington; Mike Shor,  University of Connecticut

© 2018, 352pp, Paperback, 9789814846356

 
 
 
 

Teach your upper-level and 
MBA students how to use 
economics most effectively 
to solve today’s business 
p r o b l e m s  w i t h  t h i s 
breakthrough text. Froeb/
M c C a n n / W a r d / S h o r ’ s 
M A N A G E R I A L 
ECONOMICS, 5E covers 
traditional topics using a 

problem-based approach built around common 
business mistakes. Models are used sparingly, and 
then only to the extent that they help students 
determine why mistakes are made and how to fix 
them. This edition’s succinct, fast-paced presentation 
and challenging, interactive applications place the 
reader in the role of a decision maker who has to 
identify profitable decisions, and implement them. 
The lively, practical book provides an excellent 
ongoing reference for future professionals pursuing 
business careers.

 
CONTENTS

Part I: PROBLEM SOLVING AND DECISION 
MAKING. 1. Introduction: What This Book Is About. 
2. The One Lessor of Business. 3. Benefits, Costs, 
and Decisions. 4. Extent (How Much) Decisions. 
5. Investment Decisions: Look Ahead and Reason 
Back. Part II: PRICING, COST, AND PROFITS. 6. 
Simple Pricing. 7. Economies of Scale and Scope. 
8. Understanding Markets and Industry Changes. 
9. Market Structure and Long-Run Equilibrium. 10. 
Strategy: The Quest to Keep Profit from Eroding. 
11. Foreign Exchange, Trade, and Bubbles. Part 
III: PRICING FOR GREATER PROFIT. 12. More 
Realistic and Complex Pricing.  13. Direct Price 
Discrimination. 14. Indirect Price Discrimination. Part 

IV: STRATEGIC DECISION MAKING. 15. Strategic 
Games.  16. Bargaining. Part V: UNCERTAINTY.  17. 
Making Decisions with Uncertainty. 18. Auctions. 19. 
The Problem of Adverse Selection. 20. The Problem 
of Moral Hazard. Part VI: ORGANIZATIONAL 
DESIGN. 21. Getting Employees to Work in the 
Firm’s Best Interest. 22. Getting Divisions to Work 
in the Firm’s Best Interest. 23. Managing Vertical 
Relationships. Part VII: WRAPPING UP. 24. You 
Be the Consultant.

CTE MANAGERIAL ECONOMICS, 14E
Applications, Strategies and Tactics with CB 
VitalSource eBook
James R. McGuigan,  University of Pittsburgh; R. Charles Moyer,  
University of Louisville; Frederick H.deB. Harris,  Wake Forest 
University

© 2017, 544pp, Paperback, 9789814780568

 
 
 
 

Please note that the digital 
access code that comes with 
the print book is valid for use 
in a specific Asia territory 
only.  CB VitalSource eBook 
– The ul t imate eBook 
experience has arrived! 
Easily access our eBooks 
with features that will improve 
your reading experience, and 

tools to help you take notes and organize your studies.  
Learn how to think analytically and make better 
business decisions as a future business leader with 
the insights found in MANAGERIAL ECONOMICS: 
APPLICATIONS, STRATEGIES AND TACTICS, 14E. 
This timely edition illustrates how today’s effective 
managers apply economic theory and techniques to 
solve real-world everyday decision problems. The 
concise new edition offers a comprehensive current 
approach with cutting-edge coverage of important and 
relevant management topics.
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AE MICROECONOMIC THEORY: BASIC 
PRINCIPLES AND EXTENSIONS, 12E
Walter Nicholson,  Amherst College; Christopher Snyder,  
Dartmouth College

© 2017, 784pp, Paperback, 9789814834278

 
 
 
 

Present  today ’s  most 
cutting-edge treatment of 
microeconomics with the 
proven market leader -- 
M I C R O E C O N O M I C 
T H E O R Y :  B A S I C 
P R I N C I P L E S  A N D 
EXTENSIONS. Now even 
better, this 12th edition 
offers a level of mathematical 

rigor ideal for upper-level undergraduate or 
beginning graduate students. This edition provides 
clear, accurate coverage of advanced microeconomic 
concepts while illustrating how theory applies to 
practical situations Readers work with theoretical 
tools, real-world applications, new behavioral 
economics problems, and the latest developments 
in microeconomics. The book’s unique presentation 
even helps build student intuition with highly-
acclaimed, two-tier end-of-chapter problems that 
begin with simple numerical/mathematical exercises 
followed by more analytical, theoretical, complex, 
and behavioral economics problems. Key figures 
from the book now appear as interactive Progression 
Graphs in the all-new online MindTap® for 
Microeconomic Theory.

 
CONTENTS

Part I: INTRODUCTION. 1. Economic Models. 2. 
Mathematics for Microeconomics. Part II: CHOICE 
AND DEMAND. 3. Preferences and Utility. 4. 
Utility Maximization and Choice. 5. Income and 
Substitution Effects. 6. Demand Relationships 
among Goods. Part III: UNCERTAINTY AND 

STRATEGY. 7. Uncertainty. 8. Game Theory. 
Part IV: PRODUCTION AND SUPPLY. 9. 
Production Functions. 10. Cost Functions. 11. Profit 
Maximization. Part V: COMPETITIVE MARKETS. 
12. The Partial Equilibrium Competitive Model. 13. 
General Equilibrium and Welfare. Part VI: MARKET 
POWER. 14. Monopoly. 15. Imperfect Competition. 
Part VII: PRICING IN INPUT MARKETS. 16. 
Labor Markets. 17. Capital and Time. Part VIII: 
MARKET FAILURE. 18. Asymmetric Information. 
19. Externalities and Public Goods.

MONEY AND BANKING
 
NEW EDITION

AE MONEY, BANKING, FINANCIAL 
MARKETS & INSTITUTIONS, 2E
Michael Brandl

© 2021, Paperback, 9789814896948

 
 

Bring concepts of money and 
banking to life with the 
student-oriented approach in 
Brandl’s MONEY, BANKING, 
FINANCIAL MARKETS AND 
INSTITUTIONS, 2E. While 
other books discuss the 
macroeconomy at  the 
conclusion in a confusing blur 
of IS-LM and AS-AD models, 

this edition examines the macroeconomy early and 
clearly using only the AS-AD framework. The author 
places the Great Recession in proper historical 
context; then connects concepts with students’ 
previous macroeconomic coursework. This thought-
provoking approach carefully examines engaging 
topics, such as money markets and investments, 
including their economic foundations and the 
controversies within them. Students delve into topics 
other books gloss over, such as the globalization of 
financial markets, the disruption of technology to 

financial markets, and debates over consumer 
protection in financial markets.

CONTENTS

Part I: MONEY AND ITS PRICES. 1. Introduction 
and Overview. 2. Money, Money Supply and 
Interest. 3. Bonds, Loanable Funds & Interest 
Rates. 4. Interest Rates in More Detail. Part II: 
MONEY AND OVERALL ECONOMY. 5. Financial 
Markets through Time. 6. Aggregate Supply & 
Aggregate Demand. 7. Banks and Money. Part III: 
CENTRAL BANKS. 8. Central Banks. 9. Monetary 
Policy Tools. 10. The Money Supply Process. 11. 
Monetary Policy & Debates. Part IV: THE BANKING 
SYSTEM. 12. Bank Management. 13. Bank 
Risk Management & Performance. 14. Banking 
Regulation. Part V: FINANCIAL MARKETS. 15. 
Money Markets. 16. Bond Markets. 17. Stock Market 
& Efficiency. 18. Mortgage Market. Part VI: GLOBAL 
FINANCIAL MARKETS. 19. FX. 20. Global Financial 
Architecture. Part VII: FINANCIAL INSTITUTIONS. 
21. Thrifts and Finance Companies. 22. Insurance 
and Pensions. 23. Mutual Funds. 24. Investment 
Banks and Private Equity.

MONEY, ISLAMIC BANKS AND THE 
REAL ECONOMY, 2E
Abdul Ghafar Ismail,  Universiti Kebangsaan Malaysia

© 2018, Paperback, 9789670357584

 
 

This book is intended to 
develop some important 
d i s c o u r s e s  o n  t h r e e 
important subjects, that is, 
money, Islamic banks and 
the real economy. The 
discussion on money will 
highlight the role of money 
as capital and medium of 
exchange. It starts with an 

understanding of why money is so important to the 
smooth functioning of the economy and how it 
improves human wellbeing, we need to understand 
exactly what money is. To quantify the impact of 
money on the economy, we need to be able to 
measure it. The goals of these discussions is to 
understand what the concept of money is, how we 
use it, how we measure it and how we channel it to 
Islamic banking. The discourse on Islamic banks 
will focus on the management of Islamic banks’ 
funds. After completing this, we should be able to: 
explain the composition of a typical Islamic bank’s 
balance sheet and the interrelationships between 
its accounts, including assets, liabilities and owners’ 
equity; note the use and important of call reports, 
and state why balance sheets must be accurate 
and timely. In this discourse, we also examine how 
regulators regulate and supervise Islamic banking 
operations. Finally, the link between money, Islamic 
banks and the real economy will become the third 
discourse of this book. The contribution of the 
Islamic banking industry to the current economic 
order is based upon a renewed application of 
Islamic law (or the Shariah), in modern economic 
and financial transactions. These measures must 
be seen as integral to developing the Islamic ideals 
of society and economy, based on the Islamic 
principles of social justice and humanity.
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Part I: Money and the Islamic Banking System. 
Chapter 1 : An Introduction to Money and the 
Islamic Banking System Chapter 2 : Money and the 
Payment System Chapter 3 : Financial Instruments, 
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Learn to apply economic 
concepts to the wor ld 
a r o u n d  y o u  a s 
ECONOMICS: PRIVATE 
AND PUBLIC CHOICE, 17E 
highlights current economic 
conditions. Reader-friendly 
coverage analyzes and 
explains the latest economic 
activity, from the recession 

of 2008-2009 to the 2020 economy shutdown from 
the COVID-19 pandemic. This edition dispels 
common economic myths with economic insights 
that clarify current issues and controversies. You 
examine the importance of entrepreneurship while 
an emphasis on public choice provides a unique 
economic perspective on the political process and 
why government actions sometimes fail to deliver 
desired outcomes. You also learn how to apply 
economic concepts to relevant topics, such as 
student loans, and how events, such as the Great 
Suppression of 2020, affect opportunities. You 
study the importance of international trade as a 
source of economic growth and higher living 
standards. Most importantly, you learn how to use 
economics to make better decisions in your career, 
investments and handling of risk in your personal 
life.

 
CONTENTS

Part I: THE ECONOMIC WAY OF THINKING. 1. 
The Economic Approach. 2. Some Tools of the 
Economist Part II: MARKETS AND GOVERNMENT. 
3. Demand, Supply, and the Market Process 4. 
Supply and Demand: Applications and Extensions 

5. Difficult Cases for the Market, and the Role of 
Government 6. The Economics of Political Action 
Part III: CORE MACROECONOMICS. 7. Taking the 
Nation’s Economic Pulse 8. Economic Fluctuations, 
Unemployment, and Inflation 9. An Introduction 
to Basic Macroeconomic Markets 10. Dynamic 
Change, Economic Fluctuations, and the AD--AS 
Model 11. Fiscal Policy: The Keynesian View and 
the Historical Development of Macroeconomics 
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Effects 13. Money and the Banking System 14. 
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the Federal Debt 16. Creating an Environment for 
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Gaining from International Trade. 19. International 
Finance and the Foreign Exchange Market. Part V: 
CORE MICROECONOMICS. 20. Consumer Choice 
and Elasticity. 21. Costs and the Supply of Goods. 
22. Price Takers and the Competitive Process. 23. 
Price-Searcher Markets with Low Entry Barriers. 24. 
Price-Searcher Markets with High Entry Barriers. 
25. The Supply of and Demand for Productive 
Resources. 26. Earnings, Productivity, and the 
Job Market. 27. Investment, the Capital Market, 
and the Wealth of Nations. 28. Income Inequality 
and Poverty. Part VI: APPLYING THE BASICS: 
SPECIAL TOPICS IN ECONOMICS. Special 
Topic 1. Government Spending and Taxation. 
Special Topic 2. The Economics of Social Security. 
Special Topic 3. The Stock Market: Its Function, 
Performance, and Potential as an Investment 
Opportunity. Special Topic 4. Keynes and Hayek: 
Contrasting Views on Sound Economics and the 
Role of Government  Special Topic 5. The 2020 
COVID-19 Recession: Cause, Response, and 
Implications for the Future Special Topic 6. The 
Crisis of 2008: Causes and Lessons for the Future 
Special Topic 7. Lessons from the Great Depression 
Special Topic 8. The Economics of Health Care 
Special Topic 9. Earnings Differences Between 
Men and Women Special Topic 10. Do Labor 
Unions Increase the Wages of Workers? Special 
Topic 11. The Question of Resource Exhaustion 
Special Topic 12. Difficult Environmental Cases 
and the Role of Government Appendix A. General 

Business and Economics Indicators for the United 
States. Appendix B. Answers to Selected Critical 
Analysis Questions
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P r o v i d e  a  c o n c i s e , 
approachable introduction 
t o  t h e  p r i n c i p l e s  o f 
economics that can be 
taught in one semester 
while allowing all types of 
students to quickly grasp 
e s s e n t i a l  e c o n o m i c 
concepts for  a st rong 
foundation with Mankiw’s 

popular ESSENTIALS OF ECONOMICS, 9E. Part 
of the most widely-used series in economics 
classrooms worldwide, this edition covers only the 
most important principles to avoid overwhelming 
students with excessive detail. Extensive updates, 
relevant examples and carefully crafted content 
written by leading economics author Gregory 
Mankiw work seamlessly with the latest MindTap 
digital course solutions and powerful student-
focused resources. A team of award-winning 
teaching economists have further strengthened this 
edition’s industry-leading ancillary package with 
even more relevance, engagement and interactive 
learning opportunities in addition to features such 
as the highly acclaimed Graph Builder and 
enhanced Adaptive Test Prep. Trust ESSENTIALS 
OF ECONOMICS, 9E to help your students master 
key principles of economics today.
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Interdependence and the Gains from Trade. Part II: 
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Supply and Demand. 5. Elasticity and Its Application. 
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Producers, and the Efficiency of Markets. 8. 
Application: The Costs of Taxation. 9. Application: 
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Provide an inviting, superbly 
wr i t ten introduct ion to 
economics that allows all 
types of students to quickly 
grasp economic concepts 
a n d  b u i l d  a  s t r o n g 
foundat ion.  The most 
w i d e l y - u s e d  l e a r n i n g 
solut ion in economics 
classrooms worldwide, 

written by acclaimed author and economist Gregory 
Mankiw, PRINCIPLES OF ECONOMICS, 9E 
focuses on the most important economic principles 
to avoid overwhelming students with excessive 
detail. Extensive updates, relevant contemporary 
examples and carefully crafted content present the 
understanding your students need at key moments 
in your course. This edition works seamlessly with 
the latest MindTap digital course solutions and 
powerful student-focused resources, featuring the 
highly acclaimed Graph Builder and enhanced 
Adaptive Test Prep. A team of award-winning 
teaching economists have further strengthened this 
edition’s leading ancillary support with more 
relevance, engagement, and interactive learning 
opportunities.

 
CONTENTS

Part I: INTRODUCTION. 1. Ten Principles of 
Economics. 2. Thinking Like an Economist. 3. 
Interdependence and the Gains from Trade. Part II: 
HOW MARKETS WORK. 4. The Market Forces of 
Supply and Demand. 5. Elasticity and Its Application. 
6. Supply, Demand, and Government Policies. Part 
III: MARKETS AND WELFARE. 7. Consumers, 
Producers, and the Efficiency of Markets. 8. 
Applications: The Costs of Taxation. 9. Application: 

International Trade. Part IV: THE ECONOMICS OF 
THE PUBLIC SECTOR. 10. Externalities. 11. Public 
Goods and Common Resources. 12. The Design of 
the Tax System. Part V: FIRM BEHAVIOR AND THE 
ORGANIZATION OF INDUSTRY. 13. The Costs 
of Production. 14. Firms in Competitive Markets. 
15. Monopoly. 16. Monopolistic Competition. 17. 
Oligopoly. Part VI: THE ECONOMICS OF THE 
LABOR MARKET. 18. The Markets for the Factors 
of Production. 19. Earnings and Discrimination. 20. 
Income Inequality and Poverty. Part VII: TOPICS 
FOR FURTHER STUDY. 21. The Theory of 
Consumer Choice. 22. Frontiers in Microeconomics. 
Part VIII: THE DATA OF MACROECONOMICS. 
23. Measuring a Nation’s Income. 24. Measuring 
the Cost of Living. Part IX: THE REAL ECONOMY 
IN THE LONG RUN. 25. Production and Growth. 
26. Saving, Investment, and the Financial System. 
27. Tools of Finance. 28. Unemployment and 
Its Natural Rate. Part X: MONEY AND PRICES 
IN THE LONG RUN. 29. The Monetary System. 
30. Money Growth and Inflation. Part XI: THE 
MACROECONOMICS OF OPEN ECONOMICS. 
31. Open-Economy Macroeconomics: Basic 
Concepts. 32. A Macroeconomic Theory of the 
Open Economy. Part XII: SHORT-RUN ECONOMIC 
FLUCTUATIONS. 33. Aggregate Demand and 
Aggregate Supply. 34. The Influence of Monetary 
and Fiscal Policy on Aggregate Demand. 35. 
The Short-Run Tradeoff between Inflation and 
Unemployment. Part XIII: FINAL THOUGHTS. 36. 
Six Debates over Macroeconomic Policy.
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Provide an inviting, superbly 
wr i t ten introduct ion to 
macroeconomics  tha t 
allows all types of students 
t o  q u i c k l y  g r a s p 
macroeconomic concepts 
a n d  b u i l d  a  s t r o n g 
foundat ion.  The most 
w i d e l y - u s e d  l e a r n i n g 
solut ion in economics 

classrooms worldwide, written by acclaimed author 
and economist Gregory Mankiw, PRINCIPLES OF 
MACROECONOMICS, 9E focuses on the most 
important macroeconomic principles to avoid 
overwhelming students with excessive detail. 
Extensive updates, relevant contemporary 
examples and carefully crafted content present the 
understanding your students need at key moments 
in your course. This edition works seamlessly with 
the latest MindTap digital course solutions and 
powerful student-focused resources, featuring the 
highly acclaimed Graph Builder and enhanced 
Adaptive Test Prep. A team of award-winning 
teaching economists have further strengthened this 
edition’s leading ancillary support with more 
relevance, engagement, and interactive learning 
opportunities.
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Preface. Part I: INTRODUCTION. 1. Ten Principles 
of Economics. 2. Thinking Like an Economist. 
3. Interdependence and the Gains from Trade. 
Part II: HOW MARKETS WORK. 4. The Market 
Forces of Supply and Demand. 5. Elasticity and Its 
Application. 6. Supply, Demand, and Government 
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Policies. Part III: MARKETS AND WELFARE. 
7. Consumers, Producers, and the Efficiency of 
Markets. 8. Application: The Costs of Taxation. 
9. Application: International Trade. Part IV: THE 
DATA OF MACROECONOMICS. 10. Measuring a 
Nation’s Income. 11. Measuring the Cost of Living. 
Part V: THE REAL ECONOMY IN THE LONG 
RUN. 12. Production and Growth. 13. Saving, 
Investment, and the Financial System. 14. The 
Basic Tools of Finance. 15. Unemployment and 
Its Natural Rate. Part VI: MONEY AND PRICES 
IN THE LONG RUN. 16. The Monetary System. 
17. Money Growth and Inflation. Part VII: THE 
MACROECONOMICS OF OPEN ECONOMICS. 
18. Open-Economy Macroeconomics: Basic 
Concepts. 19. A Macroeconomic Theory of the Open 
Economy. Part VIII: SHORT-RUN ECONOMIC 
FLUCTUATIONS. 20. Aggregate Demand and 
Aggregate Supply. 21. The Influence of Monetary 
and Fiscal Policy on Aggregate Demand. 22. 
The Short-Run Tradeoff between Inflation and 
Unemployment. Part IX: FINAL THOUGHTS. 23. 
Six Debates over Macroeconomic Policy. Glossary. 
Index.
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Provide an inviting, superbly 
wr i t ten introduct ion to 
microeconomics that allows 
all types of students to 
q u i c k l y  g r a s p 
microeconomic concepts 
a n d  b u i l d  a  s t r o n g 
foundat ion.  The most 
w i d e l y - u s e d  l e a r n i n g 
solut ion in economics 

classrooms worldwide, written by acclaimed author 
and economist Gregory Mankiw, PRINCIPLES OF 
MICROECONOMICS, 9E focuses on the most 
important microeconomic principles to avoid 
overwhelming students with excessive detail. 
Extensive updates, relevant contemporary 
examples and carefully crafted content present the 
understanding your students need at key moments 
in your course. This edition works seamlessly with 
the latest MindTap digital course solutions and 
powerful student-focused resources, featuring the 
highly acclaimed Graph Builder and enhanced 
Adaptive Test Prep. A team of award-winning 
teaching economists have further strengthened this 
edition’s leading ancillary support with more 
relevance, engagement, and interactive learning 
opportunities.
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Part I: INTRODUCTION. 1. Ten Principles of 
Economics. 2. Thinking Like an Economist. Appendix: 
Graphing: A Brief Review. 3. Interdependence 
and the Gains from Trade. Part II: SUPPLY AND 
DEMAND I: HOW MARKETS WORK. 4. The Market 
Forces of Supply and Demand. 5. Elasticity and Its 
Application. 6. Supply, Demand, and Government 

Policies. Part III: SUPPLY AND DEMAND II: 
MARKETS AND WELFARE. 7. Consumers, 
Producers, and the Efficiency of Markets. 8. 
Application: The Costs of Taxation. 9. Application: 
International Trade. Part IV: THE ECONOMICS 
OF PUBLIC SECTOR. 10. Externalities. 11. Public 
Goods and Common Resources. 12. The Design of 
the Tax System. Part V: FIRM BEHAVIOR AND THE 
ORGANIZATION OF INDUSTRY. 13. The Costs 
of Production. 14. Firms in Competitive Markets. 
15. Monopoly. 16. Monopolistic Competition. 17. 
Oligopoly. Part VI: THE ECONOMICS OF LABOR 
MARKETS. 18. The Markets for the Factors of 
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Income Inequality and Poverty. Part VII: TOPICS 
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Principles of Macroeconomics 
8th edition boils economics 
down to its essentials. It 
encourages you to make your 
own judgements by presenting 
both sides of the debate on five 
controversial issues facing 
policy makers. These are: the 
proper degree of policy 
activism in response to the 

business cycle, the choice between rules and discretion 
in monetary policy, the desirability of reaching zero 
inflation, the importance of balancing the government’s 
budget, and the need for tax reform to encourage saving.

 
CONTENTS

Part 1: Introduction 1. Ten lessons from economics 2. 
Thinking like an economist 3. Interdependence and 
the gains from trade   Part 2: Supply and demand: 
how markets work  4. The market forces of supply 
and demand   Part 3: The data of macroeconomics  5. 
Measuring a nation’s income  6. Measuring the cost 
of living   Part 4: The real economy in the long run  7. 
Production and growth  8. Saving, investment and the 
financial system  9. The natural rate of unemployment   
Part 5: Money and prices in the long run  10. The 
monetary system  11. Inflation: Its causes and costs   
Part 6: The macroeconomics of open economies  12. 
Open-economy macroeconomics: Basic concepts  13. 
A macroeconomic theory of the open economy   Part 7: 
Short-run economic fluctuations  14. Aggregate demand 
and aggregate supply  15. The influence of monetary 
and fiscal policy on aggregate demand  16. The short-
run trade-off between inflation and unemployment  17. 
Contemporary macroeconomics topics   Part 8: Final 
thoughts  18. Five debates over macroeconomic policy
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P r i n c i p l e s  o f 
Microeconomics 8th edition 
focuses on the 10 core 
principles of economics to 
provide you with a clear 
unders tand ing  o f  the 
d i s c i p l i n e .  W i t h  a n 
approachable, student-
friendly writing style this 
resource will help you to 

quickly grasp economic concepts and build a strong 
understand of how economics applies to the real 
world.

 
CONTENTS

Part 1 Introduction  1. Ten lessons from economics  2. 
Thinking like an economist  3. Interdependence and the 
gains from trade    Part 2 Supply and demand I: How 
markets work  4. The market forces of supply and demand  
5. Elasticity and its application  6. Supply, demand and 
government policies    Part 3 Supply and demand II: 
Markets and welfare  7. Consumers, producers and the 
efficiency of markets  8. Application: The costs of taxation  
9. Application: International trade    Part 4 The economics 
of the public sector  10. Externalities  11. Public goods 
and common resources  12. The design of the tax system    
Part 5 Firm behaviour and the organisation of industry  
13. The costs of production  14. Firms in competitive 
markets  15. Monopoly  16. Monopolistic competition  17. 
Oligopoly and business strategy    Part 6 The economics 
of labour markets  18. The markets for the factors of 
production  19. Earnings, unions and discrimination  20. 
Income inequality and poverty    Part 7 Topics for further 
study  21. The theory of consumer choice  22. Frontiers 
of microeconomics

ECONOMICS, 14E
Principles & Policy
William J. Baumol,  New York University; Alan S. Blinder,  
Princeton University; John L. Solow,  University of Iowa

© 2020, 864pp, Hardback, 9781337696326

 
 

Master today’s principles of 
economics and gain an 
understanding of current 
economic issues with the 
sol id in t roduct ion and 
policy-based examples and 
app l i ca t ions  found in 
Baumol/Blinder/Solow’s 
E C O N O M I C S : 
PRINCIPLES AND POLICY, 

14E. Written by several of today’s most respected 
economists, this book is one of the most up-to-date 
economics texts on the market -- incorporating data 
and issues as recent as 2018. The authors combine 
the right level of rigor and detail to clarify even the 
most complicated economic concepts. An entirely 
new chapter closes the book by delving into some 
of the most important issues confronting the U.S. 
economy today. Throughout this edition, well-
developed examples, intriguing puzzles and 
meaningful economic issues provide an excellent 
balance of theory to application while keeping you 
engaged and intrigued.

 
CONTENTS

I. Getting Acquainted with Economics  1. WHAT IS 
ECONOMICS?  2. THE ECONOMY: MYTH AND 
REALITY  3. THE FUNDAMENTAL ECONOMIC 
PROBLEM: SCARCITY AND CHOICE  4. SUPPLY 
AND DEMAND: AN INITIAL LOOK II. The Building 
Blocks of Demand and Supply 5. CONSUMER 
CHOICE: INDIVIDUAL AND MARKET DEMAND  
6. DEMAND AND ELASTICITY  7. PRODUCTION, 
INPUTS, AND COST: BUILDING BLOCKS FOR 
SUPPLY ANALYSIS  8. OUTPUT, PRICE, AND 
PROFIT: THE IMPORTANCE OF MARGINAL 
ANALYSIS  9. THE FINANCIAL MARKETS AND THE 
ECONOMY: THE TAIL THAT WAGS THE DOG?  
III. The Virtues of Free Markets  10. THE FIRM AND 

THE INDUSTRY UNDER PERFECT COMPETITION  
11. THE CASE FOR FREE MARKETS: THE PRICE 
SYSTEM  IV. The Limitations of Free Markets 
12. MONOPOLY 13. BETWEEN COMPETITION 
AND MONOPOLY  14. LIMITING MARKET 
POWER: ANTITRUST AND REGULATION  15. 
THE SHORTCOMINGS OF FREE MARKETS  
16. EXTERNALITIES, EXTERNALITEIS, THE 
ENVIRONMENT, AND NATURAL RESOURCES 
17. TAXATION AND RESOURCE ALLOCATION 
V. The Distribution of Income 18. PRICING THE 
FACTORS OF PRODUCTION  19. LABOR 
AND ENTREPRENEURSHIP: THE HUMAN 
INPUTS  20. POVERTY, INEQUALITY, AND 
DISCRIMINATION VI. The Macroeconomy: 
Aggregate  Supply  and Demand 21.  AN 
INTRODUCTION TO MACROECONOMICS  22. 
THE GOALS OF MACROECONOMIC POLICY  23. 
ECONOMIC GROWTH: THEORY AND POLICY  24. 
AGGREGATE DEMAND AND THE POWERFUL 
CONSUMER  25. DEMAND-SIDE EQUILIBRIUM: 
UNEMPLOYMENT OR INFLATION? 26. BRINGING 
IN THE SUPPLY SIDE: UNEMPLOYMENT AND 
INFLATION? VII. Fiscal and Monetary Policy 27. 
MANAGING AGGREGATE DEMAND: FISCAL 
POLICY  28. MONEY AND THE BANKING SYSTEM  
29. MONETARY POLICY: CONVENTIONAL AND 
UNCONVENTIONAL  30. THE FINANCIAL CRISIS 
AND THE GREAT RECESSION  31. THE DEBATE 
OVER MONETARY AND FISCAL POLICY  32. 
BUDGET DEFICITS IN THE SHORT AND LONG 
RUN  33. THE TRADE-OFF BETWEEN INFLATION 
AND UNEMPLOYMENT  VIII. The United States 
in the World Economy 34. INTERNATIONAL 
TRADE AND COMPARATIVE ADVANTAGE  35. 
THE INTERNATIONAL MONETARY SYSTEM: 
ORDER OR DISORDER? 36. EXCHANGE RATES 
AND THE MACROECONOMY  IX. The Economy 
Today  37. CONTEMPORARY ISSUES IN THE 
U.S. ECONOMY

MICROECONOMICS: CASE STUDIES 
AND APPLICATIONS, 4E
Jeff Borland,  University of Melbourne

© 2020, 352pp, Paperback, 9780170439268

 
 

Microeconomics: Case 
Studies and Applications 
contains case studies that 
e x p l o r e  c o r e 
microeconomics concepts 
by focusing on current 
events in economics. Each 
case study presents a 
different application of a 
core concept or theory and 

contains a range of extra material. A ‘Theory 
refresher’ section helps you to revise a key concept 
or theory that is important for your understanding 
of the application in that case study.

 
CONTENTS

Section 1 Scarcity, decision making, incentives and 
trade: an introduction to key concepts in economics 
Section 2 Demand, supply and equilibrium in 
competitive markets Section 3 International trade 
Section 4 Market failure and government policy 
Section 5 Theory of the firm and managerial 
economics  Section 6 Game theory Section 7 Labour 
markets Section 8 Economics of information
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Written by national award-
winning educator Irvin 
Tucker, ECONOMICS FOR 
TODAY, 10E provides the 
most student-friendly text 
on the market with a clear 
writing style that’s ideal for 
students at all levels. Rather 
than presenting a confusing 
array of economic analyses 

that students must simply memorize, this edition’s 
straightforward, unbiased approach teaches how 
to apply basic economic principles and even 
understand economics in today’s news.  The most 
pedagogically rich book available, ECONOMICS 
FOR TODAY provides a unique textual and visual 
learning system that clarifies and reinforces core 
concepts. Students can immediately assess their 
comprehension to ensure understanding. They 
examine the latest information on economic growth, 
income distribution, federal deficits, environmental 
issues, and other economic developments and 
learn how these key concepts apply to everyday 
life.

 
CONTENTS

Part I: INTRODUCTION TO ECONOMICS. 1. 
Introducing the Economic Way of Thinking. 
Appendix: Applying Graphs to Economics. 2. 
Production Possibilities, Opportunity Cost, and 
Economic Growth. Part II: MICROECONOMIC 
FUNDAMENTALS. 3. Market Demand and Supply. 
Appendix: Consumer Surplus, Producer Surplus, 
and Market Efficiency. 4. Markets in Action. 
Appendix: Applying Supply and Demand Analysis 
to Health Care. 5. Price Elasticity of Demand and 
Supply. 6. Consumer Choice Theory. Appendix: 
Indifference Curve Analysis. 7. Production Costs. 
Part III. MARKET STRUCTURES. 8. Perfect 

Competition. 9. Monopoly. 10. Monopolistic 
Competition and Oligopoly. 11. Labor Markets. 
Part IV: MICROECONOMIC POLICY ISSUES. 12. 
Income Distribution, Poverty, and Discrimination. 
13. Antitrust and Regulation. 14. Environmental 
Economics. PART V: MACROECONOMIC 
FUNDAMENTALS. 15. Gross Domestic Product. 
Appendix: A Four-Sector Circular Flow Model. 
16. Business Cycles and Unemployment. 17. 
Inflation. Part VI: MACROECONOMIC THEORY 
AND POLICY. 18. The Keynesian Model. 19. 
The Keynesian Model in Action. 20. Aggregate 
Demand and Supply. Appendix: The Self-Correcting 
Aggregate Demand and Supply Model. 21. Fiscal 
Policy. 22. The Public Sector. 23. Federal Deficits, 
Surpluses, and the National Debt. Part VII: MONEY, 
BANKING, AND MONETARY POLICY. 24. Money 
and the Federal Reserve System. 25. Money 
Creation. 26. Monetary Policy. Appendix: Policy 
Disputes Using the Self-Correcting Aggregate 
Demand and Supply Model. 27. The Phillips 
Curve and Expectations Theory. P VIII: THE 
INTERNATIONAL ECONOMY. 28. International 
Trade and Finance. 29. Economies in Transition. 
30. Growth and the Less-Developed Countries. 
Appendix A: Answers to Odd-Numbered Study 
Questions and Problems. Appendix B: Answers to 
Sample Quizzes. Appendix C: Answers to Road 
Map Questions.

BUSINESS ECONOMICS, 3E
N. Gregory Mankiw,  Harvard University; Mark P. Taylor,  Dean 
of Olin Business School, Washington University, St. Louis; 
Andrew Ashwin,  former Chair of Examiners of Economics and 
Business and a Chartered Educational Assessor
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CONTENTS

Part I: The Economic and Business Environment  
1. What Is Business Economics? 2. Economics 
and Business Decision Making 3. The Business 
Environment Part II: Microeconomics – The 
Market System  4. Supply and Demand: How 
Markets Work 5. Elasticity and Its Applications 6. 
Governments and Markets Part III: Microeconomics 
– The Limitations of Markets  7. Market Failure 
8. The Consumer and Consumer Behaviour Part 
IV: Microeconomics – The Economics of Firms in 
Markets  9. Costs and Revenues in Production   
10. Business Goals and Behaviour 11. Firm 
Behaviour and the Organization of Industry 12. 
Market Structures – Perfect Competition  13. Market 
Structures – Monopoly 14. Market Structures – 
Imperfect or Monopolistic Competition 15. Market 
Structures – Oligopoly 16. Corporate Strategy and 
Pricing Policy Part V: Microeconomics – Factor 
Markets  17. Factor Markets 18. Financial Markets  
Part VI: Introduction to Macroeconomics  19. 
The Macroeconomic Environment 20. Aggregate 
Demand and Aggregate Supply as a Model to 
describe the Economy 21. Government Economic 
Policy and the Effect on Business: Fiscal, Monetary 
and Supply-Side Policy Part VII: Global Business 
and Economics  22. The Global Economy 23. 
Issues in Global Business and Economics
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Learn Macroeconomics 
YOUR Way with ECON 
MACRO! ECON MACRO’s 
easy-reference, paperback 
textbook presents course 
content through visually-
engaging chapters as well 
as Chapter Review Cards 
that consolidate the best 
review material into a ready-

made study tool. With the textbook or on its own, 
ECON MACRO MindTap allows you to learn on 
your terms. Read or listen to textbooks and study 
with the aid of instructor notifications, flashcards 
and practice quizzes. Track your scores and stay 
motivated toward your goals. Whether you have 
more work to do or are ahead of the curve, you’ll 
know where you need to focus your efforts. And the 
MindTap Green Dot will charge your confidence 
along the way. When it’s time to study, everything 
you’ve flagged or noted can be gathered into a 
guide you can organize.

 
CONTENTS

1. The Art and Science of Economic Analysis. 
2. Economic Tools and Economic Systems. 3. 
Economic Decision Makers. 4. Demand, Supply, 
and Markets. 5. Introduction to Macroeconomics. 6. 
Tracking the U. S. Economy. 7. Unemployment and 
Inflation. 8. Productivity and Growth. 9. Aggregate 
Demand. 10. Aggregate Supply. 11. Fiscal Policy. 
12. Federal Budgets and Public Policy. 13. Money 
and the Financial System. 14. Banking and the 
Money Supply. 15. Monetary Theory and Policy. 
16. Macro Policy Debate: Active or Passive? 17. 
International Trade. 18. International Finance. 19. 
Economic Development.
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Learn Microeconomics YOUR 
Way with ECON MICRO! 
ECON MICRO’s easy-
reference, paperback textbook 
presents course content 
through visually-engaging 
chapters as well as Chapter 
Review Cards that consolidate 
the best review material into a 
ready-made study tool. With 

the textbook or on its own, ECON MICRO MindTap 
allows you to learn on your terms. Read or listen to 
textbooks and study with the aid of instructor notifications, 
flashcards and practice quizzes. Track your scores and 
stay motivated toward your goals. Whether you have 
more work to do or are ahead of the curve, you’ll know 
where you need to focus your efforts. And the MindTap 
Green Dot will charge your confidence along the way. 
When it’s time to study, everything you’ve flagged or 
noted can be gathered into a guide you can organize.

 
CONTENTS

1. The Art and Science of Economic Analysis. 2. 
Economic Tools and Economic Systems. 3. Economic 
Decision Makers. 4. Demand, Supply, and Markets. 5. 
Elasticity of Demand and Supply. 6. Consumer Choice 
and Demand. 7. Production and Cost in the Firm. 8. 
Perfect Competition. 9. Monopoly. 10. Monopolistic 
Competition and Oligopoly. 11. Resource Markets. 
12. Labor Markets and Labor Unions. 13. Capital, 
Interest, Entrepreneurship, and Corporate Finance. 
14. Transaction Costs, Asymmetric Information, and 
Behavioral Economics. 15. Economic Regulation 
and Antitrust Policy. 16. Public Goods and Public 
Choice. 17. Externalities and the Environment. 18 
Poverty and Redistribution. 19. International Trade. 
20. International Finance. 21. Economic Development.
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Ever wonder why colleges 
use GPAs, ACTs, and SATs 
for admission, how supply 
and demand play out on a 
freeway, what price has to 
do with being late to class, 
or how you pay for good 
weather? ECONOMICS, 
1 3 E  a n s w e r s  t h e s e 
questions and more as you 

open the world of economic analysis. Detailed 
coverage explains how economists build theories 
to explain everyday life. Memorable examples from 
pop culture illustrate unexpected places economics 
occur and show you how economic forces link to 
everyday events.  Short video lectures clarify key 
economic concepts, while longer Video Office 
Hours answer questions. In addition, “What’s Wrong 
With this Diagram?”, “Working with Diagrams,” and 
“Progression Graphs” videos help you work with 
diagrams. Digital resources Aplia and MindTap with 
new Adaptive Test Prep also help you to assess 
your personal economic understanding.

 
CONTENTS

An Introduction to Economics.  Part I: ECONOMICS: 
THE SCIENCE OF SCARCITY.  1. What Economics 
Is About.  Appendix A: Working with Diagrams.  
Appendix B: Should You Major in Economics?  
2. Production Possibilities Frontier Framework. 
3. Supply and Demand: Theory.  4. Prices: Free, 
Controlled, and Relative.  5. Supply, Demand, 
and Price: Applications.  Macroeconomics.  Part 
II: MACROECONOMIC FUNDAMENTALS.  6. 
Macroeconomic Measurements, Part I: Prices 
and Unemployment .   7 .  Macroeconomic 
Measurements, Part II: GDP and Real GDP.  Part 
III: MACROECONOMIC STABILITY, INSTABILITY, 
AND FISCAL POLICY.  8. Aggregate Demand and 
Aggregate Supply.  9. Classical Macroeconomics 
and the Self-Regulating Economy.  10. Keynesian 

Macroeconomics and Economic Instability: A 
Critique of the Self-Regulating Economy.  11. Fiscal 
Policy and the Federal Budget.  Part IV: MONEY, 
THE ECONOMY, AND MONETARY POLICY.  12. 
Money, Banking and the Financial System. 13. The 
Federal Reserve System.  Appendix C: The Market 
for Reserves (or the Federal Funds Market).  14. 
Money and the Economy. 15. Monetary Policy.  
Appendix D: Bond Prices and Interest Rates.  Part V: 
EXPECTATIONS AND GROWTH.  16. Expectations 
Theory and the Economy.  17. Economic Growth: 
Resources, Technology, Ideas, and Institutions.  
Part VI: GOVERNMENT AND THE ECONOMY.  
18. Debates in Macroeconomics Over the Role 
and Effects of Government.  Microeconomics.  
Part VII: MICROECONOMIC FUNDAMENTALS.  
19. Elasticity.  20. Consumer Choice: Maximizing 
Utility and Behavioral Economics.  Appendix E: 
Budget Constraint and Indifference Curve Analysis.  
21. Production and Costs.  Part VII: PRODUCT 
MARKETS AND POLICIES.  22. Perfect Competition.  
23. Monopoly.  24. Monopolistic Competition, 
Oligopoly, and Game Theory.  25. Government and 
Product Markets: Antitrust and Regulation.  Part IX: 
FACTOR MARKETS AND RELATED ISSUES.  26. 
Factor Markets: With Emphasis on the Labor Market.  
27. Wages, Unions, and Labor.  28. The Distribution 
of Income and Poverty.  29. Interest, Rent, and 
Profit.  Part X: MARKET FAILURE, PUBLIC 
CHOICE, AND SPECIAL-INTEREST-GROUP 
POLITICS.  30. Market Failure: Externalities, 
Public Goods, and Asymmetric Information. 31. 
Public Choice and Special-Interest-Group Politics.  
Part XI: ECONOMICS THEORY-BUILDING AND 
EVERYDAY LIFE.  32. Building Theories to Explain 
Everyday Life: From Observations to Questions 
to Theories to Predictions.  The Global Economy.  
Part XII: INTERNATIONAL ECONOMICS AND 
GLOBALIZATION.  33. International Trade.  34. 
International Finance.  Web Chapters.  35. The 
Economic Case For and Against Government: Five 
Topics Considered.  36. Stocks, Bonds, Futures, 
and Options.

ECONOMICS FOR TODAY, 6E
Allan Layton,  University of Southern Queensland; Tim 
Robinson,  Queensland University of Technology; Irvin Tucker,  
University of North Carolina, Charlotte

© 2019, 540pp, Paperback, 9780170410830

 
 

Economics for Today 6e 
simpl i f ies the array of 
c o n f u s i n g  e c o n o m i c 
analyses and presents a 
s t r a i g h t f o r w a r d  a n d 
balanced approach that 
effectively teaches the 
a p p l i c a t i o n  o f  b a s i c 
economics principles. Only 
essen t i a l  ma te r i a l  i s 

included in the book and key concepts are explained 
in clear and simple terms. Written in an engaging 
and user-friendly manner, the book is designed for 
a range of economics students with a continued 
focus on ethics in economics, sustainability and 
environmental economics, housing stress, 
development, health, happiness and debt crises.

 
CONTENTS

1 Thinking like an economist   Appendix to Chapter 
1: Applying graphs to economics  2 Production 
possibilities and opportunity cost  3 Market demand 
and supply  4 Markets in action  5 Elasticity of 
demand and supply  6 Production costs  7 Perfect 
competition  8 Monopoly  9 Monopolistic competition 
and oligopoly  10 Policy Issues  11 Measuring 
the size of the economy  12 Business cycles and 
economic growth  13 Inflation and unemployment  
14 A simple model of the macro economy  15 The 
monetary and financial system  16 Macroeconomic 
policy I: monetary policy  17 Macroeconomic policy 
II: fiscal policy  18 International trade and finance 19 
Macroeconomics Policy issues (Capstone)
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Gain a strong understanding 
of economic principles with 
the hundreds of l ively 
e x a m p l e s  f o u n d  i n 
McEachern’s ECONOMICS: 
A  C O N T E M P O R A R Y 
INTRODUCTION, 11E. This 
book draws on what you 
already have observed 
through your life experiences 

to help explain economic concepts, choices, 
institutions, and events. Interesting case studies in 
the book and online, the latest research findings, 
and focused examples offer genuine insight into 
how economic principles work in today’s world. A 
friendly writing style is enhanced by learning 
features that make the material clear and more 
direct. Understandable graphs and exhibits include 
captions that summarize key points for review, 
color-coded curves, and helpful labels for 
clarification. More challenging graphs in the book 
are built one step at a time using new Progression 
Graphs online software. Powerful learning tools, 
such as online Aplia® and MindTap, further improve 
your understanding of economics and its relevance 
to your success.

 
CONTENTS

1. The Art and Science of Economic Analysis. 2. 
Some Tools of Economic Analysis. 3. Economic 
Decision Makers. 4. Demand, Supply, and Markets. 
5. Elasticity of Demand and Supply. 6. Consumer 
Choice and Demand. 7. Production and Cost in 
the Firm. 8. Perfect Competition. 9. Monopoly. 
10. Monopolistic Competition and Oligopoly. 11. 
Resource Markets. 12. Labor Markets and Labor 
Unions. 13. Capital, Interest, Entrepreneurship, 
and Corporate Finance. 14. Transaction Costs, 
Asymmetric Information, and Behavioral Economics. 
15. Economic Regulation and Antitrust Policy. 16. 

Public Goods and Public Choice. 17. Externalities 
and the Environment. 18 Poverty and Redistribution. 
19. Introduction to Macroeconomics. 20. Tracking 
the U. S. Economy. 21. Unemployment and Inflation. 
22. U.S. Productivity and Growth. 23. Aggregate 
Demand. 24. Aggregate Supply. 25. Fiscal Policy. 
26. Federal Budgets and Public Policy. 27. Money 
and the Financial System. 28. Banking and the 
Money Supply. 29. Monetary Theory and Policy. 
30. The Policy Debate: Active or Passive? 31. 
International Trade. 32. International Finance. 33. 
Economic Development.
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This is the third edition of 
the  bes tse l l ing  As ian 
adaptation of N. Gregory 
Mankiw’s market leading 
textbook, Principles of 
Economics. In addition to 
maintaining the strengths of 
the second Asian edition 
and the original book, 
Professor Euston Quah and 

Dr. Peter Wilson have updated cases and examples 
that are relevant to students in Asia. The book 
reflects Asian economic institutions and policies, 
features companies that operate in the region, and 
includes economic data from various Asian 
countries. It, however, retains a strong international 
focus to enable students to place the Asian 
experience in a global context.

The book provides students with a solid foundation 
to the principles and concepts of economics. Written 
for students taking economics for the first time, it 

focuses on core concepts and how these are applied 
to the real world. Topical illustrations and figures 
throughout the book show students the relevance 
of the theory they are learning.

 
CONTENTS

PART 1 Introduction: Chapter 1 Ten Principles of 
Economics. Chapter 2 Thinking Like an Economist.
Chapter 3 Interdependence and the Gains from 
Trade. PART 2 Supply and Demand I: How Markets 
Work. Chapter 4 The Market Forces of Supply and 
Demand. Chapter 5 Elasticity and Its Application. 
Chapter 6 Supply, Demand, and Government 
Policies. PART 3 Supply and Demand II: Markets 
and Welfare. Chapter 7 Consumers, Producers, and 
the Efficiency of Markets. Chapter 8 Application: 
The Costs of Taxation. Chapter 9 Application: 
International Trade. PART 4 The Economics of the 
Public Sector. Chapter 10 Externalities. Chapter 11 
Public Goods and Common Resources. Chapter 
12 The Design of the Tax System. PART 5 Firm 
Behavior and the Organization of Industry. Chapter 
13 The Costs of Production. Chapter 14 Firms in 
Competitive Markets. Chapter 15 Monopoly. Chapter 
16 Oligopoly. Chapter 17 Monopolistic Competition. 
PART 6 The Economics of Labor Markets. Chapter 
18 The Markets for the Factors of Production. 
Chapter 19 Earnings and Discrimination. Chapter 20 
Income Inequality and Poverty. PART 7 Topics for 
Further Study. Chapter 21 The Theory of Consumer 
Choice. Chapter 22 Frontiers of Microeconomics. 
PART 8 The Data for Macroeconomics. Chapter 
23 Measuring a Nation’s Income. Chapter 24 
Measuring the Cost of Living. PART 9 The Real 
Economy in the Long Run. Chapter 25 Production 
and Growth. Chapter 26 Saving, Investment, and the 
Financial System. Chapter 27 The Basic Tools of 
Finance. Chapter 28 Unemployment and Its Natural 
Rate. PART 10 Money and Prices in the Long 
Run. Chapter 29 The Monetary System. Chapter 
30 Money Growth and Inflation. PART 11 The 
Macroeconomics of Open Economies. Chapter 31 
Open-Economy Macroeconomics: Basic Concepts.
 Chapter 32 A Macroeconomic Theory of the 
Open Economy. PART 12 Short-Run Economic 
Fluctuations. Chapter 33 Aggregate Demand 
and Aggregate Supply. Chapter 34 The Influence 

of Monetary and Fiscal Policy on Aggregate 
Demand. Chapter 35 The Short-Run Tradeoff 
between Inflation and Unemployment. PART 13 
Final Thoughts. Chapter 36 Five Debates over 
Macroeconomic Policy.

PUBLIC FINANCE
 
NEW EDITION

PUBLIC FINANCE, 12E
A Contemporary Application of Theory to Policy
David N. Hyman,  North Carolina State University

© 2021, 720pp, Hardback, 9780357442159

 
 

Build a strong understanding 
of today’s public finance 
and public policy with the 
e c o n o m i c s - o r i e n t e d 
approach  in  Hyman ’s 
PUBLIC F INANCE:  A 
C O N T E M P O R A R Y 
A P P L I C A T I O N  O F 
THEORY TO POLICY, 12E. 
P o p u l a r  a u t h o r  a n d 

respected economist Dr. David Hyman clearly 
illustrates the role government plays in today’s 
economy as he explains how and why the public 
sector makes decisions. This timely edition 
addresses public issues confronting the United 
States and other nations throughout the new 
millennium. You examine expenditure and tax 
topics as you develop analytical tools to understand 
major government policy and finance issues.  
Packed with current, real examples, this edition 
sparks lively discussion and debate with its 
coverage of hot topics, such as today’s national 
defense and homeland security, pollution rights, 
Social Security reform, federal tax reform and the 
Iraq war. Numerous study tools and exercises help 
you sharpen your economic insights.
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CONTENTS

PART I :  THE ECONOMIC BASIS  FOR 
GOVERNMENT ACTIVITY. 1.  Indiv iduals 
and Government. 2. Efficiency, Markets, and 
Governments. 3. Externalities and Government 
Policy. 4. Public Goods. 5. Public Choice and 
the Political Process. PART II: GOVERNMENT 
EXPENDITURES AND POLICY IN THE UNITED 
STATES: SELECTED ISSUES. 6. Cost-Benefit 
Analysis and Government Investments. 7. 
Government Subsidies and Income Support for 
the Poor. 8. Social Security and Social Insurance. 
9. Government and Health Care. PART III: 
FINANCING GOVERNMENT EXPENDITURES. 10. 
Introduction to Government Finance. 11. Taxation, 
Prices, Efficiency, and the Distribution of Income. 12. 
Budget Balance and Government Debt. PART IV: 
TAXATION: THEORY AND STRUCTURE. 13. The 
Theory of Income Taxation. 14. Taxation of Personal 
Income in the United States. 15. Taxation of 
Corporate Income. 16. Taxes on Consumption and 
Sales. 17. Taxes on Wealth, Property, and Estates. 
PART V: STATE AND LOCAL GOVERNMENT 
FINANCE. 18. Fiscal Federalism and State and 
Local Government Finance. Glossary. Name Index. 
Subject Index.

SURVEY OF ECONOMICS

SURVEY OF ECONOMICS, 10E
Irvin B. Tucker,  University of North Carolina, Charlotte

© 2019, 592pp, Paperback, 9781337111522

 
 

Readable, practical and 
i n t e r e s t i n g ,  T u c k e r ’ s 
SURVEY OF ECONOMICS, 
10E provides the tools you 
need to understand the 
impact of economics in your 
own world. You examine the 
basics of economics within 
the context of real-world 
s i tuat ions as you see 

economic issues at work on national and international 
levels. The latest edition of this popular book 
addresses intriguing topics in today’s economics, 
such as the federal deficit and national debt, income 
levels and fair pay for females, social networking 
and gasoline prices.   Interactive learning features 
and self-study tools guide your learning and make 
studying easier. With the help of learning resources 
and online tools such as homework powered by 
Aplia and MindTap personal learning experience, 
SURVEY OF ECONOMICS, 10E equips you with 
the understanding of economics you need to make 
informed decisions as a professional and consumer.

 
CONTENTS

Part I: INTRODUCTION TO ECONOMICS. 1. 
Introducing the Economic Way of Thinking. Appendix 
1: Applying Graphs to Economics. 2. Production 
Possibilities, Opportunity Cost, and Economic 
Growth. Part II: THE MICROECONOMY. 3. Market 
Demand and Supply. 4. Markets in Action. Appendix 
4: Applying Supply and Demand Analysis to Health 
Care. 5. Price Elasticity of Demand. 6. Production 
Costs. 7. Perfect Competition. 8. Monopoly. 9. 
Monopolistic Competition and Oligopoly. 10. Labor 
Markets and Income Distribution. Part III: THE 
MACROECONOMY AND FISCAL POLICY. 11. 
Gross Domestic Product. 12. Business Cycles 

and Unemployment. 13. Inflation. 14. Aggregate 
Demand and Supply. Appendix 14: The Self-
Correcting Aggregate Demand and Supply Model. 
15. Fiscal Policy. 16. The Public Sector. 17. Federal 
Deficits, Surpluses, and the National Debt. Part IV: 
MONEY, BANKING, AND MONETARY POLICY. 
18. Money and the Federal Reserve System. 19. 
Money Creation. 20. Monetary Policy. Appendix 
20: Policy Disputes Using the Self-Correcting 
Aggregate Demand and Supply Model. Part V: THE 
INTERNATIONAL ECONOMY. 21. International 
Trade and Finance. 22. Economies in Transition. 
23. Growth and the Less-Developed Countries. 
Appendix A: Answers to Odd-Numbered Study 
Questions and Problems. Appendix B: Answers to 
Practice Quizzes. Appendix C: Answers to Road 
Map Questions. Glossary. Index.

FINANCE
BEHAVIORAL FINANCE

BEHAVIORAL FINANCE
Psychology, Decision-Making, and Markets
Lucy Ackert; Richard Deaves

© 2010, 432pp, Hardback, 9780324661170

 
 

Now you can offer your 
students a structured, 
a p p l i e d  a p p r o a c h  t o 
behavioral finance with the 
first academic text of its 
k i n d - - A c k e r t / D e a v e s ’ 
BEHAVIORAL FINANCE: 
PSYCHOLOGY, DECISION 
MAKING, AND MARKETS. 
This comprehensive text--

ideal for your behavioral finance elective-- links 
finance theory and practice to human behavior. The 
book begins by building upon the established, 
conventional principles of finance that students 
have already learned in their principles course. The 
authors then move into psychological principles of 
behavioral finance, including heuristics and biases, 
overconfidence, emotion and social forces. 
Students learn how human behavior influences the 
decisions of individual investors and professional 
finance practitioners, managers, and markets. Your 
students gain a strong understanding of how social 
forces impact people’s choices. The book clearly 
explains what behavioral finance indicates about 
observed market outcomes as well as how 
psychological biases potentially impact the behavior 
of managers. Students learn the implications of 
behavioral finance on retirement, pensions, 
education, debiasing, and client management. This 
book is unique as it spends a significant amount of 
time examining how behavioral finance can be used 
effectively by practitioners today. The book’s solid 
academic approach provides opportunities for 
students to utilize theory and complete applications 
in every chapter. A wide variety of end-of-chapter 
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exercises, discussion questions, simulations and 
experiments reinforce the book’s applied approach, 
while useful instructor supplements ensure you 
have the resources to clearly present theories of 
behavioral finance and their applications.

 
CONTENTS

SECTION I :  CONVENTIONAL FINANCE, 
PROSPECT THEORY AND MARKET EFFICIENCY. 
1: Foundations of conventional finance: Expected 
utility. 2: Foundations of conventional finance: 
Asset pricing theory and market efficiency. 3: 
Prospect theory, framing and mental accounting. 
4: Limits to arbitrage, anomalies and investor 
sentiment. SECTION II: BEHAVIORAL SCIENCE 
FOUNDATIONS. 5: Heuristics and biases. 6: 
Overconfidence. 7: Emotion. SECTION III: 
INVESTOR BEHAVIOR. 8: Investor behavior 
stemming from heuristics and biases. 9: The 
impact of overconfidence on investor decision-
making. 10: Emotion-based investor behavior. 
SECTION IV: SOCIAL FORCES. 11: Social forces: 
Selfishness or altruism? 12: Social forces and 
behavior. SECTION VI: MARKET OUTCOMES. 
13: Behavioral explanations for anomalies. 14: 
Aggregate stock market puzzles. SECTION V: 
CORPORATE FINANCE. 15: Irrational markets. 16: 
Irrational managers. SECTION VII: RETIREMENT, 
PENSIONS, EDUCATION, DEBIASING AND 
CLIENT MANAGEMENT. 17: Understanding 
retirement saving and investment behavior and 
improving DC pensions. 18: Debiasing, education, 
and client management. SECTION VIII: MONEY 
MANAGEMENT. 19: Money management and 
behavioral investing. 20: Neurofinance and trading.

CORPORATE
 FINANCE/FINANCIAL

 MANAGEMENT
 
NEW EDITION

CFIN, 7E
Scott Besley,  University of South Florida; Eugene Brigham,  
University of Florida

© 2022, 352pp, Paperback, 9780357515150

 
 

Now you can learn corporate 
f inance your way with 
Besley/Brigham’s popular 
CFIN7 and MindTap digital 
resources from 4LTR Press. 
CFIN7 combines a reader-
friendly, affordable printed 
book with innovative online 
study tools and unique tear-
out review cards. It’s a 

solution based on extensive research into learning 
preferences, guided by input from students like you. 
This easy-reference, paperback text introduces 
corporate finance today with concise, visually driven 
chapters that use straightforward language and 
meaningful examples and applications that make it 
easy to understand important finance concepts. 
Updates discuss trends and changes as recent as 
the impact of COVID-19 pandemic, while new 
spreadsheet problems and expanded practice 
opportunities ensure you understand what you’ve 
read. Now add in MindTap digital resource study 
tools with the full text that’s compatible with mobile 
devices, instant access to assignments and 
documents from your instructor, and you have 
everything you need for success all in one place.

 
CONTENTS

Part I: INTRODUCTION TO MANAGERIAL 
FINANCE. 1. An Overview of Managerial Finance. 
Part II: ESSENTIAL CONCEPTS IN MANAGERIAL 
FINANCE. 2. Analysis of Financial Statements. 3. 
The Financial Environment: Markets, Institutions, 

and Investment Banking. 4. Time Value of Money. 
Part III: VALUATION--FINANCIAL ASSETS. 5. 
The Cost of Money (Interest Rates). 6. Bonds 
(Debt) --Characteristics and Valuation. 7. Stocks 
(Equity) --Characteristics and Valuation. 8. Risk 
and Rates of Return. Part IV: VALUATION--REAL 
ASSETS (CAPITAL BUDGETING). 9. Capital 
Budgeting Techniques. 10. Project Cash Flows and 
Risk. Part V: COST OF CAPITAL AND CAPITAL 
STRUCTURE CONCEPTS. 11. The Cost of Capital. 
12. Capital Structure. 13. Distribution of Retained 
Earnings: Dividends and Stock Repurchases. Part 
VI: WORKING CAPITAL MANAGEMENT. 14. 
Managing Short-term Financing (Liabilities). 15. 
Managing Short-Term Assets. Part VII: STRATEGIC 
PLANNING AND FINANCING DECISIONS. 16. 
Financial Planning and Control.

NEW EDITION

FUNDAMENTALS OF FINANCIAL 
MANAGEMENT, 16E
Eugene F. Brigham,  University of Florida; Joel F. Houston,  
University of Florida

© 2022, 864pp, Hardback, 9780357517574

 
 

Gain the understanding of 
today’s financial markets 
and corporate financial 
management you need to 
propel you toward your 
goals with the contemporary 
insights and innovative 
learning tools found in 
Brigham/Houston’s popular 
FUNDAMENTALS  OF 

FINANCIAL MANAGEMENT, 16E. This longtime 
market leader offers intriguing insights into the 
social responsibility of business, the significant 
effects of recent changes in corporate tax code, the 
ongoing multiple effects related to the economic 
impact of the coronavirus pandemic and other 
emerging issues straight from today’s headlines. 
Clear explanations and real, meaningful examples 
help you understand the “what” and the “why” of 
corporate budgeting, financing, working capital 
decision making, forecasting, valuation and Time 
Value of Money. Hands-on exercises, cases, 
Excel® spreadsheet models and interactive 
MindTap digital activities and learning modules 
guide you in putting the theory you learn into action.

 
CONTENTS

Part 1: Introduction to Financial Management. 
Chapter 1 An Overview of Financial Management. 
Chapter 2 Financial Markets and Institutions.  Part 
2: Fundamental Concepts in Financial Management. 
Chapter 3 Financial Statements, Cash Flow, and 
Taxes. Chapter 4 Analysis of Financial Statements. 
Chapter 5 Time Value of Money. Part 3: Financial 
Assets. Chapter 6 Interest Rates. Chapter 7 Bonds 
and Their Valuation. Chapter 8 Risk and Rates 
of Return. Chapter 9 Stocks and Their Valuation. 
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Part 4: Investing in Long-Term Assets: Capital 
Budgeting. Chapter 10 The Cost of Capital. Chapter 
11 The Basics of Capital Budgeting. Chapter 
12 Cash Flow Estimation and Risk Analysis. 
Chapter 13 Real Options and Other Topics in 
Capital Budgeting. Part 5: Capital Structure and 
Dividend Policy. Chapter 14 Capital Structure and 
Leverage. Chapter 15 Distributions to Shareholders: 
Dividends and Share Repurchases. Part 6: Working 
Capital Management, Financial Forecasting, and 
Multinational Financial Management. Chapter 
16 Working Capital Management. Chapter 17 
Financial Planning and Forecasting. Chapter 
18 Multinational Financial Management. Part 7: 
Special Topics in Financial Management. Chapter 
19 Derivatives and Risk Management. Chapter 
20 Hybrid Financing: Preferred Stock, Leasing, 
Warrants, and Convertibles. Chapter 21 Mergers 
and Acquisitions. Appendix A Solutions to Self-Test 
Questions and Problems. Appendix B Answers to 
Selected End-of-Chapter Problems. Appendix C 
Selected Equations and Tables.

NEW EDITION

FUNDAMENTALS OF FINANCIAL 
MANAGEMENT: CONCISE, 11E
Eugene F. Brigham,  University of Florida; Joel F. Houston,  
University of Florida

© 2022, 704pp, Hardback, 9780357517710

 
 

Gain the understanding of 
today’s financial markets 
and corporate financial 
management you need to 
propel you toward your 
goals with the contemporary 
insights and innovative 
learning tools found in 
Brigham/Houston’s popular 
FUNDAMENTALS  OF 

FINANCIAL MANAGEMENT: CONCISE, 11E. This 
market leader offers intriguing insights into the 
social responsibility of business, the significant 
effects of recent changes in corporate tax code, the 
ongoing multiple effects related to the economic 
impact of the coronavirus pandemic and other 
emerging issues straight from today’s headlines. 
Clear explanations and real, meaningful examples 
help you understand the “what” and the “why” of 
corporate budgeting, financing, working capital 
decision making, forecasting, valuation and Time 
Value of Money. Hands-on exercises, cases, 
Excel® spreadsheet models and interactive 
MindTap digital activities and learning modules 
guide you in putting the theory you learn into action.

 
CONTENTS

Part 1: Introduction to Financial Management. 
Chapter 1 An Overview of Financial Management. 
Chapter 2 Financial Markets and Institutions. Part 2: 
Fundamental Concepts in Financial Management. 
Chapter 3 Financial Statements, Cash Flow, and 
Taxes. Chapter 4 Analysis of Financial Statements. 
Chapter 5 Time Value of Money. Part 3: Financial 
Assets. Chapter 6 Interest Rates. Chapter 7 Bonds 
and Their Valuation. Chapter 8 Risk and Rates 
of Return. Chapter 9 Stocks and Their Valuation. 

Part 4: Investing in Long-Term Assets: Capital 
Budgeting. Chapter 10 The Cost of Capital. Chapter 
11 The Basics of Capital Budgeting. Chapter 
12 Cash Flow Estimation and Risk Analysis. 
Chapter 13 Real Options and Other Topics in 
Capital Budgeting. Part 5: Capital Structure and 
Dividend Policy. Chapter 14 Capital Structure and 
Leverage. Chapter 15 Distributions to Shareholders: 
Dividends and Share Repurchases. Part 6: Working 
Capital Management, Financial Forecasting, and 
Multinational Financial Management. Chapter 
16 Working Capital Management. Chapter 17 
Financial Planning and Forecasting. Chapter 
18 Multinational Financial Management. Part 7: 
Special Topics in Financial Management. Chapter 
19 Derivatives and Risk Management. Chapter 
20 Hybrid Financing: Preferred Stock, Leasing, 
Warrants, and Convertibles. Chapter 21 Mergers 
and Acquisitions. Appendix A Solutions to Self-Test 
Questions and Problems. Appendix B Answers to 
Selected End-of-Chapter Problems. Appendix C 
Selected Equations and Tables.

NEW EDITION

CORPORATE FINANCE, 3E
John Graham,  Duke University; Chris Adam; Brindha 
Gunasingham,  FitzBiz Investment Analysis & Strategy

© 2021, 672pp, Paperback, 9780170446075

 
 

Corporate Finance, 3e 
offers a dynamic, modern 
and practical approach that 
illustrates how financial 
management really works 
and helps prepare you for a 
career in finance. It features 
up-to-date content including 
a focus on ethics in finance, 
following the Australian 

Royal Commission into Misconduct in the Banking, 
Superannuation and Financial Services Industry.

 
CONTENTS

Part I: Introduction 1. The scope of corporate finance 
2. Financial statement and cash flow analysis 3. The 
time value of money Ethics in Corporate Finance: 
Part I – The framework: Codifying the employer’s 
expectation on staff behaviour  Part II: Valuation, 
risk, and return 4. Valuing bonds 5. Valuing shares 
6. The trade-off between risk and return 7. Risk, 
return and the capital asset pricing model 8. Options 
Ethics in Corporate Finance: Part II – The history: 
Past examples of unethical decision making  Part III: 
Capital budgeting 9. Capital budgeting process and 
decision criteria 10. Cash flow and capital budgeting 
11. Risk and capital budgeting Ethics in Corporate 
Finance: Part III – The activities: Measures to 
facilitate ethical conduct   Part IV: Capital structure 
and dividend policy 12. Raising long-term financing 
13. Capital structure 14. Long-term debt and leasing 
15. Payout policy 16. International investment 
decisions 17. Mergers, acquisitions and corporate 
control Ethics in Corporate Finance: Part IV – The 
expectations: Regulatory and community standards   
Online Part: Financial Lifecycle 18. Financial 
planning 19. Risk Management 20. Entrepreneurial 
finance and venture capital  21. Cash conversion, 
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inventory and receivables management 22. Cash, 
payables and liquidity management 23. Bankruptcy 
and financial distress  Ethics in Corporate Finance: 
Part V – The pipeline: Market trends and regulatory 
initiatives

 
NEW EDITION

FINANCIAL ANALYSIS WITH 
MICROSOFT EXCEL, 9E
Timothy R. Mayes,  Metropolitan State College of Denver; Todd 
M. Shank,  University of Portland

© 2021, 560pp, Paperback, 9780357442050

 
 

G a i n  t h e  h a n d s - o n 
experience and knowledge 
to solve real  f inancial 
problems while taking your 
Excel® spreadsheet skills 
to a new level with Mayes’ 
FINANCIAL ANALYSIS 
W I T H  M I C R O S O F T ® 
EXCEL®, 9E. This edition 
provides a reader-friendly 

solid foundation in corporate finance while teaching 
you to maximize the spreadsheet tools that 
professionals use every day. Packed with interesting 
examples, this edition covers today’s most important 
corporate finance topics and tools, including 
financial statements, budgets, the Security Market 
Security Line, pro forma financial statements, cost 
of capital, Visual Basic Applications (VBA) 
programming and Excel® pivot tables. You study 
the latest information on time series forecasting and 
work with Excel®’s Get & Transform feature to 
process large data files. This edition’s self-directed 
learning approach and numerous self-study tools 
let you strengthen spreadsheet skills while 
equipping you with the expertise today’s employers 
want in corporate finance.

 

CONTENTS

1. Introduction to Excel. 2. The Basic Financial 
Statements. 3. Financial Statement Analysis Tools. 4. 
The Cash Budget. 5. Financial Statement Forecasting. 
6. Forecasting Sales with Time Series Methods. 7. 
Break-Even and Leverage Analysis. 8. The Time Value 
of Money. 9. Common Stock Valuation. 10. Bond 
Valuation. 11. The Cost of Capital. 12. Capital Budgeting. 
13. Risk and Capital Budgeting. 14. Portfolio Statistics 
and Diversification. 15. Writing User-Defined Functions 
with VBA. 16. Analyzing Datasets with Tables and Pivot 
Tables. Appendix: Directory of User-Defined Functions 
in FameFncs.xlam.

CORPORATE FINANCE, 7E
A Focused Approach
Michael C. Ehrhardt,  University of Tennessee; Eugene F. 
Brigham,  University of Florida

© 2020, 864pp, Hardback, 9781337909747

 
 

Relevant, engaging and 
packed with real-world 
e x a m p l e s ,  E h r h a r d t /
Brigham’s CORPORATE 
FINANCE: A FOCUSED 
APPROACH,  Seventh 
Edition, emphasizes the 
financial concepts, skills and 
technological applications 
you need to succeed in 

today’s workplace. It covers the latest financial 
developments while teaching you how to maximize a 
firm’s value in a changing business environment. 
Completely up to date, the text thoroughly integrates 
the 2017 Tax Cut and Jobs Act throughout. Numerous 
hands-on activities and step-by-step instruction help 
you master the many features and functions of Excel 
spreadsheets. In addition, the MindTap Finance digital 
learning solution empowers you to learn on your own 
terms. Innovative learning tools coupled with the text’s 
focused presentation of corporate finance fundaments 
will help you quickly become “First in Finance.”

 

CONTENTS

PART I:  FUNDAMENTAL CONCEPTS OF 
CORPORATE FINANCE. 1.  An Overview 
of Financial Management and the Financial 
Environment. 2. Financial Statements, Cash Flow, 
and Taxes. 3. Analysis of Financial Statements. 
PART II: FIXED INCOME SECURITIES. 4. Time 
Value of Money. 5. Bonds, Bond Valuation, 
and Interest Rates. PART III: STOCKS AND 
OPTIONS. 6. Risk, Return, and the Capital Asset 
Pricing Model. 7. Stocks, Stock Valuation, and 
Stock Market Equilibrium. 8. Financial Options 
and Applications in Corporate Finance. PART IV: 
PROJECTS AND THEIR VALUATION. 9. The Cost 
of Capital. 10. The Basics of Capital Budgeting: 
Evaluating Cash Flows. 11. Cash Flow Estimation 
and Risk Analysis. PART V: CORPORATE 
VALUATION AND GOVERNANCE. 12. Financial 
Planning and Forecasting Financial Statements. 
13. Corporate Valuation, Value-Based Management 
and Corporate Governance. PART VI: CASH 
DISTRIBUTIONS AND CAPITAL STRUCTURE. 
14. Distributions to Shareholders: Dividends and 
Repurchases. 15. Capital Structure Decisions. 
PART VII: MANAGING GLOBAL OPERATIONS. 
16. Working Capital Management. 17. Multinational 
Financial Management. APPENDIXES. A. Solutions 
to Self-Test Problems. B. Answers to End-of-
Chapter Problems. C. Selected Equations and Data. 
D. Values of the Areas under the Standard Normal 
Distribution Function.

FINANCIAL MANAGEMENT, 16E
Theory & Practice
Eugene F. Brigham,  University of Florida; Michael C. Ehrhardt,  
University of Tennessee

© 2020, 1216pp, Hardback, 9781337902601

 
 

E m p o w e r i n g  y o u  f o r 
s u c c e s s ,  B r i g h a m /
Ehrhardt ’s FINANCIAL 
MANAGEMENT: THEORY 
AND PRACTICE, 16th 
edition, equips you with a 
solid understanding of key 
theoretical concepts along 
with practical tools to make 
effective financial decisions. 

It emphasizes corporate valuation and its relevance 
to financial decisions to ensure you see the details 
as well as the big picture. Chapters connect 
concepts, value and tools--usually within a fully 
integrated Excel model that can be applied to 
situations you may face on the job. Topics expand 
from fundamentals to strategic finance, linking 
recent events to the role of finance in business and 
your personal life. The MindTap Finance digital 
learning solution is also available. With its relevant 
and engaging presentation, numerous examples 
and emphasis on Excel applications, this text 
provides a comprehensive resource for your 
academic and business career.

 
CONTENTS

PART 1 THE COMPANY AND ITS ENVIRONMENT 
CHAPTER 1 An Overview of Financial Management 
and the Financial Environment CHAPTER 2 
Financial Statements, Cash Flow, and Taxes 
CHAPTER 3 Analysis of Financial Statements 
PART 2 FIXED INCOME SECURITIES CHAPTER 
4 Time Value of Money CHAPTER 5 Bond, 
Bond Valuation, and Interest Rates PART 3 
STOCKS AND OPTIONS CHAPTER 6 Risk and 
Return CHAPTER 7 Corporate Valuation and 
Stock Valuation CHAPTER 8 Financial Options 
and Applications in Corporate Finance PART 4 
PROJECTS AND THEIR VALUATION CHAPTER 
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9 The Cost of Capital CHAPTER 10 The Basics 
of Capital Budgeting: Evaluating Cash Flows 
CHAPTER 11 Cash Flow Estimation and Risk 
Analysis PART 5 CORPORATE VALUATION AND 
GOVERNANCE CHAPTER 12 Corporate Valuation 
and Financial Planning CHAPTER 13 Corporate 
Governance PART 6 CASH DISTRIBUTIONS AND 
CAPITAL STRUCTURE CHAPTER 14 Distributions 
to Shareholders: Dividends and Repurchases 
CHAPTER 15 Capital Structure Decisions PART 7 
MANAGING GLOBAL OPERATIONS CHAPTER 16 
Supply Chains and Working Capital Management 
CHAPTER 17 Multinational Financial Management 
PART 8 TACTICAL FINANCING DECISIONS 
CHAPTER 18 Public and Private Financing: Initial 
Offerings, Seasoned Offerings, and Investment 
Banks CHAPTER 19 Lease Financing CHAPTER 
20 Hybrid Financing: Preferred Stock, Warrants, 
and Convertibles PART 9 STRATEGIC FINANCE 
IN A DYNAMIC ENVIRONMENT CHAPTER 
21 Dynamic Capital Structures and Corporate 
Valuation CHAPTER 22 Mergers and Corporate 
Control CHAPTER 23 Enterprise Risk Management 
CHAPTER 24 Bankruptcy, Reorganization, and 
Liquidation PART 10 SPECIAL TOPICS CHAPTER 
25 Portfolio Theory and Asset Pricing Models 
CHAPTER 26 Real Options 1 APPENDIXES WEB 
CHAPTERS: CHAPTER 27 Providing and Obtaining 
Credit CHAPTER 28 Advanced Issues in Cash 
Management and Inventory Control CHAPTER 29 
Pension Plan Management CHAPTER 30 Financial 
Management in Not-for-Profit Businesses

CORPORATE FINANCE, 10E
Theory and Practice
Steve Lumby,  Formerly Managing Director of the London 
College of Accountancy; Chris Jones,  Principal Lecturer in 
Accounting and Finance at Sheffield Hallam University

© 2019, 647pp, Paperback, 9781473758384 
 

 
CONTENTS

Part I: Introduction  1. Financial Decision Making 2. 
Decision Objectives Part II: Investment Decisions  
3. Traditional Methods of Investment Appraisal 4. 
Investment–Consumption Decision Model 5. The 
Discounted Cash Flow Approach 6. Net Present 
Value and Internal Rate of Return 7. Project Cash 
Flows 8. Capital Rationing Part III: Risk Analysis  
9. Simple Risk Techniques 10. Risk and Return 
11. Portfolio Theory 12. The Capital Asset Pricing 
Model 13. Option Valuation 14. Interest Rate Risk 
Part IV: Financing Decisions  15. Financial Markets 
16. The Cost of Capital 17. Weighted Average 
Cost of Capital 18. Capital Structure in a Simple 
World 19. Capital Structure in a Complex World 
20. Investment and Financing Interactions 21. The 
Dividend Decision Part V: International Issues  22. 
Foreign Exchange 23. Foreign Exchange Hedging 
24. Foreign Direct Investment

FINANCE FOR EXECUTIVES, 6E
Managing for Value Creation
Gabriel Hawawini,  INSEAD; Claude Viallet,  INSEAD

© 2019, 760pp, Paperback, 9781473749245
 

Finance for Executives is 
used on MBA and executive 
l e a r n i n g  p r o g r a m s 
w o r l d w i d e .  T h e  t e x t 
continues to provide a clear 
and detailed overview of the 
aspects of financial practice 
s tudents are l ike ly  to 
encounter as executives. 
Real examples from a range 

of international companies give the text a strong 
practical focus and help to put financial management 
into the context of the modern-day business 
environment. The sixth edition includes a new 
chapter on understanding options as well as a whole 
new set of financial analysis examples from 
international companies such as GlaxoSmithKline 
and Sanofi.

 
CONTENTS

Part I: Financial Concepts and Techniques  1. Financial 
Management and Value Creation: An Overview 2. 
The Time Value of Money 3. Risk and Return  Part 
II: Evaluating Business Performance  4. Interpreting 
Financial Statements  5. Analyzing Operational 
Efficiency and Liquidity 6. Analyzing Profitability, Risk, 
and Growth  Part III: Making Investment Decisions  
7. Using the NPV Rule to Make Value-Creating 
Investment Decisions 8. Alternatives to the Net Present 
Value Rule 9. Identifying and Estimating a Project’s 
Cash Flows  Part IV: Making Financial Decisions  10. 
Valuing Bonds and Common Stocks  11. Raising 
Capital and Paying Out Cash  12. Estimating the 
Cost of Capital 13. Designing a Capital Structure  
Part V: Making Business Decisions  14. Valuing and 
Acquiring a Business 15. Managing Corporate Risk 
16. Understanding Forward, Futures and Options and 
their Contribution to Corporate Finance 17. Making 
International Business Decisions 18. Managing for 
Value Creation

NEW EDITION IN MARCH 2021
INTERMEDIATE FINANCIAL 
MANAGEMENT, 13E
Eugene F. Brigham,  University of Florida; Phillip R. Daves,  
University of Tennessee

© 2019, Hardback, 9781337395083

 
 

The only textbook written 
specifically for Intermediate 
or Advanced Corporate 
Finance courses, Brigham/
Daves’ INTERMEDIATE 
F I N A N C I A L 
MANAGEMENT, 13E equips 
s tudents  w i th  a  so l id 
understanding of both 
conceptual theories and 

practical financial skills. Offering a clear presentation, 
this comprehensive text from renowned authorsGene 
Brigham and Phillip Daves reinforces coverage from 
earlier corporate finance courses while providing new, 
progressive material to challenge and advance 
learners. With corporate valuation as a unifying 
theme, the text emphasizes the theoretic groundwork 
for value maximization, while actual business 
examples, integrated cases and Excel® spreadsheet 
models demonstrate how financial theory in practice 
leads to solid financial decisions.   MindTap® Finance 
for Brigham/Daves’ Intermediate Financial 
Management, is the digital learning solution that 
powers students from memorization to mastery. It 
gives you complete control of your course--to provide 
engaging content, to challenge every individual and 
to build their confidence. In addition to all the great 
features in the previous edition, MindTap® now has: 
• Improved End-of-Chapter algorithmic homework 
experience that provides instant feedback for all 
homework and practice assignments • Self-authoring 
feature that allows a user to easily create their own 
auto-gradable homework or practice questions • 
Improved performance measurement analytics ¬– 
easily track individual student and/or overall class 
engagement, scores, and outcomes.  Empower 
students to accelerate their progress with MindTap. 
MindTap: Powered by You.
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CONTENTS

Par t  I :  FUNDAMENTAL CONCEPTS OF 
CORPORATE FINANCE. 1. An Overview of Financial 
Management and the Financial Environment. 2. Risk 
and Return: Part I. 3. Risk and Return: Part II. 4. 
Bond Valuation. 5. Financial Options. 6. Accounting 
for Financial Management. 7. Analysis of Financial 
Statements. Part II: CORPORATE VALUATION. 8. 
Basic Stock Valuation. 9. Corporate Valuation and 
Financial Planning. 10. Corporate Governance. 11. 
Determining the Cost of Capital. Part III: PROJECT 
VALUATION. 12. Capital Budgeting: Decision 
Criteria. 13. Capital Budgeting: Estimating Cash 
Flows and Analyzing Risk. 14. Real Options. 
Part IV: STRATEGIC FINANCING DECISIONS. 
15. Distributions to Shareholders: Dividends and 
Repurchases. 16. Capital Structure Decisions. 17. 
Dynamic Capital Structures and Corporate Valuation. 
Part V: TACTICAL FINANCING DECISIONS. 
18. Initial Public Offerings, Investment Banking 
and Capital Formation. 19. Lease Financing. 
20. Hybrid Financing: Preferred Stock, Warrants 
and Convertibles. Part VI: WORKING CAPITAL 
MANAGEMENT. 21. Supply Chains and Working 
Capital Management. 22. Providing and Obtaining 
Credit. 23. Other Topics in Working Capital 
Management. Part VII: SPECIAL TOPICS. 24. 
Enterprise Risk Management. 25. Bankruptcy, 
Reorganization and Liquidation. 26. Mergers and 
Corporate Control. 27. Multinational Financial 
Management. WEB CHAPTERS. 28. Time Value 
of Money. 29. Basic Financial Tools: A Review. 
30. Pension Plan Management. 31. Financial 
Management in Not-for-Profit Businesses.

AE CONTEMPORARY FINANCIAL 
MANAGEMENT, 14E
R. Charles  Moyer,  University of Louisville; James R. McGuigan,  
University of Pittsburgh; Ramesh P. Rao ,  Oklahoma State 
University

© 2018, 952pp, Paperback, 9789814846349

 
 
 
 

Contemporary Financial 
Management (CFM), 14e, 
emphasizes the overriding 
goal of value creation, and 
the tools used to manage 
the assets of an enterprise, 
o p t i m i z e  s o u r c e s  o f 
financing, control financial 
risk, recognize the value of 
real and financial options, 

and enhance a firm’s cash flows. These skills are 
learned within the context of abiding by ethical 
business practices, following sound corporate 
governance principles, and recognizing the 
importance of the extensive international dimensions 
of financial management. CFM 14e is updated to 
reflect recent real world illustrations of the use of 
these tools.

 
CONTENTS

Part I: INTRODUCTION. 1. The Role and Objective 
of Financial Management. 2. The Domestic and 
International Financial Marketplace. Appendix 2A: 
Taxes. 3. Evaluation of Financial Performance. 
4. Financial Planning and Forecasting. Part 
II: DETERMINANTS OF VALUATION. 5. The 
Time Value of Money. Appendix 5A: Continuous 
Compounding and Discounting. 6. Fixed Income 
Securities: Characteristics and Valuation. 7. 
Common Stock: Characteristics, Valuation, and 
Issuance. 8. Analysis of Risk and Return. Part 
III: THE CAPITAL INVESTMENT DECISION. 
9. Capital Budgeting and Cash Flow Analysis. 
Appendix 9A: Depreciation. 10. Capital Budgeting: 
Decision Criteria and Real Option Considerations. 
Appendix 10A: Mutually Exclusive Investments 

Having Unequal Lives. 11. Capital Budgeting and 
Risk. Part IV: THE COST OF CAPITAL, CAPITAL 
STRUCTURE, AND DIVIDEND POLICY. 12. The 
Cost of Capital. 13. Capital Structure Concepts. 14. 
Capital Structure Management in Practice. Appendix 
14A: Breakeven Analysis. 15. Dividend Policy. 
Part V: WORKING CAPITAL MANAGEMENT. 16. 
Working Capital Policy and Short-Term Financing. 
17. The Management of Cash and Marketable 
Securities. 18. The Management of Accounts 
Receivable and Inventories. Part VI: ADDITIONAL 
TOPICS IN CONTEMPORARY FINANCIAL 
MANAGEMENT. 19. Lease and Intermediate-
Term Financing. 20. Financing with Derivatives. 
Appendix 20A: The Black-Scholes Option Pricing 
Model. Appendix 20B: Bond Refunding Analysis. 
21. Risk Management. 22. International Financial 
Management. 23. Corporate Restructuring.

ESSENTIALS OF FINANCIAL 
MANAGEMENT, 4E
Eugene F. Brigham,  University of Florida; Joel F. Houston,  
University of Florida; Hsu Jun-ming ,  National Chung Hsing 
University, Taiwan; Kong Yoon Kee,  Nanyang Technological 
University, Singapore; A.N. Bany-Ariffin, Universiti Putra 
Malaysia

© 2018, 904pp, Paperback, 9789814792080

 
 
 
 

The  four th  ed i t ion  o f 
Essentials of Financial 
Management continues to 
provide students with a 
focused understanding of 
today’s corporate finance 
and financial management. 
This market-leading text 
offers a unique balance of 
c l e a r  c o n c e p t s , 

contemporary theory, and practical applications in 
order to help students understand the concepts and 
reasons behind corporate budgeting, financing, 
working capital decision making, forecasting, 
valuation, and the time value of money. It has been 
updated to include discussions of several major 
events such as the European debt crisis, the 
continued weakness in the economy, the dramatic 
run-up in the U.S. stock market between 2011 and 
2014, and growing unrest around the world.

 
CONTENTS

PART I. Introduction to Financial Management. 1 
An Overview of Financial Management. 2 Financial 
Markets and Institutions. PART II. Fundamental 
Concepts in Financial Management and Financial 
Forecasting. 3 Financial Statements, Cash Flow, 
and Taxes. 4 Analysis of Financial Statements. 5 
Time Value of Money. 6 Financial Planning and 
Forecasting. PART III. Financial Assets. 7 Interest 
Rates. 8 Risk and Rates of Return. 9 Bonds and 
Their Valuation. 10 Stocks and Their Valuation. 
PART IV. Investing in Long-Term Assets: Capital 
Budgeting. 11 The Cost of Capital. 12 The Basics 
of Capital Budgeting. 13 Cash Flow Estimation and 
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Risk Analysis. 14 Real Options and Other Topics 
in Capital Budgeting. PART V. Capital Structure, 
Dividend Policy, and Working Capital Management. 
15 Capital Structure and Leverage. 16 Distributions 
to Shareholders: Dividends and Share Repurchases. 
17 Working Capital Management. PART VI Special 
Topics in Financial Management. 18 Derivatives 
and Risk Management. 19 Multinational Financial 
Management. 20 Hybrid Financing: Preferred 
Stock, Leasing, Warrants, and Convertibles. 21 
Mergers and Acquisitions. App. A. Solutions to 
Self-Test Questions and Problems. App. B. Answers 
to Selected End-of- Chapter Problems. App. C. 
Selected Equations and Tables. App. D. Frequently 
Used Symbols/Abbreviations. App. E. Present and 
Future Values Table.

FINANCIAL MANAGEMENT, 6E
Clive Wilson,  University of Stratclyde; Bruce Keers; Ronwyn 
Johnston,  TAFE East Coast, QLD; Andrew Medlen

© 2018, 352pp, Paperback, 9780170387040

 
 

Addressing all performance 
criteria for FNSACC501 – 
Prov ide f inanc ia l  and 
business per formance 
in format ion -  the text 
s u p p o r t s  F N S 5 0 2 1 5 
Diploma of Accounting, and 
F N S 6 0 2 1 5  A d v a n c e d 
Diploma of Accounting 
qualifications.  The text 

provides students with an introduction to the 
complexities of corporate financial management 
using a clear and practical approach, gradually 
developing financial management skills and 
knowledge, and understanding of how to apply them 
in the real world.   Self-testing checkpoints 
throughout chapters provide opportunities for 
students to assess their understanding, and further 
practice is offered with a large number of problems 
at the end of each chapter.  Students thrive with 
the clear, concise writing style and logical learning 
path, helping them to master the rigours of this often 
complex unit.

 
CONTENTS

1. Goal and function of financial management 
2. Communication and financial management 
3. Sources of financing 4. Analysis of financial 
statements 5. Financial mathematics 6. Working 
capital management 7. Cost of capital  8. Capital 
investment techniques  9. Capital investment 
applications  10. Financing asset acquisitions

FINANCIAL SERVICES TECHNOLOGY, 
2E
Processes, Architecture and Solutions
Randall E. Duran,  Singapore Management University

© 2018, Paperback, 9789814780865

 
 

F i n a n c i a l  S e r v i c e s 
Technology, Second Edition 
explains how banks and 
financial institutions use 
technology and explores how 
f intech companies are 
revolutionizing the financial 
services industry. It examines 
innovation areas and emerging 
technologies, including digital 

currencies, blockchain, artificial intelligence, and mobile 
payments. Key concepts related to cybersecurity, 
operational risk, and regulation are reviewed in the 
context of how they impact financial institutions and 
fintech companies. This book will serve as a valuable 
reference for industry professionals and as a learning 
guide for students and newcomers to the industry.

 
CONTENTS

Chapter 1 Introduction PART 1 FOUNDATIONS 
Chapter 2 Business Process Management Chapter 3 
Solution Architecture Chapter 4 Technology Solution 
Delivery Chapter 5 Technology Infrastructure and 
Operations PART 2 BANKING TECHNOLOGY Chapter 
6 Banking Contexts Chapter 7 Deposits and Cash 
Management Chapter 8 Lending and Debt Collection 
Chapter 9 Payments Chapter 10 Trade Services and 
Finance Chapter 11 Treasury and Foreign Exchange 
Chapter 12 Treasury Derivatives PART 3 FINANCIAL 
MARKETS TECHNOLOGY Chapter 13 Capital Markets 
Contexts Chapter 14 Exchanges and Execution Venues 
Chapter 15 Financial Markets Intermediaries PART 4 
CROSS-FUNCTIONAL CONSIDERATIONS Chapter 
16 Channels and Customer Relationship Management 
Chapter 17 Cybersecurity Chapter 18 Market Risk 
Management Chapter 19 Operational and Compliance 
Risk Management Chapter 20 Innovation Glossary Index

PRACTICAL FINANCIAL 
MANAGEMENT, 8E
William R. Lasher,  Nichols College

© 2017, 864pp, Hardback, 9781305637542

 
 

Enlist the help of a former 
CFO to introduce your 
students to the exciting 
w o r l d  o f  f i n a n c i a l 
management with the eighth 
edit ion of PRACTICAL 
F I N A N C I A L 
MANAGEMENT. Author, 
former CFO, and recognized 
authority William R. Lasher 

captivates students with unique insights into the 
issues and challenges facing financial managers 
every day. Lasher’s real world experience lets him 
include issues that others miss, such as the biases 
and hidden agendas decision makers often bring 
to the analysis of projects and proposals. Lasher’s 
practical, relevant and eminently accessible 
presentation has proven to keep students reading. 
This edit ion examines the latest f inancial 
developments, such as the influence of activist 
investors and our ever changing financial markets.  
Throughout the text, Lasher delivers an engaging, 
thorough presentation that’s perfectly matched to 
the needs of today’s business students. His 
treatment of math is particularly noteworthy. He 
explains equations with words first, and then 
presents solutions slowly, step by step, so even 
those with weak quantitative skills can follow easily. 
That presentation is backed up with numerous fully 
explained numerical examples. In addition, 
CengageNOW, a powerful course management and 
online homework tool, is available with the eighth 
edition. It provides easy yet effective instructor 
control and customization to optimize the student 
learning experience while measuring outcomes.  
Lasher’s PRACTICAL FINANCIAL MANAGEMENT, 
Eighth Edition, delivers the solid understanding of 
business finance that your students need for future 
success.
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CONTENTS

1. Foundations. 2. Financial Background: A Review 
of Accounting, Financial Statements, and Taxes. 
3. Cash Flows and Financial Analysis. 4. Financial 
Planning. 5. The Financial System, Corporate 
Governance, and Interest. Part II: DISCOUNTED 
CASH FLOW AND THE VALUE OF SECURITIES. 
6. Time Value of Money. 7. The Valuation and 
Characteristics of Bonds and Leasing. 8. The 
Valuation and Characteristics of Stock. 9. Risk 
and Return. Part III: BUSINESS INVESTMENT 
DECISIONS--CAPITAL BUDGETING. 10. Capital 
Budgeting. 11. Cash Flow Estimation. 12. Risk 
Topics and Real Options in Capital Budgeting. 13. 
Cost of Capital. Part IV: LONG-TERM FINANCING 
ISSUES. 14. Capital Structure and Leverage. 15. 
Dividends and Repurchases. Part V: OPERATIONS 
ISSUES--WORKING CAPITAL MANAGEMENT 
AND PLANNING. 16. The Management of 
Working Capital. 17. Corporate Restructuring. 18. 
International Finance.

FINANCIAL MANAGEMENT
THEORY AND PRACTICE, 2E
An Asia Edition
Ser-Keng Ang, Singapore Management University;  
Jack Hong, Singapore Management University;  
Annie Koh, Singapore Management University;  
Eugene F. Brigham, University of Florida;  
Michael C. Ehrhardt, University of Tennessee

© 2021, Paperback

 
 
 
 

The en t i re  wor ld  has 
experienced heightened 
disruption and uncertainty 
w i th  the  2019  g loba l 
pandemic and the trade war 
between China and the US. 
The world of finance has not 
been spared of the impact 
of these disruptions. Rapid 
technologica l  change, 

especially in communications, has fundamentally 
altered competitive landscapes and the way firms 
compete. Increasingly, industry norms and 
conventions have been under rising pressure to 
maintain their relevancy or become obsolete. 
Leveraging on the power of platforms, personal 
data, analytics, and artificial intelligence, Asian 
countries have been at the forefront of progress in 
driving consumer behavior and changing the way 
business is conducted and delivered. This rapid 
progress has affected not only the financial 
performance of firms but also the way financial 
decisions are made and how financial management 
should be carried out.

DERIVATIVES/RISK
 MANAGEMENT

INTRODUCTION TO DERIVATIVES 
AND RISK MANAGEMENT, 10E
Don M. Chance,  Louisiana State University; Robert Brooks,  
University of Alabama, Tuscaloosa

© 2016, 688pp, Hardback, 9781305104969

 
 

Coupling real business 
examples with minimal 
technical mathematics, 
m a r k e t - l e a d i n g 
I N T R O D U C T I O N  T O 
DERIVATIVES AND RISK 
MANAGEMENT (WITH 
STOCK-TRAK COUPON), 
10e blends institutional 
mater ia l ,  theory ,  and 

practical applications to give students a solid 
understanding of how derivatives are used to 
manage the risks of financial decisions. It delivers 
detailed coverage of options, futures, forwards, 
swaps, and risk management as well as a balanced 
introduction to pricing, trading, and strategy. The 
financial information throughout the Tenth Edition 
reflects the most recent changes in the derivatives 
market--one of the most volatile sectors in the 
financial world. New “Taking Risk in Life” features 
illustrate the application of risk management in 
real-world financial decisions. Available with each 
new text, Stock-Trak software enables students to 
put what they learn into action with hands-on 
practice managing a hypothetical portfolio. The 
Tenth Edition also includes Cengage Learning 
Testing Powered by Cognero, a flexible, online 
testing resource that gives instructors limitless 
testing possibilities.

 

CONTENTS

1. Introduction. 2. Derivatives Markets. Part I: 
OPTIONS. 3. Principles of Options Pricing. 4. 
Option Pricing Models: The Binomial Model. 5. 
Option Pricing Models: The Black-Scholes-Merton 
Model. 6. Basic Option Strategies. 7. Advanced 
Option Strategies. Part II: FORWARDS, FUTURES, 
AND SWAPS. 8. Principles of Pricing Forwards, 
Futures, and Options on Futures. 9. Futures 
Arbitrage Strategies. 10. Hedging. 11. Swaps. 
Part III: ADVANCED TOPICS. 12. Interest Rate 
Forwards and Options. 13. Advanced Derivatives 
and Strategies. 14. Financial Risk Management 
Techniques and Applications. 15. Managing Risk. 
Appendix A: List of Important Formulas. Appendix 
B: References. Appendix C: Solutions to Concepts. 
Glossary. Index.
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ENTREPRENEURIAL FINANCE
 
NEW EDITION

ENTREPRENEURIAL FINANCE, 7E
J. Chris Leach,  University of Colorado at Boulder; Ronald W. 
Melicher,  University of Colorado at Boulder

© 2021, 752pp, Hardback, 9780357442043

 
 

Master each step of the 
complete “life cycle” of a 
firm with Leach/Melicher’s 
E N T R E P R E N E U R I A L 
FINANCE, 7E. This edition 
vividly explains the theories, 
corporate finance tools and 
techniques you need to 
start, build and eventually 
ha rves t  a  success fu l 

entrepreneurial venture today. Using an inviting 
presentation, this book emphasizes sound financial 
management practices as you learn how to secure 
financing, use business cash flow models and 
strategically position your early-stage company. 
You also learn to interact effectively with financial 
institutions and regulatory agencies that can impact 
venture growth and ensure liquidity for investors. 
Updates throughout this edition feature real 
examples as well as in-depth capstone cases and 
mini-cases drawn from actual entrepreneurial 
ventures and common financial scenarios. 
Strengthen your entrepreneurial skills as you study 
key concepts, such as venture capital funds, clean 
tech, sustainable sales growth, strategic alliances, 
licensing agreements and exit strategies.

 
CONTENTS

Part 1: THE ENTREPRENEURIAL ENVIRONMENT. 
1. Introduction to Finance for Entrepreneurs. 2. 
Developing the Business Idea. Part 2: ORGANIZING 
AND OPERATING THE VENTURE. 3. Organizing 
and Financing a New Venture. 4. Preparing and 
Using Financial Statements. 5. Evaluating Operating 
and Financial Performance. Part 3: PLANNING FOR 
THE FUTURE. 6. Managing Cash Flow. 7. Types 

and Costs of Financial Capital. 8. Securities Law 
Considerations When Obtaining Venture Financing. 
Part 4: CREATING AND RECOGNIZING VENTURE 
VALUE. 9. Projecting Financial Statements. 10. 
Valuing Early-Stage Ventures. 11. Venture Capital 
Valuation Methods. Part 5: STRUCTURING 
FINANCING FOR THE GROWING VENTURE. 
12. Professional Venture Capital. 13. Other 
Financing Alternatives. 14. Security Structures and 
Determining Enterprise Values. Part 6: EXIT AND 
TURNAROUND STRATEGIES. 15. Harvesting 
the Business Venture Investment. 16. Financially 
Troubled Ventures: Turnaround Opportunities?  Part 
7: CAPSTONE CASES.  Case 1. Eco-Products, Inc.  
Case 2. Spatial Technology, Inc.

AE ENTREPRENEURIAL FINANCE, 6E
J. Chris Leach,  University of Colorado at Boulder; Ronald W. 
Melicher,  University of Colorado at Boulder

© 2018, 720pp, Paperback, 9789814834568

 
 
 
 

Guiding students through a 
complete “life cycle of the 
firm,” ENTREPRENEURIAL 
FINANCE, 6e, introduces 
the theories, knowledge, 
and corporate finance tools 
a n d  t e c h n i q u e s  a n 
entrepreneur needs to start, 
bu i ld ,  and  even tua l l y 
ha rves t  a  success fu l 

venture. With a strong emphasis on sound financial 
management practices, the text explores how to 
secure financing, use business cash flow models, 
and strategically position the early-stage company. 
Students also learn how to effectively interact with 
financial institutions and regulatory agencies that 
can affect venture growth and enable liquidity for 
investors. Drawing on real-life entrepreneurial 
ventures and common financial scenarios, the 
authors include in-depth capstone cases, mini-
cases, and examples that engage students and 
vividly illustrate such key concepts as venture 
capital funds, institutional investors, strategic 
alliances, the role of business angels, licensing 
agreements, and exit strategies.

 
CONTENTS

Part 1: THE ENTREPRENEURIAL ENVIRONMENT. 
1. Introduction to Finance for Entrepreneurs. 2. 
Developing the Business Idea. Part 2: ORGANIZING 
AND OPERATING THE VENTURE. 3. Organizing 
and Financing a New Venture. 4. Preparing and 
Using Financial Statements. 5. Evaluating Operating 
and Financial Performance. Part 3: PLANNING FOR 
THE FUTURE. 6. Managing Cash Flow. 7. Types 
and Costs of Financial Capital. 8. Securities Law 
Considerations When Obtaining Venture Financing. 
Part 4: CREATING AND RECOGNIZING VENTURE 

VALUE. 9. Projecting Financial Statements. 10. 
Valuing Early-Stage Ventures. 11. Venture Capital 
Valuation Methods. Part 5: STRUCTURING 
FINANCING FOR THE GROWING VENTURE. 
12. Professional Venture Capital. 13. Other 
Financing Alternatives. 14. Security Structures and 
Determining Enterprise Values. Part 6: EXIT AND 
TURNAROUND STRATEGIES. 15. Harvesting 
the Business Venture Investment. 16. Financially 
Troubled Ventures: Turnaround Opportunities?  Part 
7: CAPSTONE CASES.  Case 1. Eco-Products, Inc.  
Case 2. Spatial Technology, Inc.

FINANCIAL MARKETS AND
 INSTITUTIONS

AE FINANCIAL MARKETS AND 
INSTITUTIONS, 13E
Jeff Madura,  Florida Atlantic University

© 2020, 752pp, Paperback, 9789814922807

 
 

Clearly demonstrate how 
today’s financial institutions 
a re  in teg ra ted  w i th in 
f inancial  markets wi th 
Madura ’s  bes t -se l l ing 
FINANCIAL MARKETS 
AND INSTITUTIONS, 13E. 
K n o w n  f o r  i t s  s o l i d 
conceptual framework, this 
trusted resource explores 

the functions of the Federal Reserve System and 
its recent changes, major debt and equity security 
markets, and derivative security markets. Expanded 
coverage now discusses stock valuation, market 
microstructure strategies, and liquidity in today’s 
financial markets. In addition, new content 
introduces popular sources of funding, such as 
crowdfunding. Students study the management, 
performance, and regulatory environment of each 
type of financial institution. Critical-Thinking 
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Questions, Flow of Funds Exercises, and online 
research assignments help students apply what 
they learn, while timely examples connect concepts 
to financial trends. In addition, new MindTap online 
course solutions provide an integrated e-text, 
algorithmic and Excel Online practice problems and 
Aplia homework assignments.

 
CONTENTS

Part  I :  OVERVIEW OF THE FINANCIAL 
ENVIRONMENT. 1. Role of Financial Markets and 
Institutions. 2. Determination of Interest Rates. 3. 
Structure of Interest Rates. Part II: THE FED AND 
MONETARY POLICY. 4. Functions of the Fed. 
5. Monetary Policy. Part III: DEBT SECURITY 
MARKETS. 6. Money Markets. 7. Bond Markets. 8. 
Bond Valuation and Risk. 9. Mortgage Markets. Part 
IV: EQUITY MARKETS. 10. Stock Offerings and 
Investor Monitoring. 11. Stock Valuation and Risk. 
12. Market Microstructure and Strategies. Part V: 
DERIVATIVE SECURITY MARKETS. 13. Financial 
Futures Markets. 14. Options Markets. 15. Swap 
Markets. 16. Foreign Exchange Derivative Markets. 
Part VI: COMMERCIAL BANKING. 17. Commercial 
Bank Operations. 18. Bank Regulation. 19. Bank 
Management. 20. Bank Performance. Part VII: 
NONBANK OPERATIONS. 21. Thrift Operations. 
22. Finance Company Operations. 23. Mutual 
Fund Operations. 24. Securities Operations. 25. 
Insurance Operations. 26. Pension Fund Operations 
Appendix A: Comprehensive Project. Appendix B: 
Using Excel to Conduct Analyses. Glossary. Index.

FINANCIAL INSTITUTIONS AND 
MARKETS, 8E
Ben Hunt,  University of Technology, Sydney; Chris Terry

© 2019, 520pp, Paperback, 9780170411851

 
 

Financial Institutions and 
Markets focuses on the 
operation of Australia’s 
financial system. This text 
examines the f inancial 
s y s t e m ’ s  t h r e e  m a i n 
functions: settlement, flow-
of-funds and risk transfer.  
The  book  p rov ides  a 
comprehensive and easily 

understood integrated account of the activities of 
Australia’s financial institutions and markets – and 
their instruments – including the major capital and 
foreign exchange markets, and the markets for 
derivatives. This book is fully updated post - GFC 
to include coverage of issues such as Bitcoin, 
Atlassian and Brexit.  New print books also come 
with Search Me! Finance, so you have the latest 
finance news stories at your fingertips.

 
CONTENTS

1. Introduction to financial systems 2. The payments 
system  3. Introduction to direct financing  4. 
Funds management 5. Authorised deposit-taking 
institutions  6. Promoting financial-system stability 
7. The money market  8. The bond market 9. Shares  
10. The share market 11. Foreign exchange and 
global capital markets 12. Introduction to interest-
rate risk management  13. Financial futures 14. 
Swaps 15. Exchange-traded options

INTERNATIONAL FINANCE
 
NEW EDITION

AE INTERNATIONAL FINANCIAL 
MANAGEMENT, 14E
Jeff Madura,  Florida Atlantic University

© 2021, 736pp, Paperback, 9789814915007

 
 

Equip your students for 
success in international 
finance with the unrivaled 
depth of theory and practical 
applications in Madura’s 
I N T E R N A T I O N A L 
F I N A N C I A L 
MANAGEMENT, 14E. This 
best-selling resource builds 
o n  t h e  f u n d a m e n t a l 

principles of international corporate finance to 
provide the most current insights your students 
need to prosper in today’s global business 
environment. Using a reader-friendly presentation, 
clear explanations, and a strong corporate 
perspective, this edition focuses on the important 
role of multinational corporations in global 
commerce. New content explores tradeoffs in 
international trade policies, the realities of popular 
theories, multinational capital budgeting, barriers 
to entry in international markets, and the most 
recent changes internationally. Numerous 
examples, self-tests, and hands-on exercises work 
with new MindTap online algorithmic practice 
problems, Excel Online problems, and Aplia to help 
students develop the skills and understanding for 
international finance.

 
CONTENTS

Part I: THE INTERNATIONAL FINANCIAL 
ENVIRONMENT. 1. Multinational Financial 
Management: An Overview. 2. International Flow 
of Funds. 3. International Financial Markets. 
4. Exchange Rate Determination. 5. Currency 

Derivatives. Part II: EXCHANGE RATE BEHAVIOR. 
6. Government Influence on Exchange Rates. 7. 
International Arbitrage and Interest Rate Parity. 
8. Relationships among Inflation, Interest Rates, 
and Exchange Rates. Part III: EXCHANGE RATE 
RISK MANAGEMENT. 9. Forecasting Exchange 
Rates. 10. Measuring Exposure to Exchange Rate 
Fluctuations. 11. Managing Transaction Exposure. 
12. Managing Economic Exposure and Translation 
Exposure. Part IV: LONG-TERM ASSET AND 
LIABILITY MANAGEMENT. 13. Direct Foreign 
Investment. 14. Multinational Capital Budgeting. 15. 
International Corporate Governance and Control. 
16. Country Risk Analysis. 17. Multinational Capital 
Structure and Cost of Capital. 18. Long-Term 
Debt Financing. Part V: SHORT-TERM ASSET 
AND LIABILITY MANAGEMENT. 19. Financing 
International Trade. 20. Short-Term Financing. 21. 
International Cash Management.
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INTERNATIONAL FINANCIAL 
MANAGEMENT
JeffMadura,  Universidad de Florida; Ariful Hoque; 
Chandrasekhar Krishnamurti

© 2018, 808pp, Paperback, 9780170386135

 
 

Equip your students for 
success in international 
finance with the unrivalled 
depth of theory and practical 
applications presented in 
Madura’s INTERNATIONAL 
F I N A N C I A L 
MANAGEMENT,  As ia-
Pacific 1st edition. This 
APAC edition builds on the 

fundamental principles of corporate finance to 
provide the timely information and contemporary 
insights your students need to prosper in today’s 
global business environment. With the original US 
edition being well known for its inviting reader-
friendly style and clear explanations, this APAC 1st 
edition introduces international finance with a focus 
on the important role of modern multinational 
corporations in global commerce within a strong 
APAC context. Using a strong corporate perspective, 
it discusses a wide range of managerial topics and 
emphasises the most recent changes in the 
international environment. Relevant examples, 
instructive diagrams, self-tests, and other learning 
features provide hands-on experience to help your 
students develop the skills they need to effectively 
manage in contemporary practice.

 
CONTENTS

PART 1 THE INTERNATIONAL FINANCIAL 
ENVIRONMENT 1 Mult inat ional  f inancial 
management: An overview 2 International flow of 
funds 3 International financial markets 4 Exchange 
rate systems and central bank intervention PART 
2 EXCHANGE RATE BEHAVIOUR 5 Exchange 
rate determination 6 Relationships among inflation, 
interest rates and exchange rates 7 International 
arbitrage and interest rate parity 8 Currency 
derivatives 9 Currency and interest rate swaps 

MIDTERM SELF-EXAM PART 3 EXCHANGE RATE 
RISK MANAGEMENT 10 Forecasting exchange 
rates 11 Measuring exposure to exchange rate 
fluctuations 12 Managing transaction exposure 
13 Managing economic exposure and translation 
exposure PART 4 MANAGEMENT OF LONG-
TERM INTERNATIONAL INVESTMENTS AND 
FINANCING 14 Foreign direct investment 15 
Multinational capital budgeting 16 Country risk 
analysis and international corporate governance 
604 17 International equity markets 18 International 
debt markets PART 5 INTERNATIONAL BANKING 
AND TRADE FINANCING 19 International banking 
20 International banking in Australia 21 Issues in 
cross-border banking FINAL SELF-EXAM

INVESTMENTS

AE INVESTMENTS: AN 
INTRODUCTION, 13E
Herbert B. Mayo,  The College of New Jersey

© 2020, 840pp, Paperback, 9789814922852

 
 

Introduce your students to 
today’s most important 
investment topics from the 
perspective of an individual 
f inancia l  p lanner  wi th 
Mayo’s INVESTMENTS: 
AN INTRODUCTION, 13E. 
This edition uses an inviting 
approach to present the 
process of investing and the 

many alternatives available for constructing a strong 
investment portfolio. Through this process, students 
learn how to manage their own assets as active 
portfolio managers as well as how to let others 
manage their portfolios as informed, but passive, 
investors. This comprehensive approach to 
investments takes students from mastering the 
fundamentals for the investing section of the CFP® 
exam through more advanced topics. The latest 
updates highlight changes in taxation and investment 
planning prompted by the 2018 Tax Cuts and Jobs 
Act (TCJA). Students also examine how the 2008 
financial crisis is still impacting volatility in 
investments today.

 
CONTENTS

Part I: THE INVESTMENT PROCESS AND 
FINANCIAL CONCEPTS. 1. An Introduction to 
Investments. 2. Securities Markets. 3. The Time 
Value of Money. 4. Financial Planning, Taxation 
and the Efficiency of Financial Markets. 5. Risk 
and Portfolio Management. Part II: INVESTMENT 
COMPANIES. 6. Investment Companies: Mutual 
Funds. 7. Closed-End Investment Companies, Real 
Estate Investment Trusts (REITs), and Exchange-
Traded Funds (ETFs). Part III: INVESTING IN 
COMMON STOCK. 8. Stock. 9. The Valuation 

of Common Stock. 10. Investment Returns and 
Aggregate Measures of Stock Markets. 11. The 
Macroeconomic Environment for Investment 
Decisions. 12. Behavioral Finance and Technical 
Analysis. Part IV: INVESTING IN FIXED-
INCOME SECURITIES. 13. The Bond Market. 
14. The Valuation of Fixed-Income Securities. 
15. Government Securities. 16. Convertible 
Bonds and Convertible Preferred Stock. Part V: 
DERIVATIVES. 17. An Introduction to Options. 18. 
Option Valuation and Strategies. 19. Commodity 
and Financial Futures. Part VI: AN OVERVIEW. 
20. Financial Planning and Investing in an Efficient 
Market Context.
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AE INVESTMENT ANALYSIS AND 
PORTFOLIO MANAGEMENT, 11E
Frank K. Reilly,  University of Notre Dame; Keith C. Brown,  
University of Texas at Austin; Sanford J. Leeds,  University of 
Texas at Austin

© 2019, 812pp, Paperback, 9789814834711

 
 
 
 

U s e d  e x t e n s i v e l y  b y 
professionals, organizations 
and schools across the 
country,  Rei l ly /Brown/
Leeds ’  INVESTMENT 
A N A L Y S I S  A N D 
P O R T F O L I O 
M A N A G E M E N T ,  1 1 t h 
Edition, combines solid 
t heo ry  w i t h  p rac t i ca l 

applications to help students learn how to manage 
their money to maximize their earning potential. 
Now streamlined into a succinct 18 chapters, the 
text has been thoroughly revised to present content 
that is vital to a thorough understanding of 
investment management in the most effective way. 
It uses real-world illustrations and hands-on 
exercises to bring investment concepts to life for 
students. The 11th edition continues its tradition of 
unparalleled international coverage. It also offers 
expanded discussions of the impact of changes in 
both technology and regulations on the functioning 
and organization of global security markets and 
devotes three chapters to derivatives securities.

 
CONTENTS

1. The Investment Setting. 2. Asset Allocation and 
Security Selection. 3. Organization and Functioning 
of Securities Markets. 4. Security Market Indexes and 
Index Funds. 5. Efficient Capital Markets, Behavioral 
Finance and Technical Analysis. 6. Introduction to 
Portfolio Management. 7. Asset Pricing Models. 8. 
Introduction to Financial Statement and Security 
Analysis. 9. Stock Market and Industry Analysis. 10. 
Company Analysis. 11. Equity Portfolio Management 
Strategies. 12. Bond Fundamentals and Valuation. 13. 

Bond Analysis and Portfolio Management Strategies. 
14. Introduction to Derivative Markets and Securities. 
15. Forward, Futures and Swap Contracts. 16. Option 
Contracts and Other Embedded Derivatives. 17. Active 
Portfolio Management, Alternative Assets and Industry 
Ethics. 18. Evaluation of Portfolio Performance.

PERSONAL FINANCE
 
NEW EDITION

PERSONAL FINANCE TAX UPDATE, 
13E
E. Thomas Garman,  Professor Emeritus, Virginia Polytechnic 
Institute and State University; Raymond E. Forgue,  University 
of Kentucky

© 2021, 640pp, Hardback, 9780357438916

 
 

D iscover  the  keys  to 
p e r s o n a l  f i n a n c i a l 
management  wi th  the 
practical, reader-friendly 
introduction in Garman/
Forgue’s market-leading 
PERSONAL FINANCE TAX 
UPDATE, 13E. This step-
by-step approach teaches 
you how to save and invest, 

manage student loans, file taxes, decrease credit 
card debt and plan a strong financial future. The 
latest financial information throughout this edition 
incorporates significant changes to the U.S. income 
tax system with the “Tax Cuts and Jobs Act” of 
2018.   Memorable scenarios lifted from actual 
situations depict a variety of financial challenges 
– showing you the relevance of what you’re learning 
and the importance of advice from trusted personal 
finance experts. Many math-based examples 
clearly illustrate how to achieve long-term financial 
goals through investing. With the latest updates and 
learning tools, such as an online financial planner 
in MindTap digital resources, this edition prepares 
you for personal financial success now and 
throughout your lifetime.

CONTENTS

Part I: FINANCIAL PLANNING. 1. Understanding 
Personal Finance. 2. Career Planning. 3. Financial 
Statements, Tools, and Budgets. Part II: MONEY 
MANAGEMENT. 4. Managing Income Taxes. 5. 
Managing Checking and Savings Accounts. 6. 
Building and Maintaining Good Credit. 7. Credit 
Cards and Consumer Loans. 8. Vehicles and Other 
Major Purchases. 9. Obtaining Affordable Housing. 
Part III: INCOME AND ASSET PROTECTION. 10. 
Managing Property and Liability Risk. 11. Planning 
for Health Care Expenses. 12. Life Insurance 
Planning. Part IV: INVESTMENTS. 13. Investment 
Fundamentals. 14. Investing in Stocks and Bonds. 
15. Mutual and Exchange-Traded Funds. 16. Real 
Estate and High-Risk Investments. 17. Retirement 
and Estate Planning.

NEW EDITION

PERSONAL FINANCIAL PLANNING, 
15E
Randy Billingsley,  Virginia Tech University; Lawrence J. Gitman,  
San Diego State University - Emeritus; Michael D. Joehnk,  
Arizona State University

© 2021, 688pp, Hardback, 9780357438480

 
 

Knowing how to handle 
money effectively is more 
important today than ever. 
Billingsley/Gitman/Joehnk’s 
market-leading PERSONAL 
FINANCIAL PLANNING, 
15E provides the tools, 
t e c h n i q u e s  a n d 
understanding you need to 
define and achieve your 

financial goals. Numerous examples and practical 
i l lustrations complement a common-sense 
approach. Interesting features and insightful 
financial planning tips work with current updates to 
keep content both timely and relevant.   New content 
guides you in using today’s financial tools and 
technology as you learn how to improve your 
spending habits, ask a financial adviser the right 
questions, budget effectively and choose the right 
bank for your individual needs. You also learn how 
to evaluate if it’s best to buy or lease a vehicle, 
select the best credit card, recognize priorities in 
buying a home and even plan for retirement. In 
addition, MindTap online learning system is 
available to assist in completing homework and 
mastering key skills.

 
CONTENTS

Part I: FOUNDATIONS OF FINANCIAL PLANNING. 
1. Understanding the Financial Planning Process. 2. 
Developing Your Financial Statements and Plans. 3. 
Preparing Your Taxes. Part II: MANAGING BASIC 
ASSETS. 4. Managing Your Cash and Savings. 
5. Making Automobile and Housing Decisions. 
Part III: MANAGING CREDIT. 6. Using Credit. 
7. Using Consumer Loans. Part IV: MANAGING 
INSURANCE NEEDS. 8. Insuring Your Life. 9. 
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Insuring Your Health. 10. Protecting Your Property. 
Part V: MANAGING INVESTMENTS. 11. Investment 
Planning. 12. Investing in Stocks and Bonds. 13. 
Investing in Mutual Funds and Real Estate. Part 
VI: RETIREMENT AND ESTATE PLANNING. 14. 
Planning for Retirement. 15. Preserving Your Estate.

PFIN (WITH MINDTAP, 1 TERM 
PRINTED ACCESS CARD), 7E
Randall Billingsley,  Virginia Tech; Lawrence J. Gitman,  San 
Diego State University - Emeritus; Michael D. Joehnk,  Arizona 
State University

© 2020, 448pp, Paperback, 9780357033609

 
 

PFIN7 relates personal 
finance to students’ day-to-
day l ives.  I t  prov ides 
d e c i s i o n - m a k i n g 
frameworks and up-to-date 
information on key topics 
that include buying a home 
or car, sett ing up and 
mainta in ing a budget , 
handling student loans, 

insuring your life, health and property, investing to 
meet goals like retirement, and doing your taxes.  
Learn Personal Finance Course YOUR Way with 
PFIN! PFIN’s easy-reference, paperback textbook 
presents course content through visually-engaging 
chapters as well as Chapter Review Cards that 
consolidate the best review material into a ready-
made study tool.   It’s your course, so study it your 
way with MindTap. Read or listen on any device, 
learn and study the topics needing extra attention 
and get your professor’s notes instantly. Set 
reminders so you’re always confident and prepared.  
-Make your own flashcards to study for quizzes 
-Read or listen to your book, plus add highlights 
and notes -Get mobile access to study whenever, 
wherever

 

CONTENTS

Part I: FOUNDATIONS OF FINANCIAL PLANNING. 
1. Understanding the Financial Process. 2. 
Using Financial Statements and Budgets. 3. 
Preparing Your Taxes. Part II: MANAGING BASIC 
ASSETS. 4. Managing Your Cash and Savings. 
5. Making Automobile and Housing Decisions. 
Part III: MANAGING CREDIT. 6. Using Credit. 
7. Using Consumer Loans. Part IV: MANAGING 
INSURANCE NEEDS. 8. Insuring Your Life. 9. 
Insuring Your Health. 10. Protecting Your Property. 
Part V: MANAGING INVESTMENTS. 11. Investment 
Planning. 12. Investing in Stocks and Bonds. 13. 
Investing in Mutual Funds, ETFs, and Real Estate. 
Part VI: RETIREMENT AND ESTATE PLANNING. 
14. Planning for Retirement. 15. Preserving Your 
Estate.

SURVEY OF FINANCE

BASIC FINANCE, 12E
An Introduction to Financial Institutions, Investments, 
and Management
Herbert B. Mayo,  The College of New Jersey

© 2019, Paperback, 9781337691017

 
 

Combing up-to-the-minute 
coverage with best practices 
f rom the f ie ld,  BASIC 
F I N A N C E :  A N 
I N T R O D U C T I O N  T O 
F I N A N C I A L 
I N S T I T U T I O N S , 
INVESTMENTS,  AND 
M A N A G E M E N T , 
12Eillustrates how all three 

primary aspects of finance -- investments, financial 
institutions, and corporate finance -- are interrelated 
to give you a solid foundation in the essentials of 
finance. Extremely reader friendly, each chapter 
offers a concise, self-contained treatment of specific 
concepts or institutions. Comprehensive coverage 
of time value of money uses equations, interest 
tables, and financial calculator keystrokes to ensure 
your understanding of this key topic that permeates 
finance. In addition, numerous hands-on problems, 
financial calculation illustrations, an Excel appendix, 
and the MindTap® digital solution help you put what 
you learn into practice and maximize your success.

 
CONTENTS

Preface. 1. An Introduction to Basic Finance. Part 
I: FINANCIAL INSTITUTIONS. 2. The Role of 
Financial Markets and Financial Intermediaries. 3. 
Investment Banking. 4. Securities Markets. 5. The 
Federal Reserve. 6. International Currency Flows. 
Part II: FINANCIAL TOOLS. 7. The Time Value of 
Money. 8. Risk and Its Measurement. 9. Analysis 
of Financial Statements. Part III: INVESTMENTS. 
10. The Features of Stock. 11. Stock Valuation. 
12. The Features of Long-Term Debt -- Bonds. 13. 
Bond Pricing and Yields. 14. Preferred Stock. 15. 
Convertible Securities. 16. Investment Returns. 

17. Investment Companies. Part IV: CORPORATE 
FINANCE. 18. Forms of Business and Corporate 
Taxation. 19. Break-Even Analysis and the Payback 
Period. 20. Leverage. 21. Cost of Capital. 22. Capital 
Budgeting. 23. Forecasting. 24. Cash Budgeting. 25. 
Management of Current Assets. 26. Management of 
Short-Term Liabilities. 27. Intermediate-Term Debt 
and Leasing. Part V: DERIVATIVES. 28. Options: 
Puts and Calls. 29. Futures and Swaps. Appendix A: 
Interest Factors for the Future Value of One Dollar. 
Appendix B: Interest Factors for the Present Value 
of One Dollar. Appendix C: Interest Factors for the 
Future Value of an Annuity of One Dollar. Appendix 
D: Interest Factors for the Present Value of an 
Annuity of One Dollar. Appendix E: Using Excel to 
Solve Financial Problems. Appendix F: Answers to 
Selected Problems. Index.
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